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Events 

MOBILE 

ENTERTAINMENT LIVE 

This conference, set for 
Oct. 6 at the Omni Hotel 
San Diego and presented by 
Logic Wireless, will feature 
a keynote from Black Berry 
creator Research in Motion's 
Alan Brenner. More at 
billboardevents.com. 



FILM & TV MUSIC 

This conference offers the 
opportunity to learn from, 
network and share music 
with the best in the business. 
The 2008 event sold out, so 
don't miss this year's: Oct. 
29-30 at the Beverly Hilton 
in Los Angeles. Details: 
billboardcvents.com. 



TOURING 

Set for Nov. 4-5 at the 
Roosevelt Hotel in New 
York, this premier industry 
event gathers promoters, 
agents, managers, venue 
operators, merch 
companies and production 
professionals. For more, go 
to billboardcvents.com. 



Online 

MORE MICHAEL 

After reading about 
Michael Jackson in this 
issue, go to billboard. blogs 
.com/michaeljackson for 
news, charts, video and our 
special 1984 Jackson issue. 
For more from the music 
industry perspective, go to 
billboard.biz/jackson. 
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Remembering Michael 

The Late Pop Legend Represented Something Different To Each Of Us 



THIS IS THE second time in my life I've 
been heartbroken to miss a Michael Jack- 
son concert. 

The first time was when 1 was in the 
sixth grade, and my 17-year-old sister 
came home and surprised us with the 
news that she had tickets to the Jacks ems' 
Victory tour at the now-defunct J FK Sta- 
dium in Philadelphia and wanted to take 
me, herspazzy little brother, to the show. 

My mother — probably wisely — decided 
I was too much of a handful to be sent to 
the big city with only my sister as super- 
vision. I've only recently forgiven my 
mother; actually, as 1 type these words 
today. 1 realize that maybe 1 really haven't 

I have two other early memories of Jack- 
son. One was when I excitedly opened a 
giant, heavy box that my twin best friends 
had given me for my 10th birthday, only 
to find that they had duped me by stuff- 
ing the box with pieces of wood and news- 
paper. But the box also included a cassette 
tape of "Thriller. " 

The other memory was watching the 
"Thriller" video for tile first time on a large, 
rickety projection screen al the roller skat- 
ing rink near my home in Newark. Del. 
There were about 45 of us restless, wrig- 
gling 10-year-olds, who for 14 minutes all 
sat slill as statues, riveted by what we were 
watching. MTV hadn't hit many of our 
neighborhoods yet and we were still too 
young to stay up for " Friday N ight Videos" 
on N liC. Pot the rcsl of that birthday party, 
we al! zombied and spun, falling over as 
often as we made it around the rink. 

I've been blessed to live a life around 
music, as so many of you have. And as 1 
sat reflecting in the days after Jackson's 
death, I can say that I've never experi- 
enced fandom the way I experienced fan- 
dom for Jackson. I bought postcard-sized 
photos of him in cheap cardboard frames 
with my hard-earned quarters at the mall: 
Jackson looking wholesome in a yellow 
sweater vest, Jackson looking sleek in a 
sparkly black jacket. I practiced moon- 
walking in my bedroom like every other 
kid on my block, in my town, in my state, 
in the country and all over the world. 
When the bus driver who took us to Ban- 
croft Intermediary School finally relented 
and let us bring a boom box onboard for 
ihe long ride from the suburbs into Wilm- 
ington, it was always MJ on one of the two 
tape decks. "Mama say mama say my 
moc-cas-sins," we'd chant. 

Somewhere, the love faded. Moon walks 
gave way to breakdancing and hip-hop, 
"Thriller" was replaced by "Born in the 
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U.S.A." And eventually I didn't just move 
on, but consciously left Jackson behind. 
His face got too strange, the songs too 
stale, the allegations too upsetting. 

I'VE DONE A lot of press in the days 
since Jackson died. I felt fortunate that 
my role in feeding the media beast wasn't 
to discuss pills or family dramas, but to 
talk about his music and the remarkable 
success it enjoyed on Billboard's charts. 

I was surprised only once. I didn'thave 
an answer when a Fox News host, the 
morning after Jackson died, leaned to me 
of Pair and asked, "Why did he stay so pop- 
ular for so long with so many people?" 1 
could speak easily to bis greatness at his 
peak. But who were the thousands of fans 
who lined the streets of Los Angeles out- 
side of courtrooms where he was being 
tried for unspeakable things? Who were 
the millions of fans around Ihe world that 
stuck with him. and why? 



I've never 
experienced 
fandom the way 
I experienced 
fandom for 
Jackson. 

At his peak. Jackson represented some- 
thing different to each of us. depending 
on where we were coming from. To some 
it was a world where the biggest pop star 
in history used his power the way we all 
hoped we'd use it if we had it — coming 
to the aid of poor Africans or speaking of 
love and children, long before those words 
could have possibly taken on any other 
connotation. To some it was a world where 
a black man could be just as culturally im- 
portant and massive across all audiences 
as a white man. How touching was it to 
see Jamie Foxx at the recent BET Awards 
pronounce Jackson "Ours!" and hear the 
crowd cheer triumphantly? 

But perhaps most memorably, Jack- 
son represented a world where the 



human body was no longer encumbered 
by the pesky laws of physics. He w r as a 
great singer when he was younger, and 
he had amazing songs — songs that will 
last for all time, his legacy safe in the 
hands of his hits. But to watch him dance 
was to free your soul. Go to YouTube and 
watch him move effortlessly, joyously in 
"Don't Stop 'Til You Get Enough." Look 
up that clip of him at Motown's 25th- 
anniversary concert, where lie intro- 
duced the world to the moonwalk. If the 
hair on your neck doesn't stand up. 
you're either not alive or holding on to 
too much anger. I watched it on repeat 
probably 10 limes, and even when 1 knew 
it was coming — knew the exact beat 
when it would hit. 3:39 in — I still smiled 
in wonder like the kid at the roller skat- 
ing rink. Jackson was living, breathing 
proof that the impossible could be done. 

None other than the Game helped crys- 
tallize this lor me when I was e-mailed a 
copy of his "Better on the Other Side" trib- 
ute track, featuring Diddy, Chris Brown. 
Boys II Men. Polow Da Don and Mario 
Winans. " 1 remember the first time 1 saw 
you moonwalk." Game says in the track's 
intro. " I believed 1 could do anything." 

The Game was 5 years old in '85, when 
1 was 11.1 lewas in Compton. moonwalk- 
ing for his mom. he says in the track, and 
I was 2.694 miles away, moonwalking in 
gym socks in suburban Delaware, You 
made the world dance, " the Game says. 

So maybe Jackson couldn't keep ihe 
world moving to music, and maybe lie 
did terrible things or maybe he didn't. But 
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the world dance. And he did it like no one 
ever had or probably ever will. 

For these past few days, Jackson has 
boomed out of every car window and 
across every dancefloor. Fans in corners 
of every city have gathered in vigil and 
song. And that's what I've felt most 
deeply — the enjoyment of watching the 
world take a deep collective breath, let- 
ting go of its judgments and dancing 
once again to Jackson, now eternally 
young. Fven under the worst possible 
circumstances, it's been one pretty great 
last show to catch. 
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bmi joins the world in 
the loss of one of the m 
songwriters of all time. 

Michael was a beloved me 
the bmi family since 1976 

HE composed songs, and 

IN TURN, COMPOSE A DAZZL 
THE BRILLIANCE OF WHICH 
FADE. 
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»>LIVE 
NATION, 
MICROSOFT 
TEAM FOR 
NICKELBACK 

Microsoft's recently 
launched Web 
browser, Internet 
Explorer 8, will be 
the official sponsor 
of the upcoming 
Nickelback tour and 
the Live Nation- 
produced 
Bamboozle Music 
Festival. As part of 
a sponsorship deal 
between Live 
Nation and 
Microsoft, music 
fans who download 
customized 
versions of the new 
browser will have 
access to exclusive 
content. 

»>SONY 
MUSIC, IODA 
ENTER DEAL 

Sony Music 
Entertainment and 
the indie digital 
distributor 
Independent Online 
Distribution 
Alliance joined 
forces in a 
partnership that 
allows Sony and its 
independent 
distribution 
subsidiary RED to 
tap into lODA's 
digital distribution 
system worldwide. 
Sony has also made 
a strategic 
investment in the 
company. 

»>BANNER, 
MCLYTE LEND 
HAND TO KFC 

David Banner and 
MC Lyte will help 
select the winners 
of KFC's recently 
launched Hitmaker 
contest. It invites 
aspiring artists to 
submit songs that 
offer a positive 
message for a shot 
at prizes and 
national exposure. 
Now in its third 
year, the contest is 
part of KFC's Pride 
360 initiative that 
encourages positive 
work in the 
community. The 
songs will be 
posted on 
KFCHitmaker.com, 
where visitors can 
listen to them and 
vote for their 
favorites. 
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COUNTRY GUMBO 

'Superfest' planned in 
Baton Rouge 



FULL 'TILT' 

App maker develops 
custom artist games 



DAB'LL DO YA 

U.K. outlines transition 
to digital radio 



VISIT MEXICO 

Alejandro Fernandez 
stages benefit shows 



UPFRONT 



Diamonds 
on my mic, yo: 
TAYLOR SWIFT and 
FLO RIDA (right) 



BY ED CHRISTMAN 




Double Trouble 



Digital Album Sales Growth 
Slows In Q2, As CD Decline 
Continues To Accelerate 

U.S. recorded-music sales were hit with an unwelcome 
double whammy in the second quarter, as slowing 
growth in digital album sales added to the misery of an 
accelerating decline in CD sales. 

During the six months ended June 28, combined 
U.S. sales of albums and track-equivalent albums (or 
TEA, where 10 tracks equal an album] totaled 235.8 mil- 
lion units, down 8.9% from 258.9 million during the 
same period last year, according to Nielsen SoundScan. 
That marked a steeper decline than the 4.7% fall 
recorded in the first half of 2008, when album and TEA 
sales fell to 258.9 million from 271 .6 million a year ear- 
lier. Album sales minus TEA fell 14.7% to 174.5 mil- 
lion during the first half, widening from an 11% decline 
during the year-earlier period. 

CD sales in thesecond quarter dropped 22.3% to65.2 
million units from 83.9 million during the same period 
last year, according to SoundScan. That's worse than a 
20.2% fall in the first quarter, when sales fell to 70.5 
million from 88.6 million, and a 16.4% decline in sec- 
ond-quarter 2008. CD sales fell 21.2% in the first half, 
according to SoundScan. 

Meanwhile, digital album sales grew just 14.9% in 
the second quarter to 18.5 million units from 1 5.9 mil- 
lion in the corresponding period of 2008, slowing 
markedly from 22.6% growth in the first quarter, when 
sales climbed to 19.5 million units from 15.9 million a 
year earlier, and 32.7% in the second c|uarteroflast year. 
Year to date, digital album sales were up 18.9%. 

Taylor Swift's " Fearless" (Big Machine) is the top-sell- 



ing album in the United States so far this year with 1.3 
million copies, according to SoundScan. Only two other 
albums scanned more than 1 million copies in the first 
half, matching last year's tally of three million-sellers 
in the first six months of the year: the "Hannah Mon- 
tana: The Movie" (Walt Disney) soundtrack and Em- 
inem's "Relapse" (Web/Shady/Aftermath/Interscope), 
which have each sold 1 .2 million. 

Digital track sales increased 1 3% during the first half 
of the year to 613 million units, from 542.6 million a 
year earlier, slowing sharply from growth of 30% in the 
year-earlier period. So far this year, 28 digital tracks have 
passed the million-unit milestone, with Plo Rida's " Right 
Round" (Poe Boy/ Atlantic) leading the pack with 3.5 
million units. By contrast, only 1 9 tracks had reached 
1 million downloads in the first half of 2008. 

The current decade accounted for the overwhelm- 
ing majority of digital tracksaies.The 500 million down- 
loads attributed to songs from albums released in the 
2000s make up 81 .6% of overall track downloads in the 
first half. Meanwhile, tracks from albums released in 
the '90s account for 57.8 million units, or 9.4% of track 
downloads, while the '80s account for 25.5 million units, 
or 4.2% of scans: the 70s for 1 9.4 million units, or 3.2%; 
the '60s for 8.2 million units, or 1.3%; and the '50s for 
1.3 million units, or 0.2%. 

Sales of current albums — those that are within the 
first 18months of their releaseor older albums that stay 
in the top half of the Billboard 200 or are active at radio — 
remained weak, falling 17.3% to 95.4 million units in 
the first half of the year from 1 15.4 million in the cor- 
responding period of 2008. Sales of catalog albums — 
titles that are older than 18 months and don't meet any 
of the other current-title qualifications — fell 1 1.4%. As 



a percentage of overall album sales in the first half, cur- 
rent titles accounted for 54.7% of sales while catalog 
accounted for 45.3%. 

Among genres, Latin has had the toughest year so 
far, with album sales down 33% in the first half to 9 mil- 
lion units, from 1 3.4 million units a year earlier. R&B, 
which includes hip-hop, continued its steady decline, 
with album sales down 18.5% to 32.3 million units, 
from 39.6 million during the same period last year. Sales 
of rock alburns fell 10%, outperforming the overall 
album sales decline of 14.7%, as sales fell to 60 million 
units from 66.6 million a year earlier. 

At the other end of the spectrum, country albums 
slipped only 2.8% from a year earlier, buoyed by strong 
sales generated by Swift's "Fearless" and Rascal Flatts' 
"Unstoppable" (Lyric Street), which sold 825.000 copies 
in the first six months of the year. 

Nontraditional retailers appeared to be the lone bright 
spot amongstore sectors, posting a sales increase of 6.5% 
in the first half from the same period a year earlier. But 
most of that was attributable to digital download stores. 
Therestofthenontraditional sector, which includes con- 
cert sales, online CD vendors and merchants like Star- 
bucks and Toys "R" Us. suffered a 17.8% decline in the 
first six months of the year, with album sales falling to 
13.2 million units from 16.1 million a year earlier, 

Chains like Trans World, Best Buy, Borders and New- 
bury Comics were down 20.9%. while mass merchants 
like Target and Wal-Mart were down 22.5% and inde- 
pendent stores were down 16%. •••• 



BY THE NUMBERS 

Turn to page 8 for charts examining recorded 
music sales trends in the first half of 2009. 
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>>>PIRATE BAY 
SNAPPED UP BY 
SOFTWARE FIRM 

The IFPI has reacted with 
cautious optimism to the 
news that BitTorrent 
tracker the Pirate Bay is 
being bought by a 
Swedish software firm, 
Global Gaming Factory, 
which says a new 
business model will 
compensate copyright 
owners. The company 
agreed to pay 60 million 
Swedish kronor ($7.7 
million) for the domain 
names and related sites. 
GGF also entered an 
agreement to acquire 
Peerialism, a software 
technology company 
that develops peer-to- 
peer-based solutions for 
data distribution and 
storage. Access to the 
technology was secured 
by the acquisition. 

»>JAY-Z 
CONFIRMS ROC 
NATION DEALS 
WITH SONY, 
ATLANTIC 

Jay-Z inked a distribution 
deal with Sony for his Roc 
Nation label, the rapper 
confirms to Billboard. 
"Sony is Roc Nation. 
That's where Roc 
Nation's going through," 
Jay-Z says. As for the 
deal he recently signed 
with Atlantic, he clarifies 
that it's a one-off deal for 
his album "Blueprint 3," 
slated for a Sept. 11 
release. 

»>LOSTIGRES 
DEL NORTE RE-UP 
WITH FONOVISA 

Los Tigres del Norte 
renewed their contract 
with Fonovisa Records in 
advance of the release of 
their next album, "La 
Granja," due Sept. 8. The 
title track, written by 
Teodoro Bello, just went 
to radio as the first single 
off the album, which is 
produced by the band. A 
digital single goes on sale 
July 7, when a one-year 
relationship between the 
band and Verizon 
Wireless also kicks off. 

Compiled by Chris M. 
Walsh. Reporting by 
Ayala Ben-Yehuda, 
Antony Bruno, Marie/ 
Concepcion, Andre 
Paine, Alex Palmer and 
Mitchell Peters. 



.biz 



For 24/7 news and 
analysis on your 
mobile device, 90 to: 
mofoile.billboard.biz 



L1EEBQMI 



HOW THE NUMBERS STACK UP 

SALES AND SHARE TRENDS FOR THE FIRST SIX MONTHS OF 2009 
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CD ALBUM SALES VS. DIGITAL ALBUM SALES 

CD album sales averaged 5.2 million units per week in the first half of 2009, 
or 77.8% of weekly album share, while digital album sales averaged 1.4 mil- 
lion units per week, or 21.5% of weekly album share. 




BOCK RM/HIMOP COUNTRY UTIN GOSPEL/CHRISTIAN 

CD ALBUM SALES BY GENRE 

The CD remains healthier in the country genre than it is overall, with phys- 
ical album sales down only 7.3% among country titles, compared with the 
disc's overall decline of 21.2%. 




ALBUMS PLUS TEA SOLD BY DISTRIBUTOR 

EMI is having a rough year, with its combined unit sales of albums and track- 
equivalent albums down 1 3.8% in the first half from the same period last year, 
the largest percentage decline among the majors. Sony Music Entertainment 
had the smallest decline among the majors. 6.9%. 
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TOTAL ALBUM SALES BY GENRE 

Rock's share of album sales continues to climb, reaching 34.4% in the first 
half, from 32.5% during the corresponding period of 2008. Country's share 
rose to 11.8%, from 10.3% a year earlier. Gospel/Christian sales remained rel- 
atively stable and surpassed Latin sales by more than 3 million units. 




MARKET SHARE BY DISTRIBUTOR BASED ON ALBUM PLUS 
TEA (TRACK-EQUIVALENT ALBUM) SALES 

Universal retained the largest market share, with six of the top 10 best-selling 
albums of the year so far, led by Taylor Swift's "Fearless," the "Hannah Mon- 
tana: The Movie" soundtrack and Eminem's " Relapse." 



1 First Half of 2008 

I First Half of 2009 
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DIGITAL ALBUM SALES BY GENRE 

Latin still lags behind other genres, with Latin digital album sales accounting 
for slightly less than one percentage point of all digital album sales, even 
though it accoiuitcd for 5.1% of all physical and digital album sales combined. 
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ALBUM SALES BY STORE TYPE 

The nontraditional retail sector, which includes download stores like iTiuies, on- 
line CD stores, concert sales and sales at outlets like Starbucks, is closing in on 
chains and mass merchants. At midyear, the sector had sold only about 3 million 
fewer units than chain stores and nearly 7 million fewer units than mass merchants. 




DIGITAL TRACK SALES 

Digital tracks averaged weekly sales of 23.6 million downloads, up from an av- 
erage of 20.9 million in the first half of 2008. Digital track sales typically slow- 
down in the second and third quarters. So far, this year is proving to be no ex- 
ception, with 283.6 million units sold in the second quarter, down 1 3.9% from 
129.4 million in the first quarter. 
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Jazzfest Producer Plans hTew Country 'Superfest' In '10 



Is there room for another big country 
music festival? 

Quint Davis, CEO of Festival Productions 
Inc.-New Orleans, thinks so. And when the pro- 
ducer of the New Orleans Jazz& Heritage Fes- 
tival talks, people listen. 

FP1-N0 and TMG/AEG Live 
will team up Memorial Day 
weekend in May 2010 for a 
major country music festival at 
Louisiana State University"s 
(LSU) Tiger Stadium in Baton 
Rouge. La. 

"It's a thrill, it's historic, it 
hasn't been done before." Davis 
says of the new country festival. 
"It has all the elements." 

Tentatively dubbed the Bayou Country Su- 
perfest, the festival's talent lineup, ticket 
structure and many other details will be 
released in the fall. 

So why Baton Rouge? " People questioned a 
little bit about Baton Rouge, but if you've ever 
been to Tiger Stadium when [the University 
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Mojo hand: 
KENNY 
CHESNEY 



of Alabama football team] comes to town, 
there's about 130.000 people gathered at that 
stadium, including tailgating and all that," 
Davis says. "There's a tremendous excitement. 
pow r cr and sociology to it." 

This will be the first concert at Tiger Sta- 
dium, although Billy Graham had a crusade 
there in the '60s. "Everybody in Baton Rouge 
is behind this and has been since we first 
brought it to them," Davis says. "We're weav- 
ing together the City of Baton Rouge, the Con- 
vention & Visitors Bureau, LSU. Everybody 
worked together on this thing.* 

TMG/AEG Live is a partnership between vet- 
eran promoter/New Orleans native Louis 
Messina, president of the Houston-based 
Messina Group, and AEG Live. Messina pro- 
motes dates by such acts as Taylor Swift, 
George Strait. Sugarland and the massive 
Kenny Chesney stadium shows. 

"We're working with Louis Messina, the Bill 
Graham of country music, the guy who invented 



stadium Rolling Stones-type concerts for coun- 
try music when he started with George Strait 
1 0 or 1 2 years ago with those stadium festivals," 
Davis says. ' Louis probably does more stadium 
shows than just about any promoter now, with 
Kenny being one of the greatest productions in 
music, period. He's the man. 
And we're both New Orleans 
boys, so there you go." 

Country music festivals have 
been successful, but they're not 
as widespread as mainstream 
rock music festivals. The Coun- 
try Mtttic Assn. Music Festival 
in Nashville managed an all- 
time-high attendance record in 
June, with an average daily at- 
tendance of S6.000. The Stagecoach festival in 
Indio, Calif., produced by TMG/AEG Live, 
grossed $6 million and drew an aggregate at- 
tendance of 100,000. 

Davis says the scope of food and beverage 
and other exhibits al the event arc still being 
nailed down, but he didn't want to stifle the 
natural proclivities of the region. 
LSU football games usually take 
place on a Saturday night, and one 
can smell the alcohol and grilling 
from several miles away. 

"Tiger Stadium is built for night- 
time events," Davis says. "In fact, the 
hours they have people at the stadium 
and when they leave al night will be 
pretty similar to this. When they do a 
football game. 30.000 or 40.000 more 
people will tailgate at Tiger Stadium* 
people are out there grilling and with 
RVs. trailers, buses. It's a phenome- 
nal society, and 1 really think that's 
what we want. Outside the stadium, 
we want Tiger Nation forming up." 

So does that mean Tennessee Vols 
and Alabama Crimson Tide fans 
won't feel welcome? "Absolutely 
not," Davis says. "This will be the 
first time people from Alabama. Mis- 
sissippi, Arkansas, Tennessee and Texas will 
be coming to Tiger Stadium and they won't 
be scared about it." 

FPI-NO's track record is rooted in its pro- 
duction of NewOrleans' Jazzfest. presented by 
Shell in partnership with AEG Live. 

The 2009 Jazzfest, the 40th anniversary of 
the venerable event, was "one of the greatest," 
Davis says. "You have to remember we're com- 
ing back from Katrina — this is the fourth one 
starting from zero. It's a great festival no mat- 
ter what, but a few of them go to another level, 
and this was one of them. Bon Jovi: Neil 
Young; Dave Matthews Band; Tony Bennett; 
Earth, Wind & Fire; Wynton Marsalis. In this 
economy we didn't know what to expect, be- 
cause this is a national destination event. We 
didn't know if people would be traveling, but 
they came back to Jazzfest." •••• 
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ARTIST(S) Attendance 

Venue, Dale Cdwtii-, 


Promoter 


■I $7,991,543 

■ CC5.736.930) 


OASIS, KA5ABIAN, THE PRODIGY 


■ 


Slan« Castle, Slane, Ireland, B0.241 
June 20 sellout 


MCD 


■■ $7,371,343 
WM (€5.244 


TAKE THAT, THE SCRIPT 


■Ji 


Croko Park. Dublin, June 13 


MCD 


M . •4954.780) 


AC/DC, THE ANSWER, THE BLIZZARDS 


1 $98 43 


Purichestown Racecourse. Naas. 69,354 
Ireland, June 28 sellout 


MCD 


■■ $4,613,805 

EI C29.S9. 


BRUCE SPRINGSTEEN 8 THE E STREET BAND 


1 il02 85 


Koengen, Bergen. Norway, 47.000 

June 9-10 5V600 two ShoWf 


Live Nation 


■■ $4,407,377 


KENNY CHESNEY, SUGARLAND, MONTGOMERY GENTRY ft OTHERS 


M~M $200 
H $99 SO/S25 


Lincoln Financial Field, 52,343 
Philadelphia. June 27 -.ulinut 


Eagles Stadium Operator, The Messina 
Group/AEG Live 


■ $3,816,416 


BRUCE SPRINGSTEEN « THE E STREET BAND 


Ij (4 1B928Q francs) 
■ jus 76/S86.S5 


Stade de Suisse. Bern. 36.538 
Switzerland. June 30 sellout 


Good News Productions 


1 $3,526,375 

m i 


BEYONCE, RICHGIRL 


Madison Square Garden, 27,580 

New York. June 21-22 27.7K> two shows 


Live Nation, Haymon Entertainment 


^1 $3,431,192 


PHISH 


m $4950 


Alpine Valley Music Theatre, 69,731 

East Troy. Wis., June 20-21 69.772 two snows 


Live Nation 


W% $2,409,477 
M $7! 


DAVE MATTHEWS BAND, THE HOLD STEADY 


Saratoga Performing Art-, Center. 50,876 . *.. 
Saratoga Springs, NY, June 12-13 


Live Nation 


!' $2,297,731 


COLDPLAY, SNOW PATROL, HOWLING BELLS 


fcM <$2599i 

H $86 


General Motors Place, 29,923 
Vancouver. June 20-21 two sellouts 


Live Nation 


■ £i 693 143 


DEPECHE MODE 


■ Ml ■'- --..-■0,000 ZlOty) 
| ■ 


Stndion Gwnrdli. Warsaw, 30.400 

May 23 %»\imtt 


Live Nation International 


S $1,597,675 


ERIC CLAPTON, STEVE WINWOOD 


■J $150V$75 


American Airlines Center, Dallas, 13 605 
June 23 


Beaver Productions 


[H $1,570,780 


DAVE MATTHEWS BAND, THE HOLD STEADY 


Mm i 


Post-Gazette Pavilion, 33,605 
Burcjettstown, Pa., June 19-20 46,002 two shows 


Live Nation 


ft $1,439,635 


ERIC CLAPTON, STEVE WINWOOD 


M (ISO 


Toyota Center. Houston. June 24 V' 7 ** 


Beaver Productions 


■ £1410139 


BETTE MIDLER 


|FJ $25 
1 ] 


Colosseum at Caesars Palace. 11,999 

Las Vegas. June 23-24. 26-28 14.648 five shows 


Concerts West/AEG Live 


■I $1,299,581 

¥[j iin:t-i.vi:. 


PINK, FAKER 


1 


Entertainmont Centre, 14,451 
Newcastle. Australia, June 3-4 two sellouts 


Michael Coppel Presents 


S $1,137,263 


PHISH 


m $49 so 


Pott-Gazette Pavilion, 23,064 
Burgettstown, Pa , June 18 23.070 


Live Nation 


|H $1,111,794 


NO DOUBT, PARAMORE, BEDOUIN SOUNDCLASH 


($1253 
H $94 04/$44.80 


Air Canada Centre, Toronto, 13,823 
June 16 14.000 


Live Nation 


|H $1,105,538 


COLDPLAY, SNOW PATROL, HOWLING BELLS 


1 '! 


Pcngrowth Saddledome, 13.841 
Calgary. Alberta, June 17 sellout 


Live Nation 


$1,089,480 


PHISH 




Verizon Wireless Music Center, 24 502 
Noblesville. Ind., June 19 -.01(0111 


Uve Nation 


■ $1 083 709 


COLDPLAY, SNOW PATROL, HOWLING BELLS 


tdj (SlZTMnCaneder.) 
| $8S.97/$436S 


Rex.aH Place. Edmonton, Alberta. 14.413 
June 18 tcfioul 


Live Nation 


■ $1 004 144 


DEF LEPPARD, WHITESNAKE 


CJJ (€715,384) 


02. Dublin. June 12 ,2 - 160 


MCD 


R 5978 386 


COLDPLAY, SNOW PATROL, HOWLING BELLS 


I '1*14 25 


MTS Centre, Winnipeg. 12,619 
Manitoba, June 15 


Live Nation 


EfW $970,809 


FLEETWOOD MAC 


B 


New Orleans Arena, New 11,470 
Orleans, June 20 12 724 


Live Nation, in-houte 


tH $944,071 


KEITH URBAN, TAYLOR SWIFT 


M W3/$S 


Pal.iee oF Auburn Hills. Auburn 15 755 
Hills. Mich,. June 6 %e fir>ut 


Live Nation. Palace Sports a Entertainment 


HH $856,386 


DAVE MATTHEWS BAND, FEMI KUTI 




Molson Amphitheatre, Toronto, 15,600 
June 9 sellout 


Live Nation 


H $825,703 


KEITH URBAN, SUGARLAND 


U $75/120 


RBC Center. Raleigh, N.C.. 13,216 
June 19 


Live Nation 


ffl $808,200 


DAVE MATTHEWS BAND, THE HOLD STEADY 


M $6650/53660 


Riverbend Musk Center, 18,082 
Cincinnati. June 16 20496 


Live Nation 


HH $802,711 


BOYZONE, EOGHAN QUIGG, MARK READ, CLOZURE 


WJ <£4S.: : 

| i 1 . - P5 &2B.88 


02 Arena. London, June 22-23 J*;?*^^ 


3A Entertainment 


1 

m $799,677 

m $ao/$39so 


KENNY CHESNEY, MIRANDA LAMBERT, LADY ANTEBELLUM 


Verizon Wireless Amphitheater, 17.407 
Virginia Beach, Va„ June 25 20.055 


Livo Nation. The Messina Group/AEG Live 


_ 

yT\ $769,594 


HOT 107.9 BIRTHDAY BASH: YOUNG JEEZY, SOULJA BOY & OTHERS 


Em $129 


Philips Arena, Atlanta. June 20 !®''JJf 


Radio One 


■ £754 837 


KENNY CHESNEY, MIRANDA LAMBERT, LADY ANTEBELLUM 


fcZj $81 | 

1 $21 50 


Fargodomc, Fargo. N.D.. Juno 13,151 

20 sellout 


Police Productions, The Messina Group/AEG 
Live 


H *74n xe.i 


NINE INCH NAILS, JANE'S ADDICTION 


1 


Molson Amphitheatre, Toronto, 16,221 
June 2 sellout 


Live Nation 


MM $727,537 


KEITH URBAN, TAYLOR SWIFT 


hZl $73 
| $1750 


1 wireless Center. Mohne, III.. 10.598 
June 28 sellout 


Jam Productions 


Wm $720,940 


TAYLOR SWIFT, KELLIE PICKLER, GLORIANA 


£>J $59 

: 


Staples Center, Los Angeles. 13,648 

May 22 sellout 


The Messina Group/AEG Live 
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Appy Together 



EpicTilt Takes A Different Tack With iPhone Music Games 



The folks at the iPhone de- 
veloper EpicTilt were busy 
putting the finishing touches 
on an app for Asher Roth 
when they noticed someone 
familiar walking past their 
headquarters in Los Angeles: 
Roth himself. 

Founder/CF.O Jonathan 
Zweig quickly dashed outside 
and convinced the fiat-boy 
rapper to come in and check 
out the game. 

At the time, the app was 
similar to the " Be Like" games 
that FpicTilt has made for 
other artists — such as " Be Like 
Li] Wayne" or "Be Like Lady 
GaGa" — which let fans take 
photos of themselves with 
their iPhone and accessorize 
them with images from the 
artist in question, such as hair, 
tattoos and clothes. 

But then Zweig started 
showing Roth the many other 
games the company produces, 
and the rapper got excited. He 
particularly zeroed in on one 
called "Photo Hunt," which 
displays Lwo copies of a simi- 
lar photo and asks users to 
point out the minor differ- 
ences between them. 

"He said 'Photo Hunt' re- 
minded him of a game lie 
used to play in Highlights 
magazine." Zweig says. "So 
we added it to the game." 

The result is "Asher Roth — 
Do Something Crazy." an app 
that combines the "Photo 
Hunt'' and "Be Like" features 
with others found in games 
like "Drunk Dial." And this 
ability to rebrand the com- 
pany's library of existing 
games as a customized com- 
bination of features for artists 
and other brands has made 
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Tailor swift: EpicTilt's iPhone apps for (from left) Asher Roth, Lady GaGa and Lit Wayne. 



EpicTilt a go-to developer for 
labels looking to release artist 
apps for the iPhone. 

The company plays a 
unique role in the iPhone app 
market. While acts like Nine 
Inch Nails, Brian Enoand BT 
have created more advanced 
and personalized applications 
on their own, EpicTilt aims 
for a more casual, generic ap- 
proach. It has developed more 
than 20 games that are of- 
fered to clients as a sort of 
Chinese menu. Brands sim- 
ply pick the capabilities they 
want and EpicTilt slaps their 
logo and preferred graphics 
on top. 

In all, it takes about six 
weeks and up to $50,000 to 
complete an artist-branded 
app, a capability that's caught 
the eye of the recording in- 
dustry. To date, EpicTilt has 
worked most closely with 



MULTIFORMAT 
WAKE-UP 




The typical clock radio offers a choice of FM and AM 
stations. Then there's the Sonoro Elements W. It fea- 
tures an HD radio receiver that pulls in analog and dig- 
ital radio broadcasts from FM stations. It can also ac- 
cess almost any Internet radio outlet, including 
personalized streaming services like Pandora, and it 
boasts an iPod/iPhone docking station as well. One 
curious drawback: It doesn't include an AM radio re- 
ceiver, so users can't wake up to their favorite all-news 
AM station unless it rebroadcasts online. 

Users can connect to the Internet with either an 
ethernet or Wi-Fi connection. The Sonoro Elements 
W costs $500. -AB 



Universal Music Group (its 
offices are just a mile away 
from Interscope), churning 
out iPhone games for Akon. 
the Pussycat Dolls and Soulja 
Boy Tell' Em. 

Due to licensing compli- 
cations and restrictions 
from Apple, these games 
haven't included much in 
the way of actual music. In- 
stead, they are marketing ve- 
hicles for artists with new 
releases on deck. 

"The primary focus is to 
create an artist presence on 
the iPhone platform," says 
Universal VP of technical 
product development Tony 
Huidor. "We're trying to es- 
tablish a community within 
these apps as the albums 
come out and really try to 
maintain a creative relation- 
ship with the consumer." 
That will soon change, For 
starters, labels have 
begun to charge for 
the apps themselves; 
the Roth game goes 
for 99 cents. What's 
more. EpicTilt also 
adds "buy" links to 
iTunes. For example, 
Zweig says the Akon app gen- 
erates 1 ,000 visits to the 
artist's iTunes page per day. 
Results like that have such ex- 
ecutives as Huidor closely ex- 
amining the capability. 

But EpicTilt has grander 
music industry aspirations. 
With the recent release of the 
new i Phone operating system, 
developers can nowadd in-app 
purchases, a capability that 
will allow labels to sell music 
for use in the game much like 



it does for MTV's "Rock Band." 
To take advantage of this new 
feature, EpicTilt has released 
"TapStar," a competitor to 
the popular "TapTap Revenge" 
music simulation game 
from rival Tapulous. The 
company also wants to cre- 
ate labelwide applications 
through which labels can 
release new artist-lhemed 
games as upgrades. 

Labels have larger iPhone 
aspirations as well. In 
addition to creating artist- 
specific iPhone apps, they 
want to strike rosterwide 
licensing deals with music- 
game developers that re- 
quire a regular influx of new 
music, such as "TapStar" 
and "TapTap Revenge." Uni- 
versal already licensed its 
music for "TapTap Revenge." 
and Sony has done the same 
for "TapStar" as an exclusive 
content provider, 

"We want to create larger 
experiences that may not be 
artist-specific but . . . require 
the use of our master record- 
ings," Huidor says. "So we're 
taking not only an artist ap- 
proach, but also more of a gen- 
eral music approach to the 
kind of apps we create." 

Expect EpicTilt to follow 
wherever the labels go. 

"We feel there's a great syn- 
ergy between the iTunes side 
of the iPhone and the App 
Store," Zweig says, "and we 
want to be a facilitator bridg- 
ing that gap and ultimately 
drive more sales." •••• 



BITS & BRIEFS 



KCRW ON THE 
IPHONE 

Noncommercial KCRW 
Los Angeles has unveiled 
its first iPhone applica- 
tion. Like other radio sta- 
tion iPhone apps, it lets 
users stream audio from 
the device whenever they 
are connected to the In- 
ternet, whether through 
Wi-Fi or cellular networks. 
KCRW's news, music and 
talk programming are in- 
cluded in the app. The sta- 
tion also sells an "In Stu- 
dio" app that includes 
video of in-studio per- 
formances from its influ- 
ential "Mornings Become 
Eclectic" show. Each app 
costs 99 cents. 

MMS REVENUE TO 
GROW 

Juniper Research's new 
mobile messaging study 
predicts that ad-funded 
multimedia messaging 
services could generate 
$87 million in revenue by 



2014, with annual growth 
rates of 94%. Multimedia 
messaging allows mobile 
users to send video and 
audio messages, including 
music clips and other serv- 
ices. As is typical in the 
mobile space, Asia is ex- 
pected to lead the way in 
adoption of ad-supported 
MMS, while the number of 
brands using MMS as an 
advertising medium is 
growing worldwide. 

SONY AMENDS DADA 
PARTNERSHIP 
Sony Music Entertainment 
is withdrawing from the 
Dada Entertainment mo- 
bile music joint venture 
so it can take an equity 
stake in the company's 
parent, Dada S.p.A. The 
move allows Sony to in- 
vest in all of Dada's mo- 
bile music operations in- 
ternationally, under the 
brand Dada.net, not just 
the U.S. -focused Dada 
Entertainment. 
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His Music Will Live Forever 



The entire Sony Music Entertainment eamily 
extends our deepest condolences to 
the family, friends and fans of mlchael jackson. 



BY PAUL SEXTON 



DAB HANDS 



U.K. Radio Industry Hails 
Plan For Digital Switchover 

LONDON— The U.K. government's "Digital 
Britain" report may have brought a lukewarm 
response from the music industry (billboard .biz, 
June 1 6). but the radio sector has welcomed its 
vision of the medium's digital future. 

The report pledges to upgradeall U.K. radio 
broadcasts from analog to digital by 201 5 and 
to work with car manufacturers to ensure that 
all new vehicles are fitted with digital radios as 
standard equipment by the end of 201 3. 

Following the recent struggles of digital audio 
broadcastingtogain traction in the United King- 
dom (Billboard, Nov. 8, 2008), many industry 
observers see these resolutions as the new start 
that the technology has needed. 

"This is one of the first times you've had a com- 
pletely united radio industry," says Tony 
Moretta, chief executive of the Digital 
Radio Development Bureau, which 
markets and promotes DAB to 
consumers. "The B BC and com- 
mercial radio have all said. 'We 
need to move to digital.' " 

U.K. TV broadcasters are al- 
ready scheduled to switch off their 
analog signal in 2012. The "Digital 
Britain" report paves the way for a sim 
ilar analog-to-digilal transition for radio that'll 
be implemented on a date to be announced at 
least two years in advance. The migration will 
take place once digital platforms (including 
digital TV and Internet broadcasts as well as 
DAB) account for 50% of all radio listening. 
The government wants those criteria met by 
the end of 2013. 

"Now the hard work starts," says Andrew 
I larrison, CEO of RadioCcntre. a trade group 
representing commercial radio companies in 
the United Kingdom. "We've got to make sure 
the criteria start to happen. A long process of 
engagement with the different stakeholders 
starts from now." 

According to the audience measurement 
group RAJAR, digital radio's all-platform share 
of total listening was 20.1% in first-quarter 2009, 
up from 1 7.8% during the same period last year, 
while 32.1% of adults claim to own a digital set 
at home. 

In order to hit the 50% target, the industry- 



needs to move the dial on in-car listening, 
which currently accounts for 20% of total lis- 
tening. Digital radio accounts for only 4.2% of 
in-car listening. 

Ford and Vauxhall, which between them 
manufacture six of the United Kingdom's top 
1 Obest-selling cars, say they welcome the com- 
mitment to having DAB as standard in new ve- 
hicles. DAB is already standard in Ford models 
from its Focus range upward, but the car com- 
pany estimates there are only 50.000 DAB-en- 
abled Fords currently on U.K. roads. 

"For the transition to be smooth and accept- 
able to our customers, there needs to be a far 
better level of communication in letting peo- 
ple know what stations are available where," 
says Paul Singleton, manager of car marketing 
plans at Ford of Britain. 

BBC Radio 1 c ontroller Andy Parfitt, who's also 
responsible for driving the public broad- 
aster's popular music strategy across 
all its platforms, acknowledges the 
in-car target as "ambitious." but 
he says the B BC is "committed 
to playing a leading part in any 
digital migration.'* 
The retailer Car Audio Cen- 
tre, which operates six U.K. 
outlets and an online store, est- 
ates thai DAB makes up only 1% 
of its current radio sales, but Singleton re- 
mains optimistic. 

"The cost ;of digital] will come down." he says. 
"The popularity will go up, there'll be govern- 
ment advertising, and there'll be momentum." 

While the BBC operates five digital-only serv- 
ices, including the music networks BBC 6 Music 
and BBC IXtra, commercial broadcasters have 
been reluctant to follow suit, especially in the 
middle of an advertising downturn. Total com- 
mercial station earnings dropped 19.5% year 
on year in first-quarlcr 2009 to /128.6 million 
(S2 1 2.5 million) . according to the Radio Adver- 
tising Bureau. 

But RadioCentre's Harrison expects that 
to change now that the digital future is 
mapped out. 

"It'll all come down to content and [if you 
can) make it compelling enough," he says. 
"Now we've made the decision that this is the 
system we're going to back. We just need to get 
on with it." 





It'll all COIT16 

down to content 
and If you can 
make it compelling 
enough. 1 

—ANDREW HARRISON, 
RADIOCENTRE 




Outbreak Of 
Generosity 

Alejandro Fernandez Puts On Free Shows 
To Boost Mexican Tourism Recovery 



Latin 
Notas 



Mexican superstar Alejandro Fernandez had 

planned to close his Viento a Favor tour with a 
free show in his hometown of Guadalajara in 
the state of Jalisco. 

But the swine flu panic put a wrench in his 
plans, forcing him to push backscheduled tour 
dates. Following his May 21 performance at a 
sold-out Monterrey Arena. Fer- 
nandez called his manager, Car- 
los de la Torre, with an idea. 

" He said, 'Oh. Charlie, this is 
dire,' " de la Torre recalls. " 'Let's 
do two free concerts instead of 
one — one in Puerto Vallarta. one 
in Guadalajara — and I'll invite 
my friends to participate.' " 

De la Torre put in a call to 
Jalisco's secretary of tourism. Au- 
relio Lopez Rocha. and in two hours he got 
the OK to begin production of what has become 
the most ambitious effort to spur tourism in 
Mexico since the swine flu outbreak. 

Fernandez placed calls to fellow artists who 
either had a relationship with him or who had 
been embraced in Mexico, the top Spanish-lan- 
guage music market outside the U nited States 
and a key market for Latin artist development. 

All immediately agreed to perform, gratis, 
for both nights. Jalisco en Vivo (Jalisco Live) 
evolved into two free mega-shows featuring 
more than 20 big-name acts at each concert. A 
June 20 show staged at the foot of Puerto Val- 
larta's beach featured 12 duets and more than 
50 songs and was seen live by an estimated 
60,000 people. A second show, held June 28 in 
Guadalajara, drew an estimated 1 30,000-1 50,000 
attendees from the city and the surrounding 
area. The shows weren't conceived for TV, but 
Televisa has ofFered to air them as a two-hour 
special July 18-19. 

Although Fernandez isn't the first Latin star 
to stage a concert for a cause, his endeavor is 
different in that it seeks a specific and imme- 
diate result: the return of tourism to Mexico. 

"What was happening was devastating," 
Fernandez says. "We wanted to find a way to 
do something for our country and send a pos- 




itive message to the world." 

Lopez Rocha says the shows have already 
had an impact, helping boost hotel occupancy 
rates, which had tumbled from their levels a 
year earlier due to the swine flu scare. The Fer- 
nandez shows also generated massive press 
coverage, which gave unprecedented publicity 
^^^^^^ to the two cities. 

"Those two aspects alone mer- 
ited the investment." Lopez 
Rocha says, noting that "tourism 
needs a specific motivation." 

The Jalisco state tourism of- 
fice covered all production costs, 
which totaled $22 million pesos 
(SI. 8 million). Fernandez and 
his artist friends, including Glo- 
ria Estefan, Luis Fonsi, En- 
rique Iglesias, Paulina Rubio. David Bisbal 
mid Joan Sebastian. Hew in from different 
parts of the globe to participate, waiving all 
fees associated with their performances and 
the TV special. 

Logistically, the shows were finely tuned af- 
fairs that involved a production staff of 350 and 
a support staff of 450, including 1 80 policemen 
and 80 private security guards. A crew of about 
80 people constructed the 1 30-ton, 1 30-foot- 
long stage. More than 1 8 LED screens and cor* 
respondingspeakers were installed throughout 
city streets to ensure all present could see the 
show. In Puerto Vallarta, a screen was even 
placed facing the water for the benefit of the 
boats anchored in the bay. 

Concession stands weren't allowed at each 
site, to encourage spending at local businesses. 
To preserve the spirit of the shows, there 
weren't any sponsors, although Fernandez 
gave away 50,000 T-shirts at each event tout- 
ing local tourism. 

"We realize that the presence of major celebri- 
ties is more important than any ad campaign," 
Lopez Rocha says. "And gathering these two 
rosters is, simply put, historic." •••• 
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Never Can Say Goodbye 

SONY AND UNIVERSAL SCRAMBLE TO MEET SURGING 
DEMAND FOR MICHAEL JACKSON PRODUCT 



BY ED CHRISTMAN AND ANTONY BRUNO 

In the days following Michael Jacksons June 25 death, fans 
flocked to record stores and digital music outlets to purchase 
one last memory. And merchants say they expect the Jackson 
sales surge to last for weeks — maybe even months. 

"With the around-the-clock coverage and questions about his 
death, this story will keep going, with every development giving 
it a new bit of life," says Kerry Fly. VP of purchasing and mar- 
keting at wholesaler Eurpac 

Jackson's solo album sales in the United States skyrocketed 
from 10.000 copies in the week before his death to 422.000 in the 
week ended June 28, according to Nielsen SoundScan. During 
the same period, U.S. track downloads surged from about 48,000 
copies to 2.6 million. The week of his death, the best-selling track 
was "Thriller" at 167,000 copies, while the top-selling album was 
"Number Ones" at 108,000. 

I n the U nited Kingdom. Jackson held 1 1 of the top 200 album 
positions and 43 of the top 200 singles based on sales monitored 
by the Official Charts Co. for the week ended June 27. Despite the 
inclusion of only two full days of sales after Jackson's death, " Num- 
ber Ones" topped the OCC album chart after selling 46.400 phys- 
ical copies and 1 0,000 downloads. "Tliriller" also reached the albiuns 
top 10 at No. 7, with combined physical and digital sales of 14.900. 

Among Jackson's best-selling albums in the United States 
during the week ended June 28. the split between physical and 



digital retailers varied sharply, which appeared to relate to the 
availability of titles at physical retailers. Anticipation of a pend- 
ing Sony price cut on catalog titles appeared to prompt U.S. re- 
tailers to stock popular greatest-hits collections like "Number 
Ones" instead of studio albums like "Thriller" or less popular 
compilations like "The Essential Michael Jackson." 

Mass merchants like Wal-Mart andTarget accounted for 56.3% 
of sales of the top-selling "Number Ones" album, followed by 
digital merchants with 31.3% of sales, chains like Trans World 
and Best Buy 11.1% and others 1.3%. according to SoundScan. 

By contrast, digital merchants accounted for 78.5% of sales 
of the second best-selling title, "The Essential Michael Jackson," 
while mass merchants accounted for 12.4%, chains 6.6% and 
others 2.5%. For the third-best-selling album. "Thriller," digital 
stores accounted for 56.2% of sales, while chains accounted for 
21.4%, mass merchants 16.4%. indies 4.4% and others 1.6%. 

From the day of Jackson's death until the following Tuesday 
(June 30), U.S. physical retail accounts had ordered about 3 mil- 
lion of his albums on Sony Music Entertainment, while inter- 
national orders hovered around 5 million copies, sources say. 
Although Sony had to scramble to meet demand, it got high 
marks for getting Jackson product to stores June 29. after most 
retailers had sold out of the artist's inventory during the weekend. 

Universal Music Group, which owns the Motown label, caught 



a break when it experienced a smaller run on the Jackson 5 cat- 
alog: It had already shipped plenty of product as part of its Mo- 
town 50th-anniversary promotions. 

"By dumb luck, we weren't completely caught off guard," says 
Universal Music Group Distribution president/CEO Jim Urie. 
He notes that the company also shipped the rest of its jackson 
5 inventory and had U.S. orders for 300,000 album copies as of 
June 30, which will be back-ordered until July 6. 

ALLOCATING LIMITED SUPPLIES 

Sony wasn't as lucky. The supply of solo Jackson CDs in the U.S. 
market was relatively low at the time of his death because 1 3 of 
his albums were part of the major's previously announced move 
to reduce prices on 8,000 catalog titles. The price cuts, which 
kicked in June 29, lowered the wholesale cost of the standard 
version of "Thriller" and -Off the Wall" from $9 and S7.81, re- 
spectively, to $6.40 and $5.40. 

With the price change imminent, retailers had been waiting 
to reorder product at the new 1 price. But when Jackson died, those 
pricing considerations all went out the window. 

"On Friday morning. I got out of bed and went straight to my 
computer to order Jackson product," says Dedry Jones, owner 
of indie retailer the Music Experience in Chicago. "I didn't care 
about old price/new price. People aren't asking price on Jack- 
son. They are just buying it." 

Faced with massive demand. Sony decided to ration product 
rather than try to fulfill entire orders placed by accounts, accord- 
ing to retail sources. So the entire account base received enough 
product to get through June 29. with new shipments arriving 
the next day. "Sony is rationing Jackson product but they did 
right by us." says Newbury Comics head of purchasing Carl 
Mello. "Of course, they didn't ship us what we ordered, but they 
got us in more than I expected. The rest of our order will come 
in during the week." 

At Alliance Entertainment, senior VP Robert DeFreitas says 
he's pleased with how Sony responded to the spike in orders. "We 
are never going to be satisfied with the amount of our product 
order wc got," DeFreitas says. "But in terms of gelling us stuff. I 
can'l complain about the timetable. 1 applaud Sony for thai." 

Moreover. Sony appears to have taken on Ihe costly option of 
shipping product to individual stores — on an overnight basis — 
rather than sendingbulk shipments loan account's warehouse. 
"Anything you ordered, they would bear cosl." says an executive 
at a midsize U.S. chain. 

Sony's ability to satisfy its account base is even more impres- 
sive considering thai Sony DADC, its manufacturing arm, closed 
its Toronto plant June 26 as part of its plans to move the facility 
loa new location. That forced ils U.S. plants in Terre Haute. Ind., 
and Pittman. N.J., to pick up the slack. 

Sony DADC handles Universale CD manufacturing, leaving 
some accounts to wonder if the division was favoring orders for 
Sony's solo Jackson recordings at the expense of Universale Jack- 
sonSproduct. But Universale Urie says that Sony DADC is doing 
right by his company. The reason why it will take a w r eek for the 
Jackson 5 product lo reach stores is because of the time needed 
lo print ihe artwork, he says. 

DIGITAL SALES SURGE 

Meanwhile, Jackson s catalog did brisk business at digital retail- 
ers, which don't have to worry about supply and already enjoy 
lower wholesale pricing than brick-and-mortar stores. Digital 
vendors were also helped by the fact that many physical retail- 
ers sold out of Jackson albums during the weekend. 

In the week before his death. 64 key Jackson tracks sold a com- 




'My best memory of Michael is like my best memories with Frank Sinatra and Ray Charles. 
We not only worked together, we played together. Michael would come over to my house 
with snakes and Bubbles. We had a lot of fun, good and bad times, rough times. That's just 
life. And we also had some good creative times. God was good to us. My little baby brother 
is gone and my soul is attached to his. I'm having a hard time processing the reality of it.' 

-QUINCY JONES 
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bined 30,000 copies at iTunes, the dominant U.S. digital vendor 
and the largest overall music retailer, according to sources. Dur- 
ing the week ended June 28, sales of those same 64 tracks skyrock- 
eted 60-fold to reach 1 .8 million copies at iTunes, the sources say. 
Similarly. iTunes sales of 16 Jacksonsolo albums and compilations 
went from slightly more than 1 ,000 copies in the week before his 
death to 225,000 copies for the week ending June 28. sources say. 

Sales at iTunes surged immediately. On June 26, Jackson com- 
manded the top seven slots on iTunes' best-selling albums list. 
"The Essential Michael Jackson" ($16.99) ruled at No, 1, followed 
by "Thriller" ($9.99), "Number Ones" ($9.99), "Off the Wall" 
($9.99). the 25th-anniversary reissue of "Thriller" ($1 3.99), "Bad" 
($9.99) and the digital boxed set "Michael Jackson: The Ultimate 
Collection" ($34.99). 

In total, Jackson albums took 10 of the top 1 5 best-selling 
album slots and 21 of the top 100 on the day after his death. His 
singles represented 1 3 of the top 25 songs sold on the same day 
with "Man in the Mirror" (99 cents), "Thriller" ($1 .29), "The Way 
You Make Me Feel" (99 cents). "Don't Stop Til You Get Enough" 
($1.29) and "Smooth Criminal" (99 cents) all making the top 10. 

By fune 30, those totals began to slip. His top album ranking 
fell to six of the top 15 and 16 of the top 100, but he held onto the 
top two spots with "The Essential Michael Jackson" and "Number 
Ones." respectively. Singles, however, fared better, with 1 1 staying 
in the top 25. including the No. 2 spot with "Man in the Mirror." 

Jackson's sales also jumped at Amazon's MP3 store. The day 
after his death, he was the No. 1 artist of the day and had 1 3 of 
the top 25 songs sold and 1 1 of the top 25 digital albums. On June 
30, Jackson's singles share increased to 15 of the top 25 songs, 
while album sales fell to seven of the top 25 titles. Amazon posted 
a tribute to Jackson on its home page during the entire time. 

At Verizon Wireless, the largest mobile operator in the United 
States. Jackson's songs took five of the top 10 downloaded songs 
through the weekend, with "Wanna Be Startin' Somethin'." 
"Thriller," "Beat It" and "Billie Jean" holding down the lop four 
spots, respectively. "P.Y.T. (Pretty Young Tiling)" and "You Are Not 
Alone" were the top two ringback tones sold during the same time, 
and five of the lop 20 ringione sales were Jackson tracks, includ- 
ing two in the top 10: "Thriller" and "The Way You Make Mc Feel." 

Meanwhile, daily search volume for Jackson's musical peer- 
to-peer file-sharing networks jumped nine times above the level 
seen the day before his death (June 24). according to the P2P 
measurement firm BigChampagne. 

But downloads and P2P traffic don't tell the full digital story. 
Virtually every major digital music service reported unprece- 
dented spikes in volume and activity surrounding Jackson's 
music as fans flocked online to pay their respects. 

On YouTube, Jackson's music videos generated heavy traffic. 
"Beat It "was viewed nearly 1 million times from 10 p.m. June 25 
to noon the next day. " Don't Stop Til You Get Enough" registered 
800.000 views in the same time frame, followed by " Billie (can" 
with 750,000 and "Thriller" with slightly more than 700,000. 

The online streaming music service Pandora says registered 
users created more than 500,000 custom radio stations featur- 
ing Jackson songs June 25-27. Microsoft offered a free copy of 
the "Thriller" video to all Xbox 360 users, resulting in 50,000 
downloads during the two days after his death. The Internet 
radio tracking firm Ando Media says Jackson songs represented 
5% of all radio plays from more than 5,600 U.S. webcasters, six 
times more than the second-most-popular artist Taylor Swift. 

LIKE LENNON, BUT BIGGER 

The Music Experience's Jones says he thinks heightened inter- 
est in Jackson's catalog will last for the rest of the year. "Christ- 



mas," he says, "is going to be about Michael (ackson. " 

Others aren't convinced that the sales gains will be sustained 
through the end of the year but agree that they'll last a while. 
" Usually when an artist dies, the sales surge is over within two 
weeks, but for John Lennon and Elvis Presley sales went on for 
a while," says the head of purchasing at a large music account. 
"I would put Jackson as bigger than Lennon." 

Sue Bryan, the head of the music and video department at 
J&R Music in New York, also sees parallels with customer reac- 
tion to l.ennon's murder in 1980. "The night it happened, we 
had a customer crying in the store." Bryan recalls. "It's a very 
emotional thing for a lot of people." 

Newbury Comics' Mellosays demand has been strong for all 



manner of J ackson product. "We cleared out some Jackson s tuff 
that we thought we would never sell, like his old videos." Mello 
says. "Look at what's going on at eBay. Regular versions of Jack- 
son's albums are going for $50 and $60. and these are titles that 
you couldn't have sold the day before his death for $3." 

Amid all the ensuing hoopla, accounts tried to put Jackson's 
death in perspective. "Who else could die today and have this 
kind of impact in music?" one retail executive asks. "Dylan? I 
don't think so. Madonna. Sting or Bono would have some im- 
pact but not like this. Maybe Paul McCartney could have as much 
impact. But after that, if you think about it, who is left?" 

Additional reporting by Jen Wilson in London. 
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Interest in Michael Jackson's music surged following his June 25 death, as casual and die-hard fans alike turned to his most 
famous recordings out of grief, nostalgia or a desire to enjoy a classic tune. Digital track downloads and radio airplay pro- 
vide a glimpse of which songs people were listening to. Both are tracked below. 
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ON THE WEB 

The most popular Jackson digital track purchases in the 
United States during the week ended June 28 and their sales 
gains from the prior week, as measured by Nielsen SoundScan. 
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ON THE AIR 

The Jackson songs that received the most U.S. radio airplay during 
the week ended June 28 and how much the airplay of those songs 
grew from the prior week, as measured by Nielsen BDS. 
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'Michael redefined what it means to be a 
superstar. His influence on music and popular 
culture cannot be overstated, and the breadth 
and diversity of his fan base is unparalleled. As 
his label home for so many years, it always has 
been Sony Music's great honor and privilege to 
help Michael share his music with the world.' 

-ROLF SCHMIDT-HOLTZ, 
CEO, SONY MUSIC ENTERTAINMENT 




'He should be 
remembered 
for the music, 
not the business.' 

-ROB STRINGER, CHAIRMAN, 
COLUMBIA EPIC LABEL GROUP 
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Promoter's Show 
Must Go On 

AEG SAYS IT CAN RECOUP THE COSTS OF MICHAEL 
JACKSON'S 02 SHOWS-BUT QUESTIONS ABOUT 
INSURANCE LOOM LARGE 

BY RAY WADDELL 




A week after Michael Jackson's death, organizers of 
what would have been a 50-show run at the 02 Arena 
in London have made significant strides straightening 
out what one touring executive called " (he biggest mess 
in the history of our business." 

Jackson's legal and financial affairs will be sorted 
out during the course of months, if not years. But 
AEG Live, the promoter of his London shows, isn't 
waiting to try to recoup its estimated $30 million- 
$50 million investment in what would have been the 
highest-grossing arena engagement. 

AEG Live CEO Randy Phillips says the company is 
in better shape than many believe. Besides a claim on 
nonappearance insurance, if there is one. AEG owns 
video and audio footage of Jackson's rehearsals, ac- 
cording to its contract with the singer. "People have 
speculated that this is going to bankrupt our company," 
he says. "The truth is it isn't." 

More than $85 million worth of tickets had been sold 
for the 02, which is operated by AEG Live parent AEG. 
Production costs ran between $23 million and $25 mil- 
lion, according to AEG. although other industry sources 
say the cost was closer to S30 million. And some have 
estimated that Jackson's advance on the shows could 
have been as high as $10 million-$20 million. 

But Phillips says part of Jackson's advance came 
in the form of AEG agreeing to pay some of his 
obligations, as well as his housing costs in Lon- 
don. Such expenses are "100% recoupable" if in- 



surance pays off. Phillips says. 

"We had insurance in place to cover the majority of 
our hard costs but not lost profits," Phillips says. "There 
is a lot of litigation going on in terms of negotiations 
with vendors. I would say the number {in hard costs] 
is somewhere probably between $20 million [and] $25 
million, ltwas done out ofinsurance brokerage Robert- 
son Taylor, and 1 rn sure since it was Lloyds it was mul- 
tiple carriers." 

But AEG stands to lose a substantial part of its in- 
vestment if its insurance policy won't come into play — 
and thai could depend on the cause of Jackson's death. 
"If it was a pre-existing condition or drug- or alcohol- 
related, a normal cancelation policy would not cover 
that even if he had passed a medical exam," an insur- 
ance industry source says. The Los Angeles County 
coroner's office said that determining the cause of death 
will require further tests that will take six to eight weeks. 

Phillips says talk that Jackson never had a physical, 
as AEG said he did, is incorrect. " He absolutely, 100% 
had a close to five-hour physical." he says. "The carri- 
ers flew in a doctor of their choice from New York and 
he did an extensive battery of tests. We were obviously 
never privy to the actual medical reports , because this 
was confidential medical information between the doc- 
tor and the patient. I lowever, we were told that he passed 
with flying colors." 

Had )ackson performed these shows, AEG would 
have made significant revenue on food and beverage 



sales, a percentage of merchandise sales that could 
have totaled up to $1 5 million and the rental fee that 
AEG Live would account for to its corporate parent. 
Phillips declines to release terms of the deal with Jack- 
son, but he says it was better for AEG than the 95%- 
5% split most superstars receive. 

Phillips says AEG can still generate revenue from 
its audio and video footage of the rehearsals, which 
it owns under its contract with Jackson. "We own the 
intellectual property," he says. "It is our responsibil- 
ity and fiduciary duty to the estate to monetize as 
much of these assets as we can under the original 
contract, because the majority of the profit would go 
to the estate." 

AEG is also under pressure to book the 02 for some 
of Jackson's dates. That's "the toughest hit." Phillips 
says. "We'll fill in the 2010 dates because the arenas 
in such demand. The truth is, July and August are the 
slowest months of the year in Europe, so maybe 10 of 
those 27 dates would have been filled anyway.' 

But those losses "probably [are] minuscule in com- 
parison to the value of the intellectual property we own." 
Phillips says. Arrangements for a release will be made 
after an executor for Jackson's estate emerges. 

Phillips calls the video "some of the most compelling 
footage in the 21st century, because you're talking about 
a star whose light shined brighter than anything else 
in the universe when it comes to music." 

The footage includes the Tuesday and Wednesday 
night rehearsals from the week of Jackson's death. "On 
Tuesday night he performed and gave me goose 
bumps." Phillips says. "It made me realize, jaded en- 
tertainment executive that I am. why 1 do this in the 
first place. I was asked if I would do this again and the 
answer is, 'Hell yes.' How many times in one's career 
are you able to touch greatness?" 

Rumors are circulating that AEG could further mit- 
igate its losses by creatinga tribute show that uses Jack- 
son's elaborate stage production, and Phillips says AEG 
is already receiving calls from interested artists. "We 
have the most breathtaking production ever created 
for an arena, and it's all Michael Jackson's vision as di- 
rected and executed by Kenny Ortega." he says. "It 
would be some closure for fans who have nowhere to 
really express their emotion and are looking for a place." 

The $85 million reportedly in the bank from ticket 
sales of more than 750.000 will go back to the public in 
the biggest refund program the concert business has 
ever seen. The large number of tickets on the resale 
market, through official and unofficial channels, make 
the process particularly complex, and perhaps expensive. 

On July 1 . fans who purchased tickets were directed 
to MichaelJacksonLive.com for information about how 
to receive refunds. They'll be processed by authorized 
ticketing agencies, including primary ticketing com- 
pany Ticketmaster, U.K. reseller Viagogo and author- 
ized 02 reseller Seatwave. In lieu of a refund, fans can 
receive souvenir tickets designed by Jackson and printed 
with a lenticular process that gives them a 3-D look. 

Phillips says his next move "is to try to get the im- 
ages out of my mind of that Thursday 1 spent at the 
hospital when Michael died, and telling his kids and 
his mom. A little healing first. But we have a bunch of 
tours next year and our business will go on." 



R 'Michael Jackson was the first black artist to be featured on MTV and from 
that moment on, he changed the way the world viewed African Americans. 
This paved the way for so many others, and not just in music. Before there was 
I Tiger Woods, Michael Jordan or Barack Obama, there was Michael Jackson. 
His genius defied all boundaries.' 

—MARTIN BANDIER, CHAIRMAN/CEO, SONY/ATV MUSIC PUBLISHING 
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Beatles 
For Sale? 

SPECULATION IS RIFE OVER 
THE FUTURE OF JACKSON'S 
STAKE IN SONY/ATV 

BY ED CHRISTMAN 



Could Mic hael Jackson's death dear the way for Sony Corp. 
to buy his 50% share of Sony/ATV Music Publishing? 

The issue has drawn close scrutiny in the music industry 
because of the storied copyrights under Sony/ATV's control, 
including the Beatles' Northern Songs catalog, as well as 
works by Bob Dylan. Leonard Cohen. Hank Williams and 
Jerry Leiber & Mike Stoller, and songs by contemporary acts 
like John Mayer. Fall Out Boy and KTTunstall. 

Jackson purchased the Beatles catalog through his acqui- 
sition of ATV in 1985 for $47.5 million, later merging ATV 
with Sony's publishing arm in 1995 to form Sony/ATV. 

A joint venture like Sony/ATV would typically include a 



trigger clause that would specify whether a joint-venture 
partner has the right to acquire the rest of the company in 
the event of the death of the other partner, according to a 
mergers and acquisitions specialist familiar with such deals. 
"Or." he says, "it could trigger a sale to a third party." 

Sony sources say its Sony/ATV publishing unit carries a 
$1.5 biltion-$2 billion valuation. 

While Jackson owned 50% of Sony/ATV, he wasn't involved 
in the company's day-to-day operations. In fact, Sony/ATV 
chairman/CFO Martin Bandier could even make acquisi- 
tions without consulting him, although really large pur- 
chases required Jackson's approval, according to a source 
familiar with the situation. 

In April 2006, Bloomberg reported that Jackson agreed 
to a debt refinancing deal with Sony Corp. under which 
he gave the electronics giant the option to buy half of his 
50% stake in Sony/ATV, allowing him to refinance about 
% 100 million in loans. Sony/ATV declined to comment for 
this story. 

Jackson's other primary publishing asset is his own song 
catalog Mijac Music, which is administered by Warner/Chap- 
pell Music. BMI, which collects performance royalties for 
his compositions, says Jackson has been the performance 
rights organization's top-earning artist internationally for 
the last three years. Within the United States, Jackson has 
long been one of BMI's top 100 earners. 

When Jackson's songs come on the radio, "his life passes 
in front of us. as do our own lives," BMI president/CEO Del 
Bryant says. "Any of the times I was with Jackson, he was 
one charming, gentle, sweet and wonderful spirit." •••• 



Good As New 



RECENT COLLABORATORS REVEAL DETAILS OF THE 
TWO ALBUMS MICHAEL JACKSON WAS WORKING ON 

BY MARIELCONCEPCION 



At the time of Michael Jackson's death, it was well-known that he 
was preparing for a 50-show concert series at London's 02 Arena. 

What was less well-known — and what many are now specu- 
lating about — was what kind of recordings Jackson had done for 
the last Jew years. Billboard has learned that the singer was work- 
ing on two albums at the lime of his death: one in the pop vein 
that made him famous and another that would consist of an in- 
strumental classical composition. And while some believe the 
star wanted to recapture his '80s glory days — or escape finan- 
cial trouble — those who worked with him recently say he was 
motivated by his fans and his children. 

Jackson was working on the pop album with songwriter Claude 
Kelly and Akon, who says that Jackson was motivated by the ticket 
sales for his performances. "He said, 'My fans are still there. 
They still love me. They're alive,' " Akon says. "I lis kids are like 
his first priority, and they had never seen him perform live. I le 
was trying to create the most incredible show for his kids." 

Kelly, who wrote "Hold My Hand," the Akon-produced Jack- 
son track that leaked last year, says Jackson never lost his pas- 
sion. "He was the King of Pop, the biggest to ever do it. and the 
one thing you never lose — whether known by the whole world 
or just 10 people — is your love for music," Kelly says. "That never 
goes away, and it never went away for him amidst his troubles." 

Composer David Michael Frank had worked with Jackson on 
a 1989 TV tribute to Sammy Davis Jr. and received a call from 



the star's assistant two months ago about collaborating again. 
Jackson invited Frank to liis home in Los Angeles' Holmby Hills, 
told him he was working on an instrumental album of classical 
music and asked for help with orchestration. 

"He had two demos of two pieces he'd written, but they weren't 
complete," says Frank, who adds that he was impressed with 
Jackson's knowledge of classical music. "For one of them, he 
had a whole section of it done in his head. I le had not 
recorded it. I le hummed it to me as 1 sal ai I he key- 
board in his pool house and we Figured out the 
chords — 1 guess this recording 1 made is the only 
copy that exists of this music." 

A few weeks ago, J ackson called to see how Frank 
was progressing on the orchestrations. " He men- 
tioned more instrumental music of his he wanted 
to record, including one jazz piece," Frank says. "I 
hope one day his family will decide to record this music 
as a tribute and show the world the depth of his artistry. 

Although questions arose about Jackson's health, and the im- 
pact it had on his dancing and singing, those who collaborated with 
Jackson say his voice was in fine form, despite his frail appearance. 

Greg Phillinganes, a keyboardist who collaborated with lack- 
son as musical director of the " Bad" tour and appeared on sev- 
eral of his albums, says Jackson sounded as good as he ever did. 
"He still had a good voice and never had a problem singing." 




says Phillinganes, who last spoke to (ackson in March. "There 
were questions about him being able to pull off the tour on the 
choreography side, but sources working with him told me he 
was dancing all the time, every day. and was very focused, ex- 
cited and committed to making this lour the bcsl it could be, " 

Akon last spoke to Jackson ihree months prior to his death. 
"He would always tell me lo eat righl and ask me if I was exer- 
cising and drinking water," he says. "He'd always stress 
you had to take care of yourself before you can go off 
and do anything else." 



Frank agrees. "He seemed totally healthy, not 
frail, and gave me a firm handshake when we 
met. He seemed in good health, had a good voice 
and was in good spirits," he says. "He was very 
skinny, bul from what 1 knew, he w r as always thin. 
He was also taller than 1 pictured, but he might 
have been wearing some platform shoes. And he was 
mpeccably dressed." 
Much has been made of Jackson's intense rehearsal sched- 
ule, but Phillinganes says that Jackson lived up to his reputa- 
tion as a perfectionist. "It was the biggest comeback of his 
career, arguably the biggest comeback in pop music — even 
bigger than Elvis." he says. "So obviously he'd want to do the 
best he could. He never did anything half-assed. which is what 
originally got him to the stature he had." •••• 




'The happy accident of his career running parallel to the birth of MTV and the music 
video gave the world a chance to see as well as hear his genius. He was the most 
exciting dancer I've ever watched. Kelly and Astaire's equal. The world's a better 
place for his having lived in it.' 

—PAUL WILLIAMS, CHAIRMAN, ASCAP 
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BRAZIL 

Less than a day after Michael Jackson's 
death, the mayor of Rio de Janeiro, Brazil, 
announced that the city would erect a 
statue of the singer in Dona Marta, a 
favela that was once notorious for drug 
dealing and is now a model for social de- 
velopment The change was spurred 
partiy by Jackson's 1996 visit to film the 
video for "They Don't Care About Us." 

Jackson shot two videos for "They 
Don't Care About Us." the fourth sin- 
gle from "History: Past, Present and 
Future, Book I": one in a prison and 
another in Dona Marta and Salvador 
da Bahia, a colonial Brazilian city 
known for its Afro-Brazilian culture 
and music. 

When Jackson came to Brazil to 
shoot the video, directed by Spike 
Lee, Rio's local government became 
concerned that the singer would show 
the world an unflattering picture of 
poverty. At the time, Brazilians, like 
people the world over, saw Jackson 
as an idol. He'd been to the country 
twice before, once with the Jackson 
5 in the '70s and again in 1993, when 
he played two concerts in Sao Paulo 
to 100,000 people each night. 

At the time, the concert promoter 
Dodi Sirena recalls a "sensitive" artist 
who asked for an amusement park to 
be reserved for his use, then invited chil- 
dren from the poorest public schools. 
"He displayed great concern for every- 
thing in the country, with poverty, with 
street children," Sirena says. 

In that context, Jackson's choice 
of locale for his video made sense. 
"The video is about the people no one 



We Are 
The World 



MICHAEL JACKSON WENT FROM BEING GARY, IND.'S 
MOST TALENTED KID TO ONE OF THE MOST 
RECOGNIZABLE HUMAN BEINGS ON THE PLANET. AND 
WHILE HIS WORLDWIDE ALBUM SALES WERE 
ASTOUNDING, THAT WASN'T THE SOLE REASON FOR 
HIS FAME. HIS ASCENDANCY WENT FAR BEYOND THE 
CASH REGISTER-HE INSPIRED DANCE MOVES, 
DICTATED FASHION TRENDS AND RAISED AWARENESS 
FOR SOCIAL CAUSES AROUND THE GLOBE. 



cares about," says Claudia Silva, press 
liaison for Rio's office of tourism. 

When Jackson shot the video in 
Rio, Silva was a journalist for the daily 
newspaper O Globo, but Lee and his 
staff had banned journalists from the 
shoot because Dona Marta drug deal- 
ers didn't want the attention. But Silva 
found a family that let her spend the 
night at their home and saw the favela 
residents washing the streets to pre- 
pare for Jackson's arrival. "The people 
were so proud," Silva says. "That was 
the best thing for me. People got up 
early to clean the area, they prepared 
for him, they took out the trash." 

Jackson arrived by helicopter but 
walked the streets of Dona Marta 
shaking hands and distributing candy. 
"People were very surprised in the 
end, because they were expecting an 
extraterrestrial guy," Silva says. "And 
he was— it sounds strange to say this— 
a normal guy." 

Jackson shot scenes in Salvador, 
alongside throngs of people, ac- 
companied by the Afro-Brazilian 
cultural group Olodum. In the video, 
he can be seen dancing to the beat 
of hundreds of Olodum's drummers 
and with cheering fans who reach 
out to touch him— and at one point 
burst through security and push him 
to the floor. 

"This process to make Dona Marta 
better started with Michael Jackson," 
Silva says. "Now it's a safe favela. 
There are no drug dealers anymore, 
and there's a massive social project. 
But all the attention started with 
Michael Jackson." —Leila Cobo 
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SOUTH AFRICA 

"Growing up as a young black kid in a township, 
you either dreamed of being a freedom fighter or 
being Michael Jackson. It was as simple as that." 

So recalls the leading South African R&B artist 
Loyiso Bala, whose five South African Music 
Awards are a testament to the fact that he chose 
to follow the King of Pop. 

The 29-year-old likens Jackson's impact on his 
family— which includes his high-profile musician 
brothers Zwai and Phelo— to that of former Pres- 
ident Nelson Mandela. 

"The whole family would drop what they were 
doing and watch, mesmerized whenever Michael 
or [Mandela] came on," he says of life in his Kwa- 
Nobuhle township home, located outside the East- 
ern Cape town of Uitenhage. 

Lupi Ngcayisa, a DJ on Metro FM, South Africa's 
biggest national urban commercial station, says 
Jackson's "rich lyrics changed the complexion of 
black radio." 

"He forced black families to debate issues sur- 
rounding individualism and race, so his cultural 
impact here extended beyond simply the music," 
he says. 

That impact was most visible in 1997 when the 
History tour came to the country for a five-date run 
that ended Oct. 15 at Durban's King's Park Sta- 
dium, the performer's final full-scale concert in 
support of a studio album. The shows are still the 
largest the country has ever seen, attracting 
230,000 people, according to Attie Van Wyk, CEO 
of the presenting promoter, Cape Town-based 
Big Concerts. 

Equally notable for a country just three years 
into post-apartheid democracy was the audience 
mix. "Black and white, young and old, Michael drew 
a huge crossover audience that we still don't see 
often at shows," tour publicist Penny Stein says. 

Duncan Gibbon, now strategic marketing di- 
rector at Sony Music Entertainment South Africa, 
who worked Jackson's catalog as far back as the 
apartheid era, says Jackson sold more than 2 mil- 
lion albums in South Africa. More importantly, he 
says Jackson's music was a unifying point for a 
deeply divided society. 

"South African radio was very racially segmented 
in the years before 1994," he says. "But Michael 
proved to be the one artist whose music was played 
on white pop stations and black R&B stations. It 
doesn't sound like much now, but it was a very po- 
tent thing when you think back to how apartheid 
attempted to keep everything about black and 
white society separate." —Diane Coetzer 



'With Michael, it became apparent that you could have worldwide hits immediately. 
Hits used to take a while to cross borders. Michael unified the hit world; it was spontaneous 
and immediate. Also, he let our music industry know what "big" was. He became a mark 
that everyone wanted to shoot for.' 
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CHINA 

After 30 years of vilifying everything 
American, Beijing re-established diplo- 
matic relations with Washington, D.C., 
Jan. 1, 1979, the same year Jackson re- 
leased "Off the Wall." At the time, most 
of China was still clad in drab blue Mao 
suits, state-controlled radio was almost 
devoid of Western pop music and 
record companies had little distribu- 
tion. But Jackson's music soon took 
root— with a vengeance. 

Beijing-based musician Kaiser Kuo 
says that the only time he felt physi- 
cally threatened during the volatile 
spring of 1989 was because of Jack- 
son's popularity. 

On June 3, 1989— just as pro- 
democracy students reached what 
would prove a fatal deadlock with the 
government in Tiananmen Square— 
Kuo's heavy rock band Tang Dynasty 
was playing a show in Jilin Province, 
unaware it had been billed as "Michael 
Jackson's backup band." Realizing 
they'd been scammed, the audience 
"went nuts and burned down the ticket 
booth," Kuo says. "Jackson was just 
that popular." 

For many in China, reflecting on 
Jackson means dredging up memo- 
ries of that era of dashed hopes. B log - 
ger Hong Huang lived much of her 
childhood in the 70s and '80s in the 
United States, where her father was 



a Chinese diplomat. "Back then, I 
thought nobody in China could be lis- 
tening to Michael Jackson.'* she says. 
Yet Hong hosted three evenings of her 
late-night TV talk show "Straight Talk" 
about Jackson's death while the Chi- 
nese Internet lit up with discussion of 
his life and music. The top video-shar- 
ing Web site Youku.com has dozens of 
posts of Chinese youths moonwalking 
to his songs in black loafers, white 
socks and high-water pants. 

Jackson's sales in Asia have been 
strong despite rampant piracy, accord- 
ing to Adam Tsuei, president of Sony Mu- 
sic Entertainment Greater China. Sony 
says that since 1994 it has sold about 1.2 
million Jackson albums in Hong Kong 
and Taiwan. Jackson never visited main- 
land China, but Sony says it has sold 
about 300,000 albums there since 2002, 
although censorship has prevented the 
release of his entire catalog. 

There had been unconfirmed re- 
ports that AEG Live planned to bring 
Jackson to China after his sold-out Lon- 
don dates. Instead, Shanghai ware- 
house manager Jin Hailiang says the 
150 regular members of the local Jack- 
son fan club he helps manage will host 
a party Aug. 29, Jackson's birthday. 

"His music is so important because 
it's about love," he says, "and it makes 
us feel free to dance." 

—Jonathan Landreth 





INDIA 

For many people in India— a market 
where international repertoire accounts 
for just 5% of physical music sales- 
Michael Jackson is Western pop. 

Alone among Western artists, his 
popularity isn't confined to English- 
speaking urban Indians. Among the 
country's rural youth his celebrity com- 
petes with Bollywood stars for one rea- 
son: his trademark dance moves. 

"Anybody who dances well is com- 
pared with Michael Jackson," says Nikhil 
Gangavane, who founded India's offi- 
cial, 13,000-member Jackson fan club. 
"The moonwalk made Michael reach 
from the classes to the masses in India." 

The way Bollywood appropriated 
Jackson's moves and style connected 
with Indian fans. "Actors, established 
choreographers, aspiring composers, 
kids in dance shows— everybody bor- 
rowed ideas," says British-bom hip-hop 
star Hard Kaur, now a Bollywood star. 

Indian actors, from Javed Jaffrey to 
Hrithik Roshan, say they were inspired by 
Jackson's dancing. And the southern 
Indian movie industry still uses Jackson- 
esque routines, thanks to the influence 
of dancers and choreographers like 
Prabhu Deva, known as "India's M ichael 
Jackson" for his lightning-fast moves. 

Jackson's recorded-music sales are 
also significant. Arjun Sankalia, associ- 
ate director of Sony Music Entertain- 
ment India, says the 25th-anniversary 



edition of 'Thriller" sold 15,000 copies. 
The album's initial release sold more 
than 100,000, according to Suresh 
Thomas, former branch manager of the 
southern region for CBS India— a joint 
venture between India's Tata Group and 
CBS America. "Bad," which had an inlay 
card translated into regional languages, 
sold 200.0O0. None of the totals include 
the millions of pirated versions that have 
been sold. 

Jackson proved his popularity on the 
subcontinent with the one show he 
performed in India— Nov. 1, 1996, at 
Mumbai's Andheri Sports Complex. A 
70,000-seat sellout, it was organized 
by Shiv Sena political party leader Raj 
Thackeray to raise funds to provide jobs 
for young people in the state of Maha- 
rashtra—and boost the party's popu- 
larity among young urban voters. 

Jackson arrived at Mumbai airport 
Oct 30 and was greeted by actress Son- 
ali Bendre, who put the traditional Hindu 
"tilak" mark on his forehead. A motor- 
cade escorted him to the concert, and he 
stepped out of the car several times dur- 
ing the journey to wave at the thousands 
of fans lining the streets between the 
airport and his hotel lobby. 

Fans still remember. "Go to any vil- 
lage, any corner in India and you'll find 
everyone is familiar with the name 
Michael Jackson," Kaur says. "There is 
no musician who can replace MJ." 

—Ahir Bhairab Borthakur 



JAPAN 

There's big in Japan, and there's Michael Jackson. 

Fans ranging from teenagers to 50-somethings— 
many dressed in Jackson's trademark outfits- 
staged an impromptu candlelit memorial June 27 
in Tokyo's Yoyogi Park. While some showed off 
dance moves and sang songs, others wept openly 
and prayed at makeshift altars. 

"It's funny," one attendee said. "The gathering 
at [Harlem's] Apollo Theater was like a celebra- 
tion of his life, but Japanese people go straight 
into mourning." 

Jackson won over Japan like few Western stars 
before or since. Famous in the country si nee the re- 
lease of "Off the Wall," he became even bigger in 
1987, when he started his "Bad" world tour at the 
Tokyo Dome. He sold out 14 shows, drawing about 
450,000 fans and taking in an estimated 5 billion 
yen ($52 million). Hundreds of screaming girls 
greeted his arrival at Tokyo's Narita Airport, which 
was covered by 1,000 journalists; another 300 cov- 
ered the arrival of Bubbles, Jackson's chimp, who 
came on a separate flight. 

"No other performer had Michael Jackson's star 
power in Japan," says Archie Meguro, senior VP of 
Sony Music Japan International. "He was so loved for 
his talent, his music, his dance and his gentle soul." 

Sony reports career album sales of at least 4.9 
million for Jackson in Japan, making him one of the 
top-selling international artists. 'Thriller" alone sold 
2.5 million copies. But his impact went beyond sales. 
His 1987 tour helped reshape J-pop's choreogra- 
phy, as performers tried to appropriate his moves. 

The news of his death caused such a stir in Japan- 
ese society that three cabinet ministers took the 
unusual step of commenting on his passing. 

Sales of Jackson's catalog have spiked, and six 
of hisalbums made SoundScan Japan's Top 200 Al- 
bums chart. By the morning of June 27, Tower Rec- 
ords' seven-story flagship store in Shibuya had three 
displays of his albums and DVDs. Jackson had at- 
tended an event there in 1996, presided over by then- 
Tower Records Japan president Keith Cahoon. "The 
fan club members who attended were mostly young 
girls who shrieked 'Michael!' in incredibly loud and 
high-pitched voices," he recalls, "and Michael replied 
in a soft voice that was nearly as high." 

"Michael is the biggest entertainment influence 
on the Japanese people after the Beatles," says 
Ken Ohtake, president of Sony Music Publishing 
Japan. "He will always remain in the hearts of the 
Japanese people as an extraordinary and unparal- 
leled artist." —Rob Schwartz 
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Ruling The Charts 



JACKSON DOMINATED 
THE BILLBOARD CHARTS 
-AND STILL DOES 

BY GARY TRUST 

AND KEITH CAULFIELD 

Michael Jackson and the Billboard Hot 100 were linked 
almost from the start. The first H ot 1 00 was dated Aug. 
4, 1958, 25 days before Jackson was born. 

He dominated the chart throughout his life, f ackson 
is the male artist with the most Hot 100 No. Is. with 13. 
As the c harts below show. Jackson didn"t fare too badly 
on the album chart, either. And his music sold well 
enough after his death for him to have the three best- 
selling albums in the country last week. Although the 
Black Eyed Peas' "The E.N.D." returned to No. I on the 
Billboard 200 with 88,000copies sold, three of Jackson's 
sets on Top Pop Catalog Albums outsold it. 

Top Career Singles and Top Career Albums are ex- 
clusive, ranked, historical recaps of Jackson's most suc- 



cessful releases on the Hot 100 and the Billboard 200 
beginning with his days in the Jackson 5. Top Compre- 
hensive Albums, excerpted here and presented in full 
at billboard. biz/charts, measures overall album sales 
last week. 

Jackson started on his way to chart royalty with the 
debut of "I Want You Back" by the Jackson 5, the only 
group to send its first four entries to the top of the Hot 
100. His last chart-topper. "You Are Not Alone" in 1995, 
became the first song to enter the Hot 100 at No. 1 . 
"Thriller" became the first album to send seven songs 
into the top 1 0 of the Hot 1 00. 

Top Career Albums reflects the phenomenal suc- 
cess of "Thriller." In the 53-year history of the Billboard 
200, "Thriller" remains the album by a single artist 
with the longest run at No. 1: 37 weeks in 1983*84. 
(Only the "West Side Story 7 " soundtrack reigned longer.) 

This week s Top Pop Catalog Albums (see page 40) 
has Jackson-related titles in its top nine positions. Ap- 
propriately, the singer's "Number Ones" leads the pack 
at No. 1 with 108.000 copies sold — an increase of 



TOPCAREERALBUMS 



RANK 


lUli 


ARlrSI 


PEAK POSITION 


DATE 


LABEL 


1 


"Thriller" 


Hichael Jackson 


1 (37 weeks) 


Dec. 25, 1982 


Epic 


2 


"Bad" 


Michael Jackson 


1C6) 


Sept. 26, 1987 


El* 


3 


"Dangerous" 


Michael Jackson 


1(4) 


Dec. 14, 1991 


El* 


4 


"HIStorv: Past, Pr«enl snd Future-Book 1" 


Michael Jackson 


1(2) 


July 8,1995 


Epic 


5 


"Invincible" 


Michael Jackson 


1 


Nov. 17, 2001 


El* 


6 


"Off The Wall" 


Michael Jackson 


3 


Sept. 1,1979 


Motown 


7 


"Third Album" 


Die Jackson 5 


4 


Sept. 26, 1970 


Motown 


8 


"ABC" 


Jhe Jackson 5 


4 


June 6, 1970 


Motown 


9 


"Victory" 


IheJacksons 


4 


July 21, 1984 


El* 


10 


"Diana Ross Presents The Jackson 5" 


Hie Jackson 5 


5 


Jan. 17. 1970 


Motown 


TOP CAREER SINGLES 






haw 


mi! 


AltTtSl 


PEMPOSITION 


DATE 


LABEL 


l 


"Billie Jean" 


Michael Jackson 


1 (7 weeks) 


Jan. 22. 1983 


EC C 


2 


"Black Or White" 


Michael Jackson 


1(7) 


Nov. 23, 1991 


6* 


3 


"Say Say Say" 


Paul McCartney And Michael Jackson 1(6) 


Oct. 15, 1983 


C0|| ']':!' 1 


4 


"I'll Be There" 


The Jackson 5 


1(5) 


Sept. 19, 1970 


Motown 


5 


"Rock With You" 


Michael Jackson 


1(4) 


Nov. 3. 1979 


Epic 


6 


"Beat It" 


Michael Jackson 


1(3) 


Feb. 26. 1983 


Epk 


7 


"Man In The Mirror" 


Michael Jackson 


1(2) 


Feb. 6. 1988 


[pic 


8 


"Bad" 


Michael Jackson 


1(2) 


Sept. 19, 1987 


Epic 


9 


"ABC" 


TheJacksooS 


1(2) 


March 14. 1970 


Motown 


10 


"The Love You Save" 


The Jackson 5 


1(2) 


May 30,1970 


Motown 


11 


"Don't Stop 'Til You Get Enough" 


Michael Jackson 


1 


July 28, 1979 


Epk 


12 


"You Are Not Alone" 


Michael Jackson 


1 


Sept. 2, 1995 


Epk 


13 


"1 Want You Back" 


The Jackson 5 


_j 


Nov. 15,1969 


Motown 


14 


"The Way You Make Me Feel" 


Michael Jackson 


1 


Nov. 21, 1987 


Epk 


15 


"Ben" 


Michael Jackson 


i 


Aug. 5, 1972 


Motown 


16 


"1 Just Can't Stop Loving You" 


MichaelJacksonWithSiedahcVarrett 1 


Aug. 8, 1987 


Epic 


17 


"Dirty Diana" 


Michael Jackson 


i 


May 7, 1988 


a* 


18 


"The Girl Is Mine" 


Michael Jackson/PauJ McCartney 


2 


Nov. 6, 1982 


Epic 


19 


"Never Can Say Goodbye" 


TheJacksooS 


2 


April 3, 1971 


Motown 


20 


"Dancing Machine" 


The Jackson 5 


2 


March 16, 1974 


Motown 



Titles on these charts are ordered by peak position on the Billboard Hot 100 and the 
Billboard 200. If more than one title peaked at the same position, ties were broken by the 
number of weeks spent at the peak. If ties still remained, they were broken by the number 
of weeks on the chart, and then in the top 10 and/or the top 40, depending on where the 
title peaked. -Keith Caulfield 
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2.340% over the previous week. All told, 14 Jackson- 
related albums grace Top Pop Catalog Albums, includ- 
ing all 1 1 of bis Fpic Records releases (see Over the 
Counter, page 37). Nielsen SoundScan's Top Pop Cata- 
log Albums chart, which launched in 1991 , tallies albums 
that are 1 8 months old. have fallen below No. 1 00 on the 
Billboard 200 and don't have a current radio single. Cat- 
alog albums are ineligible to appear on the Billboard 
200. though they can chart on the Top Comprehensive 
Albums list, which Jackson also dominates. 




COMPREHENSIVE 
ALBUMS LAST WEEK 



Trt 


LW 


Artist 


Title 


TW Sales 


% Gain 


1 


148 


MICHAEL JACKSON 


"Number Ones" 


108.000 


♦7.54SJ' , 


2 


Re-Entry 


MICHAEL JACKSON 


Tlie Essential HHiariJaAson" 


102,000 


♦s.oit.os 


3 


He-Entry 


MICHAEL JACKSON 





101.000 


♦S6.S62.l'i 


4 


2 


M (RACK EYED PEAS 


"IheEJU)." 


88.000 




5 




JONAS BROTHERS 


"lines. Vines And Trying Times" 


68,000 




6 


New 


REGINASPEKTOfi 


"far" 


50,000 




7 


3 


DAVE MATTHEWS BAND 


"Big Whiskey And The GrooGrux King" 


47.000 




8 


4 


EMINEM 


"Relapse" 


47.000 




9 


Hew 


DREAM THEATER 


"Blade Oouds a Silww Lmings" 


40.000 




10 


Hew 


SOUNDTRACK 


"Translonners;lteverrfjeOtTheFalen:TheAlbciin" 


39.000 




11 


6 


LADYGAGA 


"Thefanve" 


17,000 




12 


Hew 


6INLTW1NE 


"A Man's Thoughts" 


37.000 




13 


1 


SOUNDTRACK 


'•Hannah Montana: The Movie" 


S4.000 




14 


10 


TAYLORSWIFT 


"Fearless" 


vl K 




15 


Hew 


MICHAEL JACKSON 


"Oil the Wall" 


33,000 


■•45.105.5% 


16 


New 


THE MARS VCXTA 


"OciaHedron" 


30.000 










"fVilu Du rim Hinhl" 

«iiy ny inenignc 


xonrvi 




18 


9 


GREEN DAY 


"21 st Cenlurv BresafccJown" 


26,000 




19 


7 


CHICKENFOOT 


'Xhkkenrtc»r 


25,000 




20 


D 


7* BROWN BAND 


"TheFoiiicJation" 


24,000 




21 


B 


KENNY (HESNEY 


"Greatest Hitsr 


22.000 




22 


■ 


NICKRBACK 


Dark Horse" 


22,000 




23 


V 


JASON ALDEAN 


*mw 


21.000 




24 


5 


RASCAL ELATTS 


"Unstcroaie" 


18.000 




25 


Hew 


JACKSON 5 


-The Utxiurlx Co«ecUoiir" 


18,000 


♦IJ08.6S 


26 


20 


DARIUS RUCKER 


"learn To live" 


17,000 




27 


Hew 


MICHAEL JACKSON 


"Bad" 


17,000 




28 


a 


SOUNDTRACK 


"Twilight" 


17,000 




29 


B 


SHINEDOWN 


"The Sound Of Madness" 


mora 




30 


5 


INCUBUS 


"MwurnentsAndHeJodies" 


16.000 




31 


■ 


AVENIURA 


"Jhe last" 


15.000 




32 


5 


UDY ANTEBELLUM 


TadvAtiiebelura" 


15.000 




33 


26 


BEYOHCE 


1Atn...SaslB Fierce" 


15,000 




34 


Hew 


MICHAEL JACKSON 


"Dangerous" 


14,000 


♦5.0O9.5K 


35 


SO 


VARIOUS ARTISTS 


"HOW SO" 


14.000 




36 


New 


DINOSAUR JR. 


"Farm" 


14.000 




37 


32 


m 


"Funhouse" 


B.000 




38 


35 


THEORY Of A DEADHAN 


"Scars 'Souvenirs" 


12,000 




39 


Hew 


MICHAEL JACKSON 


"frralestHteHBOT-Yolumer 


12,000 


•5.725.2S 


40 


44 


PETEYORN 


"BadcSFourch" 


12.000 




41 


Re-fjicry 


MICHAEL JACKSON 


"Trie Ultimate Cc4kctwi" 


n.ooo 


•T1J24.5S 


42 


28 


SUGARLAND 


'loveOn The Inside" 


11,000 




43 


31 


KEITH URBAN 


'"f>effirfl(iravity" 


0,000 




44 


SE 


BEYONOi 


"Above And Beyoixe: Video Cc*tbonS Dance Mixes (EP)~ 


n.ooo 




45 


31 


KCJIIHILSON 


'in APertectWocId " 


10,000 




46 


41 


JASON MRA2 


"We Sing. We Dance. We Steal Things." 


10.000 




47 


N 


MICHAEL 8UBLE 


"Midae! Bublc i Meets Madison Square Garden" 


10.000 




48 


46 


1AYIDR SWIFT 


"laylot Swift" 


N.OOO 




49 


38 


CHRGETTEMICHELE 


"Epiphany" 


10,000 




50 


24 


GEORGE HARRISON 


"lei It Roll: Songs By George Harrison" 


10.000 
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WITH GREAT SADNESS 
SONY/ATV MUSIC PUBLISHING 

HONORS OUR CO-FOUNDER, 

MICHAEL JACKSON 





How Thriller' Changed 
The Music Business 

IN THE EARLY '80s, MICHAEL JACKSON BOOSTED 
THE MUSIC INDUSTRY AND SET A NEW BENCHMARK 
FOR BLOCKBUSTERS 

BY GAIL MITCHELL AND MELINDA NEWMAN 



In early 1984. when L : pic Records executives pre- 
sented their slate of upcoming releases at the CBS 
Records convention in Hawaii, they couldn't resist 
playing up the success they were already having. So 
between the pitches for new albums. Epic inserted 
stock footage of semi trucks and a voice-over that 
thunderously announced, "There goes another load 



of Michael Jackson's Thriller' albums!" 

Trucks weren't really leaving the warehouse every 
few minutes, but "Thriller" was still shattering ex- 
pectations more than a year after its Nov. 30, 1982. 
release. Epic was selling more than 1 million copies 
per month In the United States alone. 

Nearly 27 years after its release, "Thriller" still 



1 

*1 



'I took my sons to Madison Square 
Garden to see the Jackson 5 
perform in the early '70s. It was 
clear even then that Michael was 
something special.' 




stands as the best-selling studio album in the United 
States, according to the R1AA, which has certified it 
28-times platinum. More than 50 million copies have 
been sold internationally, according to estimates. 

But the album's success can't be measured by 
sales alone. As Jackson moonwalked his way into 
music history. "Thriller" set a new benchmark for 
blockbusters that changed how the music busi- 
ness promoted and marketed superstar releases. 
It also changed MTV, breaking down the cable 
network's racial barriers and raising the bar for 
video quality. 

From the beginning, Epic intended to live up to its 
name. The label made "Thriller" the first major re- 
lease to debut worldwide simultaneously, the first 
album to be worked for close to two years instead of 
the usual six or eight months and the first album to 
spin off seven singles to radio — more than double 
the normal number. 

Along the way, "Thriller" redefined the expecta- 



'[I remember] the 3 a.m. phone calls 
I'd get from Michael at my home in 
Montauk [N.Y.]— he didn't know what 
time it was— with him saying, "Glew, 
you've got to get me a No. 1 record." ' 

—DAVE GLEW, 
FORMER CHAIRMAN, EPIC RECORDS 
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lions for blockbuster releases. Starting in 1984, Co- 
lumbia released seven singles from Bruce Spring- 
steen's "Born in the U.S.A.," all of which landed in 
the top 1 0 of the Billboard Hot 1 00. Around the same 
time, Warner Bros, sent to radio five singles from 
Prince's "Purple Rain." Mercury found seven singles 
on Def Leppard's "Hysteria," all of which went to the 
pop chart. All three albums eventually sold more than 
10 million copies each in the United States alone. 

Before all that. "Thriller" gave a much-needed boost 
to the music business, then suffering from its sec- 
ond slump in three years. At the time. Billboard re- 
ported that record shipments had declined by 50 
million units between 1980 and 1982. 

It was a bleak time, and CBS staffers referred to 
Aug. 1 3, 1982, as "Black Friday." "We had a major lay- 
off that day," remembers Epic/Portrait/CBS Associ- 
ated Labels VP of merchandising Dan Beck. "Half of 
the marketing department was let go at Epic. It was 
very upsetting because nothing like that had ever 
happened before." 

Then Jackson changed everything. "There is no 
question that 'Thriller' was the driving force behind 
what became the hottest span in Epics history," Beck 
says. After that, the label had major hits with Cyndi 
La u per, Culture Club and REO Speedwagon. The 
"Flashdance" soundtrack and the Police's "Syn- 
chronicrty" also helped lure fans back into stores. 

WRITING ON THE 'WALL' 

Jackson made a name for himself in the early 70s 
as the young frontman of Motown's Jackson 5 and 
a solo artist. The Jacksons had left Motown in 1 975 
and released three albums on Epic, the most recent 
of which. "Destiny," peaked at No. 11 on the Bill- 
board 200 in 1978. But Jackson became a bona fide 
superstar with his first solo album for Epic, "Off 
the Wall." 

As Jackson recorded that album, which came out 
in 1979, his team decided to bring it to the broadest 
audience possible. "Our whole mind-set was that we 
were making music for the masses and part of the 
big picture was to gel the record company to turn 
around and market and promote to a mass market," 
says Ron Weisner, who was co-managing Jackson 
with Freddy DcMann at the time. "If you were a black 
artist, you were put in a black music division, and 
that meant the marketing campaign was an ad in Jet 
and Ebony. Our attitude was, 'Let the public decide — 
don't just present it to a black market only.' 1 

From the moment Epic's pop and R&B promotion 
teams heard "Don't Stop Til You Get Enough," the 
album's opening track and lead single, they knew 
they had a major hit on their hands, recalls former 
West Coast regional urban promotion manager Mau- 
rice Warfield. So they took the unprecedented step 
of promoting singles to R&B and pop radio at the 
same time. 

"It wasn't the usual Build up the artist at urban 
radio first and then go to pop.' " Warfield says. "We 
knew right ofT: We're all going to work the records at 
the same time." 

"Don't Stop" debuted July 28, 1979, and became 
Jackson's first No. 1 R&B and pop single as a solo 



artist since his 1972 hit "Ben." That was followed in 
November by a second No. 1 R&B and pop single. 
"Rock With You," then the album's title track and 
"She's Out of My Life." 

" 'Off the Wall' opened up something at radio that 
was never closed again," Weisner says. "The wall was 
down by the time we got to 'Thriller.' ' 

'THRILLER' TIME 

When Jackson first suggested working with Quincy 
Jones on 'Off the Wall," Epic executives worried that 
the producer was too jazzy. But Jackson, who Had met 
Jones when he played the Scarecrow in the movie ver- 
sion of "The Wiz" and Jones produced the soundtrack, 
persisted. At the time, Jones was struck by Jackson's 
"profound discipline and focus"; he knew that "he 
could still be bigger than everyone else was saying." 

Jones began laying the foundation for "Thriller" in 
December 1981 .when he took Jackson to Tucson, Ariz., 
to spend three days recording the Paul McCartney duet 
"The Girl Is Mine. 1 * "Michael and I just wanted to work 
with Paul, who I'd known foryears." Jones remembers. 

Work began in earnest in August 1982. Jackson 
wrote several of the songs: "TheGirl Is Mine," "Beat 
It," "Billie Jean" and "Wanna Be Startin' Somethin'." 
Among the other writers was former Heatwave key- 
boardist RodTemperton, who wrote "Rock With You" 
on "Off the Wall." He brought them an "amazing" 
song he had titled "Starlight Love," Jones says, which 



eventually became the song "Thriller." 

"Then one night we accidentally came upon a demo 
whose melody, later paired with lyrics by John Bet- 
a's, became 'Human Nature,' " Jones says. "After 'Off 
the Wall,' we were kicking booty and fearless: ready 
to do anything. It was a very exciting time." 

Despite the success of "Off the Wall," Jones says, 
their working relationship was very much about cre- 
ativity for creativity's sake. "You don't make records 
to say how many you're going to sell." he says. "You 
can't control that. You make something that touches 
you and will hopefully touch someone else." 

All together, Jones and Jackson spent four months 
reviewing more than 700demos. Eventually they set- 
tled on nine. Then four of those were replaced by 
"The Lady in My Life," "P.Y.T. (Pretty YoungThing)," 
"Human Nature" and "Beat It." 

One priority was to balance "Thriller" between 
R&B and pop, disco and rock, funk and ballads. "We 
thought at one point we were done," recalls Greg 
Phillinganes, a keyboardist on the "Off the Wall" and 
"Thriller" albums. "And Quincy was like. ' No, not so 
fast. We need certain missing elements.' Michael was 
pretty disappointed but then that's how we got 'Lady' 
and 'Beat It.' " 

At the time, disco still dominated the charts, and 
Jones and Jackson wanted to transcend it. " 'Beat It' 
came about with Eddie Van Halen because we wanted 
to do a black rock'n'roll song." Jones says. "The 




'His songs, his vocal and dancing performances, his ideas were all on a genius level that 
nobody had ever created before. His work ethic was incredible. He wanted to give his fans 
something they had never received before. His deals became legendary in the music 
industry. And he was simply the best, the top, an icon who comes along once in a lifetime.' 

— LAMONT DOZIER, SONGWRITER/PRODUCER, MOTOWN RECORDS 
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Knack's My Sharona' was No. 1 at the time, plus we 
had to crawl over disco, which was still so big. We 
wanted to find a way to transcend all that. By Cod's 
blessing, we got out of the box." 

WORLDWIDE APPEAL 

Jackson and [ones continued tinkering through the 
fall of 1982. which meant that Epic had to move back 
the album's release date a number of times. The day 
before Jones finally turned in "Thriller. 7 ' after he and 
Jackson had spent all night working, he realized that 
there was too much music on each side. "You need 
big, fat grooves to make it happen on vinyl," he says. 
"We had 24-27 minutes, which makes the sound 
smaller. We had to get it down to 1 9-20 minutes." 

So Jones and Jackson pared down the intro to "Bil- 
lie Jean," removed a verse from "The Lady in My 
Life" and finished the project. Or so Fpic thought. 
At the very last minute, still unhappy with some as- 
pects of the album's sound, they remixed the entire 
album over a marathon weekend, says Ron McCar- 
rell, VP of marketing For Epic/Portrait/CBS Asso- 
ciated Labels. 

Epic executives were eager to release "Thriller" in 
time for Christmas 1982. As Jones and Jackson fid- 
dled, they decided to wait until January 198?. Then 
the label's hand was forced when the album leaked 
to radio and stations began playing multiple cuts. 

"We knew we had a huge seller on our hands lie- 
cause 'Off the Wall' had sold 6 or 7 million copies and 
we wanted lo handle il carefully." McCarrcllsays. But 
once stations put songs in heavy rotation, Epic sen- 
ior VP/GM Don Dempsey decided to rush-release it 
on Nov. 30, 1982. 

Dempsey held a meeting with several department 
heads, including international executives. Following 
the global success of "Off the Wall." CBS' interna- 
tional offices were clamoring for the company to give 
"Thriller" a simultaneous worldwide launch instead 
of staggering the release as usual. The traditional 
way meant "the [exporters] could buy an album at 
U.S. prices, ship it over [to Europe] and our local of- 
fices in those markets would really get hurl badly on 
an international hit." Beck says. Since the dollar was 
weak at the time, the album would have been espe- 
cially easy prey for exporters. 

■ Imports and exports were an issue before but 
never to the degree it was with Michael." McCarrell 
says. "He was the first international superstar on 
that level." 

After making sure that CBS could gel manufac- 
turing plants around the world the materials they 
needed. Epic decided to give "Thriller" a simultane- 
ous worldwide launch. "After 'Thriller,' it became 
standard practice," Beck says. 

"Thriller" entered the Billboard 200 at No. 1 1 dur- 
ing the week ending Dec. 25. 1982. After 10 weeks 
on the chart, it knocked Men at Work's "Business as 
Usual" out of the top spot and stayed at No. 1 for 37 
nonconsecutive weeks. The first single, "The Girl Is 
Mine," reached No. 2 on the Billboard I lot 100. but 
didn't even hint at the hit Epic had on its hands. Then 
the fun began. 

Epic's head of promotion. Frank Dileo (who grew 




In the spotlight: MICHAEL JACKSON and QUINCY JONES win producer of the 
year at the 1984 Grammy Awards (top); Jackson at London's Heathrow Airport 
with manager FRANK DILEO. 

so close to Jackson during "Thriller" that he later 
became his manager), decided to release two sin- 
gles concurrently in order lo broaden the album's 
audience. As the second single. "Billie Jean." 
climbed the pop chart. Epic released "Beat It," a 
driving rock (rack anchored by a searing Eddie Van 
Halen guitar solo. 

" Frank said, 'Let's release another single; we'll blow 
their minds.' " McCarrell says. It did. During the 
weekof Dec. 18, 1982, " Beat It" was one of Billboards 
top three adds at rock radio alongside cuts by Sammy 
Hagar and Bob Seger. The song peaked at No, 14 on 
Billboard's nascent rock tracks chart. 

Former rock radio consultant Lee Abrams — now- 
chief innovation officer at Tribune Co. — describes 
the period as "kind of a confusing time" for album- 
oriented rock. The format was at a crossroads . caught 
between AOR stalwarts like Led Zeppelin and new 
groups like the Police and U2. 

"AOR had to start thinking more," Abrams says, 
in order to remain relevant. "A few stations tried 
'Beat It' and the reaction was fantastic. It generated 



requests and opened a lot of programmers' eyes. 
AOR was accepting someone not in the traditional 
club, but the timeless, universal quality of the song 
couldn't be avoided." 

JACKSON GETS HIS MTV 

From the start, Jackson's vision for "Thriller" was to 
"take it to the next giant level." Weisnersays. "It was 
about how we were going to marry the album with 
the visual extension." 

So it was with high hopes that Weisner walked into 
the office of a 1 6-month-old network called MTV with 
the Steve Barron-directedclip for "Billie Jean." While 
MTV had played videos by a few black artists, includ- 
ing Garland Jeffries and Joan Armatrading. it had no- 
toriously declined to play the video for Rick James' 
"Super Freak," leading the R&B singer to brand the 
channel as racisL 

"1 remember taking a red-eye to New York and 
going to MTV [with] a rough cut of 'Billie Jean' and 
MTV dec lining the video." Weisner recalls. He walked 
from there to Epic headquarters. "I sat down with 
[CBS Records head] Walter YetnikolT," he says. "We 
then went to [CBS head) Bill Paley, and he and Wal- 
ter told MTV]. 'This video is on by the end of the day 
or [CBS Records] isn't doing business with MTV any- 
more." The record company played hardball and that 
was the day that changed history. That was the video 
that broke the color barrier." 

That's not the version of events remembered by 
Les Garland, then-senior executive/VP of program- 
ming at MTV Networks. " 'Billie Jean' set the stan- 
dard that day for what excellenc e in music video stood 
for," he says. "There was never a question that we 
were putting it on." The only delay, he says, was that 
he wanted to show the dip lo his boss. Bob Pittman. 
"There was never a threat from Waller Yetnikoff — 
it's folklore," he says. "He got more upset because 
we didn't play Willie Nelson or Barbra Streisand. " 
(Yetnikoff didn't respond to interview requests for 
this story.) 

Either way, "Billie Jean" immediately went into 
heavy rotation with eight plays per day. catapulting 
Jackson and MTV lo another level of success. And 
Jackson's triumph broke down the barrier for Prince, 
Billy Ocean and Eddy Grant. 

" ' Billie Jean* opened jthe door] to more R&B videos 
being made and that led us lo making more space for 
a wider variety of music that went beyond this initial 
AOR formal," Garland says. 

MTV wasn't ihe only TV exposure that changed 
the course of Jackson's career. On May 16, 1983. 
NBC broadcast "Motown 25: Yesterday, Today, For- 
ever," and Jackson performed an instantly iconic 
rendition of "Billie Jean" and unveiled his sequined 
glove and the James Brown-inspired moonwalk. The 
next day, Fred Astaire called Jackson to congratu- 
late him. 

"That was staggering," Weisner recalls. "Everyone 
forgets that all those Motown giants and legends were 
on the show. The next day all anyone was talking about 
was Michael." 

By then the demand for "Thriller" was so intense 
that Weisner says manufacturing plants had slowed 



'He elevated music videos to the stature of Hollywood musicals. "Beat It," "Thriller" 
and "Black or White" [created] a shared experience that is very much a product of 
another, less fragmented pop landscape. It's also clear how meticulous he was in the 
studio, [with] such a detailed palate of lead and backing vocals. He could use a variety 
of vocal tones and approaches on any given song, some right in your face and others 
peeking in and out of the mix. The man was simply a genius in the vocal booth.' 

—NELSON GEORGE, FORMER BILLBOARD R&B COLUMNIST, AUTHOR AND JACKSON BIOGRAPHER 
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the pressing of other albums to make more copies of 
it. But there were never any real shortages, accord- 
ing to McCarrell, or even serious delays. 

And that was before the video for "Thriller" itself. 
Although the videos for "Billie Jean" and "Beat It" in- 
creased Jackson's star power, the 14-minute clip for 
"Thriller" became a pop culture sensation. 

Made at a cost of SI million — in 1983 dollars — 
"Thriller" was the first video shot by a film director, 
John landis. "We were making most videos for 
SiO. 000-540, 000," McCarrell says. "I remember 
falling off my chair when I saw the budget." 

Although Jackson had become a fixture on MTV, 
the network found itself in serious competition 
from several other networks for the rights to show 
"Thriller," widely considered the most ambitious 
music video ever made. MTV ended up paying 
more than SI million for the exclusive rights to 
air it. the first time it paid a label for a clip. "We 
owned the Movie Channel at the time and it bought 
iin ■■]<■-■ exclusively.'' Garland says. "We lisi d that 
as the template." 

The video first aired Dec. 3, 1983, more than a year 
after the release of its namesake album. As it turns 
out, the price was a bargain. MTV created destina- 
tion time slots for the video, which it aired up to five 



times per day. "MTV was running a 1.2 rating for a 
24-hour period," Garland says. "We saw spikes into 
the 10s when we put 'Thriller' on. It was a very smart 
strategic move, putting MTV over the top in terms 
of popularity among the target 1 2-34 demographic. 
Madison Avenue was starting to get it." 

Fascination with the video grew so intense that 
Epic created an hourlong documentary called "Mak- 
ing Michael Jackson's Thriller," which aired on MTV 
and was eventually sent to retail. It was the first time 
such a package had been created around a single 
video, and "it started a commercial market for videos," 
says former RIAA CFO/chainnan Hilary Rosen, now 
a CNN commentator and managing director of the 
Brunswick Group. 

Jackson and MTV's fortunes were so intricately 
linked that Garland, who is now a consultant, says 
he can't even think about how MTV would have 
evolved without Jackson. "All I can tell you is the path 
would have been very different. I don't think it would 
have been good." 

LUCKY SEVEN 

As significant a role as MTV played in the success of 
"Thriller," Epic also rolled out an unprecedented as- 
sault on radio. Before "Thriller," labels only promoted 



three or four singles for most albums. "I remember 
talking it over at marketing meetings, 'Should we put 
out another oner' " McCarrell says. "We didn't want 
to put out a single [unless] it could go top 1 0. As long 
as the promo guys thought we could, we kept putting 
them out." 

* Dileo would make it perfectly clear. " Warfield says. 
" 'Fight and don't take no for an answer. Get this 
record on the radio.' ' 

During a 1 5-month period. Epic released seven of 
the nine tracks from "Thriller" as singles, and all 
landed in the top 10. Even more remarkable, between 
the release of "P.Y.T. (Pretty Young Thing) " and 
"Thriller," Epic's sister label Columbia put out " Say. 
Say, Say." a second duet between Jackson and Mc- 
Cartney featured on McCartney's "Pipes of Peace" 
album that went straight to No. 1 as well. 

Ultimately, "Thriller" spent 1 22 weeks on the Bill- 
board 200, leading Epic to one of its greatest periods 
of prosperity. Given the decline in album sales, the 
rise of digital downloads and the lack of an heir ap- 
parent to Jackson, it's unlikely another album will 
ever dominate radio, video or the collective conscious- 
ness the way "Thriller" did. 

As Garland puts it. "We saw the top of the moun- 
tain with 'Thriller.' * 



THE KING OF SODA POP 

How Pepsi And Michael Jackson Made Branding History 





There were essentially two kinds of 
people in the '80s: Coke drinkers and 
Pepsi drinkers. And if you loved 
Michael Jackson, you had good rea- 
son to fall into the latter group. 

In November 1983, a year after 
"Thriller" was released, Jackson (with 
his brothers) and PepsiCo struck a 
$5 million partnership that would 
shatter the record for a celebrity en- 
dorsement deal, link the two entities 
for a decade and set the bar for every 
integrated marketing campaign that 
would follow. 

lackson's managers approached 
Jay Coleman, founder/CEO of En- 
tertainment Marketing & Commu- 



nications International, who would 
eventually broker all three Jackson- 
Pepsi deals, with the idea of partner- 
ing Jackson with a major brand at a 
firm asking price, Coleman, who had 
already orchestrated Jovan fra- 
grances' landmark sponsorship of 
the Rolling Stones' Tattoo You tour, 
first proposed the idea to Coca-Cola. 

"They gave it serious considera- 
tion yet couldn't make that leap of 
faith," Coleman says. "They saw any- 
thing they would do with Michael as 
a more targeted, ethnic campaign." 
Coca-Cola offered a $1 million deal 
that was rejected and the Jacksons 
moved on to PepsiCo, where then- 



CEO Roger Enrico was looking for a 
big idea to launch his youth- targe ted 
"New Generation" campaign for the 
brand. "The goal was to make Pepsi 
look young and Coke look old. and 
Michael Jackson was in fact the 
choice of that generation — he was 
already the King of Pop, even though 
he hadn't declared it," Coleman say 

PepsiCo and its ad agency, BBDO, 
also hesitated at the possible cost, but 
Coleman's proposal proved too ap 
pealing. "I pitched it as a multifac 
eted marketing campaign with lots 
of touch points: big-time advertising 
tour sponsorship, logos on the cans 
displays in the supermarket and PR 



Commercial appeal: MICHAEL 
JACKSON and his brothers in 
1984, shooting a Pepsi 
commercial. Inset: PepsiCo CEO 
ROGER ENRICO and Jackson. 

friendly events," Coleman says. 
When Jackson suggested using his 
song ' Billie Jean" as the jingle (with 
the rewritten chorus. "You're the 
Pepsi generation/ Guzzle down and 
taste the thrill of die day/And feel the 
Pepsi way"), Pepsi was sold. 

So pervasive was the first cam- 
paign, which ran from 1983 to 1984. 
that the stories surrounding it have 
become like fables: the infamous ac- 
cident that set Jackson's hair on fire 
and resulted in his rumored first cos- 
metic surgery, the star's desire to 
hide his face behind sunglasses for 
a "less is more" effect, and so on. 

But its impact on the music and 
advertising industries was equally 
widespread. "It was definitely game- 
changing," says Brian J. Murphy, ex- 
ecutive VP ofbranded entertainment 
atTBA Global. "You couldn't sepa- 
rate the tour from the endorsement 
from the licensing of the music, and 
then the integration of the music into 
the Pepsi fabric. If you pulled any 
one of those pieces apart, it really 
took away from what the campaign 
was all about." 

Jackson's creative input also was 
groundbreaking. "Michael was very 
much involved in the execution of 
everything, from the choreography 



to the location scouting," says Bob 
Giraldi. who directed Jackson's most 
iconic Pepsi commercials — from the 
very first "street scene" spot featur- 
ing kids dancing with their idol, to 
the " Bad" series that amounted to a 
mini action movie — as well as the 
"Beat It" music video. "He really 
knew what worked." 

Apart from a short-lived deal with 
the athletic footwear brand L.A. 
Gear, other endorsements were 
scant during the prime of Jackson's 
career, though he shot a few inter- 
national TV spots for Suzuki. Sony 
and Esonic. 

Pepsi, meanwhile, had sales of 
$7.7 billion in 1984 and an increase 
in market share while Coca-Cola's 
dropped, according to financial re- 
ports at the time. Pepsi signed a sec- 
ond. S10 million deal with Jackson 
in support of his "Bad" album and 
lour through 1987-88. Where Jack- 
son's initial deal with Pepsi was lim- 
ited to the United States, this one 
was global, covering 20-plus coun- 
tries during the singer's world tour. 

The trend of Pepsi signing music 
stars as spokespeople has continued 
into the present day, with Lionel 
Richie, Madonna, Beyonce and Brit- 
ney Spears all lending their name to 
the brand. Corporations of all stripes 
now align themselves frequently 
with pop artists, but with music and 
advertising becoming increasingly 
fragmented, Jackson's deals with 
Pepsi will likely remain the industry- 
standard-bearer. Murphy says that 
360-degree deals "are very effective, 
but whether they'll ever become that 
front-page newsworthy really de- 
pends on the level of w r attage of the 
artist. I don't know that we'll see 
something like this again." 

— Monica Hcrrera 
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Video Thrilled The Radio Star 

MICHAEL JACKSON MADE MTV 

-AND CONVINCED EVERYONE TO BUY A VCR 

BY AYALA BEN-YEHUDA 



Tap tap revenge: 
AEL JACKSON'S 
illie Jean' video. 




To get a sense of the power that Michael Jackson had — 
seven years after "Thriller" changed the entertainment 
industry — check out a seldom-seen music video for 
his song "Liberia!! Girl." The 1989 video for a mostly 
forgotten song from "Bad" features Steven Spielberg, 
(ohn Travolta, Richard Drey fuss, Danny Clover, Dan 
Aykroyd, Paula Abdul, Amy Irving, Rosanna Arquette 
and a levitating David Copperfield, to name only a few 
of the dozens of celebrities who made cameos in it. 

Jackson appears only for a few seconds at the end. 
as the cameraman who was filming his famous guests 
milling around all along. That tacked-on punch line 
had been filmed a week prior to the celebrities' shoot, 
says Paul Flattery, who produced the videos for " Liber- 
ian Girl," "Billie Jean," "Rock With You" and "She's Out 
of My I ife." "The thing he w r anted to blatantly show is 
that all these famous people are his friends and will 
turn up to be in a video with him," Flattery says. "And 
that was really the case. I mean, when we went out to 
invite people in his name, there were very few people 
who didn't want to do it." 

It seemed for a while that nobody could say no to a 
Jackson video — not MTV, which broke its own rock 
mold to play "Billie Jean," at his label's insistence: not 
network TV, which also premiered Jackson's videos; 
and not the people who took the then-unheard-of step 
of buying the "Thriller" video and its making-ofdocu- 
mentary on videocassette — which were packaged to- 
gether and sold more than 1 million copies, director 
John Landis told Fangoria magazine in a video inter- 
view. Thai's an even bigger feat considering that VCRs 
weren't omnipresent at the time. 

With its length. Vincent Price voice-over, choreog- 
raphy and zombie makeup. "Thriller" was a terror 
and a delight. Former Epic Records president Dave 
Glew, who came to the label a year after "Bad" arrived 
and later became chairman before retiring in 2003 r 
remembers Jackson saying, " 'These are not video] s|; 
1 make short films." Every lime our marketing guys 
would say 'video.' he would say. 'No. short films. You 
tell your team they're short films." The video was al- 
most as important to lum as the record. And if it were 
up to him. he would have made a video of every track 
on the record." 

Mark Goodman, an early MTV VJ . says that attitude 
redefined the medium for artists and the nascent music 
video channel. "It was the ultimate symbiotic relation- 
ship — w r e made him, he made us. I !c. with the help of 
CBS Records [the corporate parent of Epic and Colum- 
bia!, kind of forced us to realize there was a change 
going on in music." 

Flattery recalls MTV was interested in "Beat It." 
given its rock sound and Eddie Van llalen's partici- 
pation. But "Billie Jean" was the first video from 
'Thriller" because it catered to Jackson's core audi- 
ence. "I don't think it was, 'We don't want to play this 
urban artist or this black artist or this dance artist," " 
says Harvey Leeds, former VP of promotion at Epic 
and now owner of the management company 1 lead- 
quarters. "It would be like going to [a rock station) 
and asking. 'Will you play this Luther Vandross 
record?' There was no denying that they thought it 
was great, but they were a rock'n'roll channel at the 
time. It just didn't fit the format." 



'It's simple: He's the single most important pop star in American history. America 
has just lost one of its best artists, like Great Britain lost John Lennon and Spain 
lost Picasso. I don't know whether he gets as much credit, but for people whose 
life is music and film he does. We all know that Michael was "the Man." He was a 
boy, but he was the Man.' 




'BEAT IT' MUSIC VIDEO AND JACKSON'S PEPSI COMMERCIALS 



Quotes compiled by Ed Christman, Thorn Duffy, Gary Graff and Gail Mitchell. 
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"Thriller" was a different story — greeted, like nearly 
every Jackson video that came afterward, as an event. 
The key to Jackson's "event" videos was his drive to 
showcase something that hadn't been done before, 
whether it was a 14-minute running time, celebrity 
cameos or the morphing technology used for 1 Black 
or White." There was also creative thinking about 
where to showcase his videos; Landis told Fangoria 
that the "Thriller" video was financed by selling it 
and the making-of documentary to Showtime and 
MTV for broadcast. 

"Making Michael Jackson's Thriller" spent eight 
weeks at No. 1 on Billboard's Top Video sales chart; 
"Moonwalker," a collection of long-form videos re- 
leased in 1989. has been certified eight times plat- 
inum by the R1AA. 

MTV co-founder John Sykes. now CHO of Playlist 
.com, says "Billie Jean" and "Thriller" prompted 
other acts like Madonna and ZZ Top to invest in 
videos, which at the time created a more immedi- 
ate effect on album sales. That higher-quality con- 
tent also increased MTV's cachet with audiences 
and advertisers. "We were growing nicely during 
our first couple of years, but Michael Jackson put 
MTV on the map." Sykes says. "There were very few 
VCRs out there at the time, and we heard that peo- 
ple set their alarm clocks in the middle of the day 
to turn on MTV and catch the 'Thriller' video. We 
would see our ratings for the channel shoot through 
the roof. Every time we played it, we would see rat- 
ings double or triple." 

Jackson was perhaps the first and only artist to at- 
tract well-known movie directors to work with him: 
Landis, Martin Scorsese, Spike Lee and John Single- 
ton all directed his videos. "Some artists set up an [on- 
going] relationship with a video team, but Midiael was 
more interested in the 'wow' factor." Flattery says. 

A more lasting effect may have been on a new gen- 
eration of movie directors that got their start in music 
videos — whkh became more ambitious after "Thriller" 
ushered in an age of cinematic, high-concept videos 
with budgets to match. "We saw videos get more so- 
phisticated — more story lines, way more intricate cho- 
reography," says Nina Blackwood, an MTV VJ from 
1981 to 1986. "You look at those early videos and they 
were shockingly bad." 




The irony is that with the decline of the music in- 
dustry's fortunes, and the rise of viral video, the bar 
that Jackson raised has dropped. Smaller label budg- 
ets and the popularity of online videos have reduced 
the need for a visual epic; the faster something can 



Video on demand, clockwise from top left: 
MICHAEL JACKSON and director FRANCIS FORD 
COPPOLA during the filming of 'Captain EO'; 
SLASH and Jackson during MTV's 10th- 
anniversary show; Jackson and MACAULAY 
CULKIN (in sunglasses) during filming of the video 
for 'Black or White," directed by John Landis. 



be made to stir up YouTube buzz, the better. 

' People have found clever ways to make great videos 
that don't require tons of money." says Rick Krim, ex- 
ecutive VP of music and talent programming for VH 1. 
"1 don't know if we'll ever see another 'Thriller.' " 

But an appetite still exists for Jackson's videos, even 
for those loo young to remember when the King of Pop 
was crowned. MTV had its highest-rated Friday in five 
months the day after Jackson's death; VH 1 Classic 
scored its highest total day ratings on Saturday and its 
second-highest on Sunday, courtesy of a Jackson video 
marathon, according to the channeL 

The video channels are likely to continue their Jack- 
son-related programming for the time being. MTV will 
celebrate its 28th anniversary Aug. 1 by airing Jackson 
videos and footage and performances from its vaults, 
with celebrities paying tribute to him. 

Of "Thriller." the video that changed everything. 
Leeds recalls. "We got a lot of flack and there was a 
lot of press about how the video scared little kids. But 
it was undeniable. It's probably the greatest video 
ever made." •••• 



Q&A: VAN TOFFLER 

Even before he joined MTV in 1986, Van Toffler had an up-close experience of Michael Jackson's business 
vision as an attorney representing the lenders in Jackson's acquisition of the Beatles catalog. Toffler, now 
the president of MTV Networks' Music/Films/Logo Group, spoke to Billboard about Jackson's larger impact 
on music videos. —Ayala Ben-Yehuda 



How did Michael Jackson's 
videos influence MTV and fu- 
ture videomaking? 

I le really changed the art form from 
what I would call "three-minule 
commercials" to three-minute 
movies. Regardless of the limita- 
tions of the song, whether it was 
three minutes or five minutes, 
he could make, in the case of 
"Thriller," an 11-, 13-minute story. 
[He] worked with traditional film- 
makers like [Martin] Scorsese. 
When artists and musicians saw 
what Michael did with music 
videos, they tried to do the same 
and improve the art form. 

A lot of people like Michael Bay- 
started in music videos. Young film- 
makers sort of cut their teeth — 



Spike Jonze.Ted Demme — as a re- 
sult of Michael. 

Michael really elevated choreog- 
raphy in videos, so even the way Ri- 
hanna and Madonna approach 
videos were impacted by Michael. 

After that, was MTV more open 
to different formats? Did it 
change how you programmed? 

Yeah, absolutely. 1 mean, we were 
nevera traditional network — tradi- 
tional networks have 30-, 60-minute 
shows, and we had eight-minute 
shows and 10-. 15-, 30-second 
breaks in between. And then 
Michael completely messed with 
the format when he started to make 
1 3-minute videos. It opened the 
door to changing our schedules, 



our grids. 

Also, just in terms of the genre 
nf music, MTV was predominantly 
kind of a rock, alternative, hair- 
metal format. Then when Michael 
came in he kind of opened MTV up 
to more rhythmic, R&B and pop. 

Talk about Jackson's 10th- 
anniversary performance with 
Slash in 1991. 

I think it was really about recogniz- 
ing 10 years of history with MTV 
and seminal artists that had a huge 
impact. Guns N' Roses were kind 
of taking off and the notion of 
Michael and Slash together was 
pretty momentous. I think Michael 
had been tinkering in the studio 
with Slash and when we heard 



about that, I think our pro- 
duction and music program- 
ming peoplesaid, "1 wonder 
if he could do that on the 
show?" It really was a killer 
performance. 

When you approached him, 
how much input did he have 
on the performance? 

I le definitely had a point of 
view about how he wanted 
it to look. 1 think that where 
we sometimes differed was 
he wanted those great 
cheering glam shots of the 
audience and we sort of 
wanted to focus more on him and 
his moves. 

Are you surprised how much the 
programming has resonated 
with a younger audience? Many 
of those viewers weren't around 
to hear him in his heyday, yet 





it's delivering good ratings now. 

Yeah, a bit. We had the fortune of 
being involved in the Beatles' "Rock 
Band," and we see the following 
and the fanaticism around the Bea- 
tles' music from 7-year-olds to 70- 
year-olds. And I think that holds 
true for Michael. • • 
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Tackson 
By Numbers 

THE KING OF POP ALSO RULED THE MEDIA— FROM TV 
TO BLOG BUZZ-AND HIS VISIBILITY DROVE SALES 



Michael Jackson has always had an influence beyond 
recorded music. His performance on a Motown spe- 
cial helped make him a superstar, MTV made him 
an international celebrity, and TV tabloid coverage 
kept him in the public eye for the last decade. 

These days, of course, the attention [ackson gets 
can be tracked on the Internet. Using data from the 
Nielsen Co., Billboard tracked how (ackson was dis- 
cussed online, how that talk drove sales of his albums, 
what the online audience thinks of him and how that 
opinion has changed over time. 

News of Jackson's death dominated the Internet 
like no event before or since. On June 25. 8% of on- 



line discussion centered on his passing. The chart 
below shows the percentage of Internet discussion 
devoted to him, plotted against sales. (The inset high- 
lights just how dramatic the increase in interest is.) 

I f.siirprisingly, npinions ol |a< kson < hanged 
after his passing. At right, Nielsen Brand Association 
Maps show the terms that showed up most as com- 
menters discussed him: first last year; then before 
his death: and finally after it. The chart on the bot- 
tom right tracks online reactions to him. As one 
might expect, commenters started to look beyond 
the controversy that surrounded the man and con- 
centrate on the power of his music. 



A YEAR BEFORE 

In spring 2008, online discussion 
about Jackson focused on.hisr " 
current projects— hi> new song 
with Akon, "HoJrfMy Hand," 
and a possible comeback 
album. Neithdr^hiscareer/^^ 
highpokits nor his personnl 
problems got mucJr^ttention. 
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BUYERS AND BUZZ 

Online discussion of Jackson beaks whenevej he's in the new^, 
but album sales only spike if ip involves music. 
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1/15/09 

Jackson appears in Los Angeles with a 
face mask, sparking fears about his health. 



2/21/09 

Rumors circulate about Jackson 
comeback concerts. 



3/13/09 

Jackson's London concerts 
sell out in hours. 



1/10/09 

Producers announce the debut of 
"Thriller Live," a stage show based on 
Jackson's music. 



1/26-27/09 

Jackson announces he will help develop his 
"Thriller" video into a musical; John Landis, 
who directed it. says he will sue for a share of 
profits from the clip. 



3/3/09 

AEG confirms that Jackson 
will announce live shows. 




1/1/2009 



2/1/2009 



J/l/2009 



4/1/201 



TV EYE 

TV defined the arc of Jackson's career, from 
child singer to moonwalking star. Here are some 
of his most notable appearances, measured by 
millions of U.S. viewers. 



"Super Bowl XXVII," NBC, 1/31/93, Super Bowl Halfti 

"Oprah want! Special." AH. 2W/9S. Oprah Wailrev «tervle«s ladiua 

"Mnellmt U«e," AK. mm. Diana Same Menken Jacnon am Usa Hark Presley 

"10/20 Spatial," ABC. 2/S/OJ, Documenlan by Martin Eashlr 

"i«hAnnmnarvSottiar«S.ltra(0l.iO1hAnnivananSo«<ial 

"60 Minutes," CIS, 12/28/03. Ed Bradley Interviews Jackson 

"MTV Video Musk Awards." Jackson and Lisa Mane Presley debut as husband and wile 
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THE DAYS AFTER 
When Jackson died, online 
conversation focused on the 
circumstances of his-passing. 
But admiration for his talent 
and speculation about the 
allegations rrtade against hfm 
emerged as second 
of interest. 
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THE WAY HE 
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Before Jackson died, just 17% of online commenters 
mentfoned him positively. That changed June 25, 
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as the chart at right shows. 
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el Music. Real Opportunities! 



Now in its 8th year, this conference offers attendees the unique opportunity to learn 
from, network and share their music directly with the best music supervisors, 
composers, directors, songwriters and producers in the business. 

• Learn how to get your songs into films, TV, commercials, trailers, video games & more 

• Explore the increasing importance of music in film and TV during interactive panels 

• Get one-on-one time with industry experts during intimate roundtable discussions on hot topics 

• Hear from the actor/director/composer teams from some of this year's Oscar-worthy films 

• Connect and do business with industry influences at networking receptions 




\0& 



■9 




JAY FA IRES JOEL C HIGH 

President of Music and President 

Publishing Cr**tiv« Control 

Uomgote Entertainment Entertainment 



ALEXANDRA PATSAVAS RANDY SPENDLOVE UA VOLLACK 

Owner President of Music Preiidenr 

Chop Shop Musk Paramount Picture* WortdWkle Mj.jf 

Supervision Columbia Picture* 



PAUL KATZ, Music Supervisor 

RICHARD KRAFT, Agent Kraft -Engol Management 
MITCHELL LEIB, President, WaK Disney Studios 
JULIA MICHELS, Muse Supervisor, Format 
CHRIS MOLLERE. Music Supervisor. Fusion Music Supervision 
FRANKIE PINE, Owner, Music Supervisor, Whirly Girl Musk 
DREW SHERROD, Music Supervisor, Ignition Creative 
STEVEN VINCENT, VP Music and Soundlradcs, Disney Channel 
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Sponsorships: Kim Griffiths 646.654.4718 • Kim.l 
Hotel: The Beverly Hilton 1.800.445.8667 - Disco 
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INDIE LOVE 

Zooey Deschanel's 
summer sounds 



ON HIS OWN 

Gospel singer leaves 
the family fold 



FLASH THE LABEL 

Gucci Mane goes 
from guest to star 



POP OUTLAW 

Jessie James 
tells her story 



SWEET SOUNDS 

Jessica Harp knows 
what a woman needs 




ABSOLUTELY 
FABOLOUS 

The Brooklyn Rapper Gets Personal 
On His Fifth Studio Release 



Until now. the Brooklyn rapper Fabolous kept 
his private life under wraps. Not only did he 
stay quiet about getting shot three years ago — 
a rarity among rappers — he also chose to keep 
his relationship and the birth of his first child 
out of the public eye. 

Recently, though, he's changed his tune. 
With the release of his fifth studio album. 
"Loso's Way." out July 28 on Desert Storm/ 
Def Jam Records. Fabolous says he's ready to 
get personal. 

" For a while it fell like my personal life was 
just my personal life," says Fabolous. born 
John J ackson. "But I started to feel more com- 
fortable in my skin and with myself as a pub- 
lic figure, and I wanted to share more of my 
character with my fans. I also felt it could help 
my music too, especially this album." 

To help tell his story, Fabolous looked for 
inspiration in "Carlito's Way." the 1993 movie 
in which an ex-con pledges to shun drugs and 
violence despite the pressure around him. 

"The concept of the album came from me 
watching Carlito's Way' and seeing how he 
was a guy who came from jail and wanted to 
do something bigger and better," he says. "1 
didn't come from jail, but I came from the 
hood, and in many ways I felt just like Carl- 
ito. because even though I'm still connected 
to the streets, I wanted to do bigger and bet- 
ter things too. There were a lot of parallels be- 
tween his story and mine." 

Fabolous says the lead single, '"Throw It in 
the Bag," produced by Tricky Stewart and fea- 
turing his labelmate the-Dream. doesn't fit in 
with the theme, but he explains that "it was 
so contagious and catchy that we just had to 
go for it." The motivational "It's My Time," 
featuring Def Jam newcomer Jeremih and pro- 
duced by the Runners, which was released in 
Conjunction with "Bag" and appears in a TV 



ad for the N BA draft, is an example 
of how Fabolous' and Carlito's sto- 
ries coincide. 

"This song is about how I generally 
feel about my life and my career, and 
it's relatable to people because it's the 
type of song that motivates you to do 
whatever it is you have to do. just like 
Carlito." Fabolous says. "Throw It in 
the Bag" and "It's MyTime" recently 
entered Billboard's Hot R&B/Hip- 
Hop Songs and Pop 1 00 charts at Nos. 
94 and 99, respectively. 

Created with help from producers 
like Jcrmaine Dupri and DJ Toomp, 
other tracks on the album include 
" Pachanga," named aflcr Carlito's 
righl-hand man, who betrays him at 
the end of the film. "A thug changes 
and love changes, friends become 
strangers, pachanga," Fabolous 
rhymes, sampling Nas' "The Message." 

Fabolous is tapping into his more 
private side in other ways. Accord- 
ing to Shawn "Pecas" Costner, VP 
of lifestyle marketing at Def Jam, a 
DVD movie about his struggle to 
succeed will be available as a pack- 
age with the album. To promote the 
film, Fabolous released four trail- 
ers through his recently launched 
Web site, MyFabolousI.ife.com, as 
well as MySpace, Facebook and Twitter. He 
periodically releases video blogs, the first of 
which is a spoof of a clip that circulated on- 
line a few months ago of music mogul Damon 
Dash berating his former Def Jam staff. He 
also leaked the track "When the Money Goes," 
which features Jay-Z. 

"We wanted to show more of his personal- 
ity." Costner says. " People didn't know how 



Getting personal: 
FABOLOUS 



I wanted to share more of my character 
with my fans. I also fell it could help my 
music loo, especially this alburn.' 

-FABOLOUS 



funny he is or how intricate he could be, and 
we wanted to show more of those sides." 

Fabolous will embark on a radio promo tour 
in July and open for Jay-Z on seven dates dur- 
ing his tour. In August, he'll begin an official 
small-venue tour. 

Additionally, he will release the follow-up 
club single "Everyday, Everything, Every- 
where." featuring Ryan Leslie and Keri Hil- 



son, before the album's release. 

"I just finally decided to tell my tale. I touch 
on some of the feelings surrounding the shoot- 
ing and other trials and tribulations I've faced 
in my life on this album without beating a dead 
horse." Fabolous says. " People are getting a 
lot more personality and a lot more visuals. 
It's about time for me to do that. It's almost 
like I'm reinventing myself." •••* 
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LATEST 




>>>SLAYER 
RETURNS 

The thrash metal icon 
Slayer has slotted a 
"late-summer" release 
for its ninth album, 
"World Painted Blood." 
Recorded in Los 
Angeles with producer 
Greg Fidelman 
(Metallica, Slipknot), 
"Blood" will include 
heavy-hitting tracks like 
the punk-flavored 
"Psychopathy Red," 
which was released in 
April as a limited- 
edition red-vinyl 7-inch. 
The quartet also has a 
co-headlining slot on 
this year's Rockstar 
Energy Mayhem 
Festival, which kicks off 
July 10, and will play 
shows in Europe and 
Japan before returning 
to North America in 
early 2010. 

>>>BON JOVI 

SUPPORTS 

IRANIANS 

Jon Bon Jovi and exiled 
Iranian singer Andy 
Madadian have recorded 
a new version of Ben E. 
King's "Stand by Me" 
and released the cover 
as an online video. 
According to co- 
producer Don Was, the 
video is meant to send 
"a musical message of 
worldwide solidarity" to 
the Iranian people in the 
wake of the country's 
controversial recent 
election. The video 
features footage and 
still photos from the 
recording session, which 
took place June 24 In 
Los Angeles, and is 
available on Was' 
portion of My Damn 
Channel. 

>»DRAKE SIGNS 
TO YOUNG MONEY 

The Toronto-born rapper 
Drake has officially 
signed to Young Money 
with distribution through 
Universal Republic, 
concluding a heated 
major-label bidding war. 
His debut album, "Thank 
Me Later," featuring 
reported collaborations 
with Kanye West, Lil 
Wayne and Jay-Z, is 
slated for a late-2009 
release. Drake will also 
be part of this summer's 
Young Money Presents: 
America's Most Wanted 
Music Festival trek with 
Lil Wayne, Young Jeezy 
and Soulja Boy TeM'Em. 

Reporting by Marie/ 
Concepcion and Gary 
Graff. 




Summer lovin': JOSEPH GORDON-LEVITT and ZOOEY DESCHANEL 



SOUNDTRACK 



Summer Kind 
Of Wonderful 

In '(500) Days Of Summer,' Zooey Deschanel 
Succeeds Onscreen And On Its Soundtrack 



The Smiths' music may not scream 
meet cute — meal is murder, maybe — 
but in Fox Searchlight's romantic com- 
edy "(500} Days of Summer." Joseph 
Cordon-Levitt and Zooey Deschanel 
make it work. 

The film, set for release July 17. tells 
the bittersweet love story' between Gor- 
don-Levitt's and Desthanel's music- 
loving charac ters — and it all starts with 
the duo bonding in an elevator over the 
lyrics of Morrissey and Jolmny Marr on 



"There Is a Light That Never Goes Out." 

"It's not unlike Garden State.' 
where she hears a song on his head- 
phones." Fox Music president Robert 
Kraft says. 

And like "Garden State." the "Sum- 
mer" soundtrack, which will be released 
July 14 on Sire, is packed with a targeted 
blend of just-under-the-radar bands like 
theTemperTrapand the Doves, along- 
side nostalgic powerhouses like the 
Smiths and Simon & Garfunkel. 



"One of the most amazing parts of 
my gig is getting this indie sensibility 
into pictures." Kraft says. 

To a music-loving moviegoer, one of 
the most rewarding elements of 
"Summer" is how it incorporates 
music into the plot. It's not just 
a device to inspire an emotional 
reaction in a particular scene; 
it's part and parcel of the entire 
story from director Marc Webb 
and screenwriters Scott Neu- 
stadter and Michael Weber. 

For example, one short shot reveals 
that Deschanel's character's high 
school yearbook photo has a quote 
from Belle & Sebastian's "The Boy 
With the Arab Strap." The joke goes by 
so fast it's almost a throwaway — hut it 
offers insight into her character. 

For her part, Deschanel deserves 
credit for being an actress-turned- 
singer who not only avoids embarrass- 
ment in both mediums but winningly 
combines her vocal chops with on- 
screen talent. "Summer" is the latest 
movie where she's sung as part of the 
storyline. Since she first belted on the 
big screen in 2002's "The New Guy," 
she's become the go-to actress for roles 
that require singing, including 2()O Vs 
"Elf." 2004's "Winter Passing" and last 
year's "Yes Man." 

It's not a conscious decision on her 
part to choose roles with singing. De- 



schanel says, and she doesn't want to 
sing in a film unless it's appropriate 
for the character. In "Summer." she 
does a karaoke version of Nancy Sina- 
tra/Lee Uazlewood's "Sugar Town" in 
a scene at a downtown Los Angeles dive 
bar — portraying someone who can 
sing who's pretending to be someone 
who can't. "I wanted to keep it relaxed." 
Deschanel says with a laugh. 

Deschanel. who with M. Ward 
records as She & Him, also gets a slot 
on the "Summer" soundtrack with a 
cover of the Smiths' "Please, Please, 
Please Let Me Get What I Want." The 
original version also is on the sound- 
track, but Deschanel says it was picked 
because "I would love to think I would 
do a good job on a Hall & Oates cover 
["You Make My Dreams" also is on the 
soundtrack], but 1 think I'm probably 
more similar to the Smiths." 

And currently she's balancing her 
film work with writing songs for the 
second She & Him album. While 
there isn't a release date for the sec- 
ond album. Deschanel says they've 
been busy recording in Portland, 
Ore., and they'll perform this month 
at the five-day Merge XX Fesl in 
North Carolina. 

"1 think they inform each other." she 
says of acting and songwriting. "Both 
of them I think of as different aspects 
of storytelling." •••• 



GLOBALPULSE 
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»>AQUAVITA 

Twelve years after breaking 
globally with "Barbie Girl"— 
and eight years after breaking 
up— the Danish pop act Aqua 
will return this summer. 

The quartet spl it i n 2001 after 
scrapping a planned third album. 
Since then, singers Lene Nys- 
trom Rasted and Rene Dif have 
maintained high profiles at 
home; both dabbled in acting, 
while Rasted also became a suc- 
cessful model and Dif a TV host 

But following well-received 
Danish reunion shows last 
summer, the band members 
returned to the studio to work 
on three new songs for the 19- 
track album "Greatest Hits" 
(Universal Music), released 
June 14 in Denmark and Nor- 
way. According to Universal, it 
shipped gold (15,000 copies) 
in both markets. 

"It's a greatest hits, but 
we're billing it as a new al- 
bum," says Universal Denmark 
international exploitation 
manager Claus Pedersen. The 
album is due in September 
elsewhere in Europe and 
North America, and Pedersen 
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says a world tour is planned. 
"We're getting requests from 
various parts of the world," 
he says, "but management 
[Copenhagen-based SBJ] 
will chose the shows." 

In Denmark and Norway, 
Universal led with the single 
"Back to the 80s" in late May. 
The song rolls out internation- 
ally starting July 1. 

Aqua's catalog is published 
by EMI/Warner/Chappell, al- 
though the three new tracks on 
the album are self-published. 
Skandinavian handles booking 
in Denmark and Norway; Ped- 
ersen says the act is negotiat- 
ing deals for other territories. 

—Charles Ferro 



Escape from 
dollhouse: AQ 



>>>TURNING 
JAPANESE 

Japan's traditional "enka" 
ballad style seems an un- 
likely choice for a Pittsburgh- 
born African-American who 
looks like he belongs in a hip- 
hop crew. But Jero is the 
voice of "Yancha Michi," the 
theme to the recent Japan- 
ese animated movie "Crayon 
Shin-chan: Otakebe! Kasuk- 
abe Yasei Okoku." 

Born Jerome White Jr., 27- 
year-old Jero had a Japanese 
maternal grandmother. As a 
child, he says, "every time I went 
to her house she would have 
enka playing. I'd listen to it a lot 
and was able to recite it to her." 

Jero moved to Japan in 
2003, working as an English 
teacher and in information 
technology before an appear- 




ance on a TV talent show 
scored him a record deal with 
Victor Entertainment. "When I 
debuted, I was really scared," 
he recalls. "I didn't want them 
to think I was a parody or try- 
ing to mock the music. I gen- 
uinely love it." 

Public approval came swift- 
ly: His debut single, "Umiyuki," 
has sold 300,000 copies since 
its February 2008 release, ac- 
cording to Victor. His debut 
album, "Covers," peaked last 
July at No. 15 on the Sound- 
Scan Japan chart. 

In February, Jero was nam- 
ed best enka artist at the 
Recording Industry Assn. of 
Japan's Gold Disc Awards, co- 
inciding with his sophomore 
album, "Yakusoku," hitting No. 
20. The vocalist, who made his 
U.S. debut in March, is record- 
ing a new album for a Septem- 
ber release. —Rob Schwartz 

»>SUNSETS 
RISING 

Belgian boy/girl duo the Sun- 
sets remain in the top three of 
the Ultratop Flanders chart 
with their self-titled debut al- 
bum some three months after 
its release. The act's success is 
unusual because it came with- 
out a hit single or even much 



airplay. And its album is all- 
instrumental— and played on 
accordions. 

The duo of Annelies Winten 
and Matthias Lens are classi- 
cally trained musicians in their 
20s. "The Sunsets" (ARS Pro- 
ductions/Universal) was re- 
leased April 1, spent three 
weeks at No. 1 and has sold 
more than 20,000 copies, ac- 
cording to the label. The album 
contains sch lager-style instru- 
mental versions of 14 standards 
by Flemish, Dutch or German 
singers. "We don't get any air- 
play on radio with this reper- 
toire," says Universal Music 
Belgium managing director 
Patrick Busschots. "It's the com- 
bination of festival appearances 
drawing public and media at- 
tention and a TV advertising 
campaign that broke the album. 

"Some record companies 
and A&R people neglect this 
genre because it lacks credibil- 
ity," Busschots says. "We should 
look where the business is— 
people who buy accordion mu- 
sic buy albums, They don't go 
in for massive downloading." 

Tour dates are handled by the 
Booking Agency/BMB. ARS/ 
Universal doesn't have any plans 
for international releases. 

—Marc Maes 
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QUESTIONS 

With JASON CRABB 



by DEBORAH EVANS PRICE 



Few artists can move among genres as easily as Jason Crabb. Blessed with a powerful, soul- 
drenched voice, he's at home performing for Southern gospel fans as well as taking the stage in 
New York with the famed Brooklyn Tabernacle Choir. 

Crabb has won 10 Dove Awards and been nominated for three Grammy Awards as part of the 
Crabb Family, performing with siblings Kelly Bowling, Terah Crabb Penhollow and twins Adam and 
Aaron. The progressive Southern gospel group, which was lauded for expanding the genre's au- 
dience with its youthful appeal, disbanded in 2007, and Crabb signed with Spring Hill Music. 

His self-titled solo debut was released June 30, with the single "Walk on Water" targeting 
gospel radio and "Somebody Like Me" going to country stations. The 12-song set features guest 
appearances from Vince Gill, Sonya Isaacs and the Gaither Vocal Band. 



1 Why did you decide to 
go solo when the Crabb 
Family was becoming ex- 
tremely successful? 

We traveled together for 1 5 
years. We sang in places that 
we had never dreamed of and 
did it as a family. You cannot 
get a better life than doing the 
things that you enjoy doing 
with the people that you love 
the most. It was an awesome 
run. I remember the day thai 
my dad [hit songwriter Gerald 
Crabb] came off the road and 
let me decide what to sing, how 
to do the lineup and what to say. 



It felt like they had clipped the 
bandages off my wings and let 
me fly a little bit and grow. I 
watched my brothers desire 
that same thing. They started 
stepping out and my sisters 
doing the same thing. It was 
just a different day. It's not like 
anyone got mad. There was no 
family feud and no one did any- 
thing. We are still best friends. 

2 What are the other 
members of the Crabb Fam- 
ily doing now? 

Adam has a group called Crabb 
Revival. Aaron and his wife. 



Amanda, are traveling together. 
Kelly is traveling with her hus- 
band, Mike, and they are all 
doing really well. Both Crabb 
Revival and Aaron & Amanda 
are on Daywind Records. Mike 
& Kelly Bowling are signed to 
Canaan.] Terah was with Crabb 
Revival. She just came ofTof the 
road and wanted to be a stay-at- 
home mom. 

3 How did you decide 
which musical direction 
to take when making 
this record? 

I grew up on country music and 




MUSIC 



I love the way they are doing 
things today. But my first love 
is gospel music. That is what 
I grew up in. and I have seen 
lives changed through the 
lyrics. I think a lot of people 
thought I was going to go a lot 
harder than what 1 did. with 
more rockish guitars. Al- 
though I have that in me. I love 
the more soulful side. To be 
honest. I went after songs. I 
think I have songs that our old 
Crabb Family fans are going 
to love and I hope new people 
w ill grasp what I am doing be- 
cause it has got something for 
the family, for the c hurch and 
for everybody. 



4 What kind of songs were 
you looking for? 

I wanted songs all about the 
family. I wanted songs about 
marriage. I wanted Stuff about 
my kids. I just wanted to be 
able for the whole family to sit 
down and listen and enjoy it 
from the young to the old. I 
want people who don't even lis- 
ten to gospel music to grab 
ahold of this. 

5 What was it like working 
with Vince Gill? 

There's a song called "Ells- 
worth. 7 ' which talks about 
Alzheimer's and I thought it 
might be a tune that would 



work on country radio. I could 
imagine his voice on it, so I 
asked him. I lecame in and he 
just nailed it j usi like he always 
does. Me said, "1 ain't never 
come in this early for any- 
body." It was real early that 
morning. I still owe him big. 
I don't know how I will ever 
repay him. 

6 You recently performed 
at the Country Music Assn. 
Music Fest. Are you worried 
that your Southern gospel 
fans will think you're leaving 
your roots? 

I have not abandoned any- 
body. I have just broadened 
territory. That's about it. I 
have always loved the music 
that I have sung. Dad's writ- 
ing allowed me to sing expres- 
sively. Songs like "Through 
the Fire" allow me to pour my 
soul and heart out. and that 
is the kind of singing that I 
love to do. 1 know who I am. 
Everybody ain't going to be 
pleased with it, but I hope 
they can hear my heart in this 
music and they will realize 
the intent. 
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REGINA SPEKTOR 

Far 

Producers: Mike Elizondo, 
David Kahne. Garrett 
Vackknife" Lee, Jeff Lynne 
Sire 

Release Date: June 23 
Rising from tiny Manhattan clubs 
where aspiring singer/songwnt- 
ers refused to drink folk-music 
syrup, Regina Spektor found her 
voice as a compelling and whim- 
sical storyteller who uses expe- 
rience and observation to craft 
indelible songs. With her third 
Sire album, the deliciously attrac- 
tive "Far," Spektor again shows 
how original she is. finding the 
gleam in modern life with its con- 
tradictions and confusion in a 
uniquely colloquial manner. Her 
pop-perfect piano chops are in- 
formed by classical music and 
her voice teems with mirthful 
idiosyncrasy— floating, firm and 
full of surprising loops and 
whoops. On "Far" ballads turn 
intodances and carny-like beats 
bounce. Lyrically the album is a 
collection of songs about 
youthful dreams (the bright 
beach tune "The Folding Chair" 
skips with desire), concerns 
about the mechanized future 
(enslaved in assembly lines in 
"Blue Lips." being "downloaded 
daily" on the subtly turbulent 
"Machine") and sweet hope 
(the happy-go-lucky "One More 
Time With Feeling").— DO 

rf»M!i 

PATTERSON HOOD 

Murdering Oscar (And 



Other Love Songs) 
Producers: Patterson Hood, 
David Barbe 
Ruth St, Records 
Release Date: June 23 
This long-in-coming sopho- 
more set from the prolific Drive- 
By Truckers frontman hop- 
scotches across time in a way 
that would make J.J. Abrams 
happy. It's grounded m tracks 
that predate the Truckers, 
songs that he wrote upon first 
moving to Athens. Ga.. in 1994. 
But "Oscar" contains a few 
tracks (the bright "I Understand 
Now," one of Hood's cheenest- 
ever moments, and the searing, 
black-hearted title track) that 
would fit right into the emo- 
tional bedlam of a DBT album. 
Others, like the Todd Rundgren 
cover "The Range War," show 
a sense of stretched-out ad- 
venture. Surprisingly, though, 
there's a warm sense of family, 
thanks to the wonderful lullaby 
"Grandaddy" and the hotel- 
room love song "Back of a 
Bible." The appearance of 
Hood's dad, legendary session 
man David, gives parts of "Mur- 
dering Oscar"-even within 
the Southern-rock storm and 
Hood's charcoal vocals— a 
sweet, possibly unprecedented 
senseof tranquility.— JV 

THE DEAR HUNTER 

Act III: Life and Death 
Producer: Casey Crescenzo 

Triple Crown Records 
Release Date: June 23 
The Boston-based Dear Hunter 
shares any number of parallels 




BRAD PAISLEY 

American Saturday Night 
Producer: Frank Rogers 
Arista Nashville 
Release Date: June 30 
After 10 years and 10 straight No. 1 
singles, Brad Paisley has got it down: He knows what his 
fans want and he gives it to them. His well-crafted new 
album is no different. Paisley hits all the right notes, lit- 
erally and figuratively, weighing in on skinny dippin", 
beer, fishing, technology, children and women, among 
other ail-American topics. "Then," a multiweek No. 1 on 
Billboard's Hot Country Songs chart, speaks to long- 
lasting love and adoration and may be this decade's 
"Amazed." The soulful "Oh Yeah, You're Gone," which 
features blues rocker (and co-writer) Robben Ford, is 
the album's pearl and shows a side of Paisley he's rarely 
revealed. There's plenty of his trademark humor here as 
well. On "The Pants" he gleefully hands out sage advice 
to a stubborn man: "It's not who wears the pants, it's 
who wears the skirt."— KT 




ROB THOMAS 

Cradlesong 
Producer: Matt Serletic 
Emblem/A tian tic 
Release Date: June 30 
Rob Thomas is a musical chamel- 
eon. From his early hits with Match- 
box Twenty to his soulful work as a solo artist, the gift- 
ed singer/songwriter has a knack for crafting memo- 
rable melodies across the musical divide. On "Cradle- 
song," his follow-up to 2005's "Something to Be," 
Thomas returns with a soaring collection of infectious 
pop songs that are destined for heavy rotation in 2009 
and beyond. Produced by longtime collaborator Matt 
Serletic, "Cradlesong" is the perfect combination of 
'80s innocence (the Thomas Dolby-like, synthesized 
"Gasoline") and new-millennium isolation (the first sin- 
gle, "Her Diamonds"). Throughout an impressive sonic 
span that includes everything from the Eastern-tinged 
"Fire on the Mountain" to the countrified twang of the 
affectingly intimate "Getting Late," Thomas proves 
why some 15 years after bursting onto the music 
scene, he's still as relevant as ever: Great songs never 
go out of style.— JR 



with the similarly named groups 
deerhunler and Deerhoof, most 
notably an animal namesake 
and a penchant for dramatic, 
dissonant, style-shifting rock. 
But the Dear Hunter's war- 
therned third release (and part 
three of its rock opera) takes 
the musical skin-shedding to a 
whole new level and finds the 
band exploring baroque or- 
chestral arrangements, Broad- 
way-esque piano ballads and 
everything in between. One 
minute Dear Hunter leader 
Casey Crescenzo is drenched 
in a backdrop of lush harmonies 
("Writing on a Wall"), the next 
he's roaring through a wall of 
bombastic guitars and horns 
("In Cauda Venenum"). The 
genre-leaping proves a bit tir- 
ing, but Crescenzo pulls most 
of it off without sounding pre- 
tentious. In fact, some of the 
tracks (most notably the South- 
ern-fried, banjo-soaked "Go Get 
Your Gun") are even fun.— EL 



OMAR FAR UK 
TEKBILEK 

Rare Elements 
Producers: various 
5 Points Records 
Release Date: June 9 
The Turkish-born musician 
Omar Faruk Tekbilek is also a 
composer, and his music is the 
inspiration for this remix disc, 
the second installment in 5 
Points Records' remix series. 
Tekbilek is a Sufi, and there- 
fore his approach to music is 
mystical and worshipful. 
Handing his tunes to a group 
of remixers was something of 
an act of faith in itself, given 
some lackluster remix efforts. 
But Tekbilek's faith has been 
rewarded, Amon Tobin's hip 
remix of "Aksak" embellishes 
the song's trance soul while 
preserving its rhythmic heart. 
On "Omar's Chocco," remixer 
Kodomo rides the tempo 
while laying a shrewd tweak 
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EPITED BY MITCHELL PETERS 
AND WAYNE ROBINS 

CONTRIBUTORS: Troy Carpenter. 
Evan Lucy, Dan Ouellette. 
Deborah Evans Price, Jon Regen. 
Ken Tucker, Philip Van Vleck, Jeff 
Vrabel 

CRITICS' CHOICE *: A new 

release, regardless of chart 
potential, highly recommended 
for musical merit. 

PICK A new release predicted 
to hit the top half of the chart in 



the corresponding format. 

All albums commercially 
available in the United States are 
eligible Send album review 
copies to Mitchell Peters at 
Billboard. 5055 Wilshiro Blvd., 
Seventh Floor. Los Angeles. CA 
90036 and singles review copies 
to Monica Herrera at Billboard, 
770 Broadway, Seventh Floor, 
New York, NY 10003. or to the 
writers m the appropriate 
bureaus 



on the strings, stretching the 
melody. Junior Sanchez's re- 
mix of "5elemet" melds a 
qawwali-like song with a deep 
beat, entirely appropriate to 
the spirit of the piece.— PVV 



BLUEGRASS 



DALE ANN BRADLEY 

Don't Turn Your Back 
Producer: Alison Brown 
Compass Records 
Release Date: June 16 
mm With a stunningly 
lil beautiful voice, Dale 
Ann Bradley has won the In- 
ternational Bluegrass Music 
Assn.'s female vocalist of the 
year honor in 2007 and 2008. 
Her sweet and soulful so- 
prano breathes life into this 
wonderful collection of songs 
that runs the gamut from the 
Carter Family's "Fifty Miles of 
Elbow Room" to Fleetwood 
Mac's "Over My Head" and 
Tom Petty's "I Won't Back 
Down." Bradley's originals are 
as strong as her choice of 
covers. The spirited "Ghost 
Bound Train" and thoughtful 
paean to Nashville "Music 
City Queen" were co-written 
by Bradley and Louisa Brans- 
conib. while the latter's "Will 
I Be Good Enough" is a 
poignant ballad about the 
challenges of parenthood. 
Supported by a stellar cast of 
musicians, Bradley shines on 
every track. -DEP 



KURT ELLING 

Dedicated to You: Kurt 
Elling Sings the Music of 
Coltrane and Hartman 
Producers: Kurt Elling, 
Laurence Hobgood 
Concord Jazz 
Release Date: June 23 
Kurt Elling has never shied 
away from a challenge— the 
nimble singer has carved a 
unique place for himself in the 
jazz pantheon, with a signature 
sound that cunningly combines 
blues, ballads and beat-in- 
spired poetry. On his eighth 
outing as a leader (and his sec- 
ond for Concord), Elling ups his 
game once again with a lush, 
live tribute to the music made 
famous by the legendary duo 
of saxophonist John Coltrane 
and singer Johnny Hartman. 
With masterful, moving string 
arrangements by longtime 
Elling pianist Laurence Hob- 
good, and some of saxophon- 
ist Ernie Watts' most com- 
pelling playing to date, Elling 
meets the formidable task of 
transforming these seminal 
songs head-on. From his pitch- 
perfect opening on the rhum- 
ba-fied "All or Nothing at All" 
to his fresh take on Billy Stray- 
horn's "Lush Life." the album is 
a moving tnbute to legends lost 
and a portrait of a gifted artist 
in his own right at the peak of 
his creative powers— JR 




WILCO 

Wilco (The Album) 
Producers: Jim Scott, Wilco 
Nonesuch Records 
Release Date: June 30 
At first glance, it might seem odd 
that Wilco frontman Jeff Tweedy would choose this 
point in his band's career to release a self-titled album. 
After all, Wilco has been through numerous personnel 
changes during the course of 15 years and seven albums. 
But the band's current six-member lineup, together five 
years and responsible for 2007's stunning "Sky Blue 
Sky," is its strongest to date— and "Wilco (The Album)" 
is as well-rounded an effort as the group has released. 
The humorous, self-referential "Wilco (The Song)" 
opens the gateway to a carnival of rock, as Tweedy 
sees it. Windows-down anthemic pop like "You Never 
Know" sits alongside the tense, textural rocker "One 
Wing" and the dark, pulsating murder-escape drama 
"Bull Black Nova." More contemplative fare like the 
spare "Solitaire" and "You and I"— a duet with Canadian 
singer/songwriter Feist— balances out the album. And 
thus Wilco, showing no signs of creative stagnancy, sol- 
diers on with one of the more fascinating careers in 
modern American rock.— 7"C 
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Harp Changes Tune 



After a little detour with the much- lauded duo the 
Wreckers— which included a No. 1 airplay single 
and a Grammy Award nomination— Jessica Harp 
is ready for her major-label solo debut. "A Woman 
Needs" will be released in September on Warner 
Bros., and the first single, "A Boy Like Me," is No. 
31 on Billboard's Hot Country Songs chart. 

In 2004 Michelle Branch teamed with Kansas 
City, Mo., native Harp, a friend and touring backup 
singer who was working as a singer/songwriter in 
Nashville. "The whole project just sort of happened 
on a whim," Harp says of the Wreckers. "Selfishly, 
Michelle and I wanted to do a record together. We 
didn't have any idea that it would be a big success. 
It was a three- or four-year whirlwind." 

Their album, "Stand Still, Look Pretty" (Warner 
Bros./Maverick), sold more than 855,000 copies, 
according to Nielsen SoundScan. The duo re- 
leased three singles, the first of which, "Leave 
the Pieces," spent two weeks at No. 1 on Hot 
Country Songs. 

In late 2007, while on tour with Keith Urban, 
Branch and Harp announced they would pursue 
solo projects after realizing they were headed in 
different directions stylistically. "We didn't want 
to force another Wreckers album just to capital- 
ize on our success," Harp says. "In our hearts, 
we're both true artists." 



Urban's bassist Jerry Flowers produced "A 
Woman Needs," and Urban plays guitar on "A Boy 
Like Me." Harp, who co-wrote most of the tracks, 
says she wanted the album to be fun and upbeat— 
something the Wreckers album wasn't. "We had 
a lot of midtempo and ballad downers that made 
playing in those big country festival settings 
rough," Harp says. "I wanted to make a record 
that would be a blast to play live." 

When it came time to release a single, 
Harp opted for "A Boy Like Me," writ- 
ten by Flowers. "I wanted to put 
something that was totally op- ,^^k 
posite of what the Wreckers 
would have put out just to m ^ 

show people other sides of 
myself," she says. "This song is 
sassy and fun." m^^k 

And being part of a suc- 
cessful duo has helped with 
her introduction to radio pro- 
grammers and fans. "Country 
is inundated with females try- 
ing to break out right now 
and I feel like the Wreckers 
gave me a leg up," she says. 
"It was a fun detour that I 
wouldn't change." ... 



'Needs' to know: 
JESSICA HARP 



FASHION FORWARD 



Gucci Mane has been signed to Asylum/Warner 
Bros, for only two months. But the Atlanta- 
based rapper, who will release his label debut 
and his second major-label album, tentatively 
titled "Gucci Movie" (or "Big Dog Status") Sept. 
15. has already made his presence fell on Bill- 
board's charts. 

Last month Mane entered Hot R&.B/I lip- Hop 
Songs with his latest single, the Plies-assisted 
"Wasted." which is No. 78 this 
week. He also made appearances 
on oilier tracks like "Break Up," 
by Mario featuring Sean Garrett, 
which is No. 17; "Boi!," by Young 
Problemz and Mike Jones, which 
peaked at No. 83; "1 Think I Love 
Her." by Greg Street, at No. 91; and 
K. Michelle's "Self Made," which 
reached No. 94. 

As if the multiple chart posi- 
tions weren't enough of an ego 
boost for the recently incarcerated 
rapper. Mane was tapped by 
Will. i. am to appear on the remix 
of the Black Eyed Peas' "Boom 
Boom Pow." And he's featured on 
Mariah Carey's latest single, "Ob- 
sessed." The original version of 
"Pow" reached No. 1 on the Bill- 
board Hot 100 while "Obsessed" 
debuts this week at No. 52 on Hot 
R&B/Hip-Hop Songs. 

"To be honest with you. when I 
came home from being incarcer- 
ated in March, my manager made 
a bet with me that I should collab- 



orate with everyone that readied out in the next 
three months." says Mane, who was in jail for vi- 
olating probation. " Now. that idea has changed the 
whole wave of things for mc. So when Will. i. am 
readied out to me personally and I heard the bang- 
ing track. 1 recorded my verse the same day." 

As for his Carey collaboration, brokered by 50 
Cent's manager, Chris Lighly. Mane says. "It was 
just natural. She got swag people don't even know 



Making the brand: 
GUCCI MANE 




about. She's cool as hell, and we have more in 
common than meets the eye." 

Now thai Mane has gotten enough exposure, 
he can confidently release his often-delayed 
album, which includes production from 
Drumma Boy, Shawty Redd. Bangladesh. Nitti. 
DJ Toomp. Timbaland. DJ Khaled and Polow Da 
Don. Carey, the Black Eyed Peas, Soulja Boy Tell 
'Em, Shawty Lo, 0| Da Juiceman and Snoop 
Dogg make guest appearances. 
Tracks slated to appear on the 
alburn are the boastful "Awe- 
some." featuring Snoop, and the 
cocky "Photo Shoot." 

Mane is currently on the road per- 
forming one-offshows. He plans to 
release a compilation album on 
iTunes next month that will include 
music from his previous Atlantic 
Records album, "Welcome to the 
Traphouse," as well as his four in- 
dependently released sets. 

"These are such great accom- 
plishments," he says. "I'm so 
grateful for the people that have 
considered me and given me 
chances. 1 1 feels amazing to be ap- 
preciated and recognized, espe- 
cially by entertainers you respect. 

"Now, my goal is to make an 
album that will stand the test of 
time, like the first N.W.A album or 
classics by Jay-Z and Ice Cube," 
Mane adds. "I want my album to 
stay relevant for years to come." 

— Maricl Conception 



'WANTED' 
POSTER GIRL 

With a fist-pumping chorus and a sul- 
try video, "Wanted" by Jessie James is 
blossoming into a summer hit, clock- 
ing in at No. 25 on Billboard's Main- 
stream Top 40 chart. The song's air- 
play spiked after James opened four 
dates for the Jonas Brothers last 
month, getting a chance to perform 
the anthem to sold-out arenas. 

The fun, sexy single is the perfect 
introduction to the 20-year-old's com- 
manding vocals and breezy blend of 
pop and country. Long before her soul- 
ful voice could be heard in stadiums, 
James was a teenager in Nashville writ- 
ing tunes with various songwriters for 
Yellow Dog records. When a copy of 
her song "Gipsy Girl" was sent to Mer- 
cury Records in 2007, president David 
Massey called James and set up an au- 
dition with Island Def Jam chairman 
Antonio "LA." Reid. "He brought me in, 
and I started performing the song 'My 
Cowboy,' and he thought it was so 
great that he asked if I was lip-synch- 
ing to the tape," James recalls. 

After Reid signed the singer, James 
worked on her debut in Los Angeles, 
New York, London and Nashville. "I had 
two years to write these songs," she 
says, "which gave me plenty of time 
to come up with a great record." 

The self-titled album, set for an Aug. 
11 release, features an impressive ros- 
ter of songwriting collaborators, in- 
cluding Katy Perry and Kara DioGuardi. 
While the twangy rocker "Bullet" and 
the hip-hop-inspired "Blue Jeans" are 
both standouts, "Wanted" and its 
music video— which was one of AOL's 
Videos of the Day in May— have made 
the biggest splash thus far. 

Leading up to the record release, 
James began a promotional campaign 
for the fashion brand Steve Madden. 
The partnership, which includes in-store 
appearances and video play, previously 
helped artists like Lady GaGa reach the 
mainstream. James also is involved in 
Sephora's "Beauty and the Beat" proj- 
ect, which offers free downloads from 
up-and-coming female acts. 

Meanwhile, a promo tour of James' 
debut album is in the works, and the 
singer is negotiating to add more dates 
on the Jonas Brothers tour. Although 
she's a rising artist, James displays a 
remarkable confidence in facing large 
crowds. "I've been performing for 
years," she says. "No matter where 
I'm playing, touring's the easiest part 
for me." —Jason Lipshutz 
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MASTERING 



tangerineMASTERING.com 

Grammy winning CD mastering 
REISSUES & RESTORATION 
201-865-1000 
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MERCHANDISE 



BUY DIRECT AND SAVE! 

While other people are raising their prices, we 
are slashing ours CD's LP's. Books Cassettes 
as low as 50 cents Your choice from the most 
extensive listings available 

For tree catalog call (609) 890-6000. 
Fax (609) 890-0247 or write 
Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08691-0020 
email: scorpiomus@ao1.com 
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By Order of Barry £. Mukamal, U.S. Bankruptcy Court 
Pane/ Trustee, Southern District of Florida, as Plan 
Administrator for Case No. 04-12033-BKC-AJC 

3 NEW Waterfront Luxury Condos 
,,,, Miami Beach, f ' 




Located n World F*tojj Soutti Base* 

•Unit 2301 (PsnttiouM|: 3 BR / 3.5 BA with Expensive 'Units 601 & 701: 3 BR ' 3.5 BA. Modern 
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ONLINE MUSIC TV CHANNEL FOR SALE 



24-Hr. Live Interactive Video Stream, Video On Demand, 
Interactive Radio. Upload/Download, Celebrity News Website 

Top 10 Google Ranking ' Established 10 Years 
Perfect for radio stations, mobile telephone co's, record co's, 

cable TV or satellite co s who want to establish their own 
music brand, or established brands who want/have synergy 
with music. This music TV channel is relocatable, and can 
broadcast to any satellite/cable TV/ or country in the world. 
Can be changed from streaming music to other type of 
interactive channel. Scope for further development/expansion, 
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CITING CELEBRITY 
NED ARCHITECTURAL 
Hollywood Hills location 
close to Sunset Strip. 



6 bedrooms, 4.5 baths, gated court 
yard entry. 3 fireplaces, family room, 
entertainer's yard wr/pool & spa Open 
floor plan, vaulted ceilings, skylites, 
French doors. 

Huge private master suite, his & her 
bath and walk-in closet Maid's or 
Nanny's room w/bath. 
Possible lease. 
2430 Venus Drive 
Offered at $2,199,000. 

Contact Linda Zimmerman, GRi 
Prudential California Realty 
Cell: 310-680-9262 or email: 
Linda@LlndaZimmerman.cQm 
Direct: 310-967-0535 
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A WEEKLY ROUNDUP 
OF NOTABLE CHART 
ACHIEVEMENTS 



i Spektor's last atbu 
> Hop*," was her first 
a chart on the Billboard 200 
nd It paaked at No. 20 In 
007. This week she wows the 
ally with har fifth studio sat, 
Far," enter trig at No. 3 with 
•r bast sales week: 30,000. 



Jay-Z's arrival at No. 24 on 
he Billboard Hot 100 with 
D o a gives the hip-hop Icon 
Is SSth chart hit, extending 
Is lead as the artist with the 
nost hits since 1990. He's now 
ed with the Beach Boys for 
he lOth-most overall hits 
nee the chart taunchad In 
ugust 19S8. 





Michael Jackson Rocks Billboard s Chart World 



If anyone has a history of rocking 
the Billboard charts, it's Michael 
Jackson. And this week, he did 
it again. 

In the wake of the King of Pop's June 
25 death, the Top Pop Catalog chart is 
flooded with Jackson-related entries. 
Even though consumers had only 
three days to react to the news in the 
tracking week that ended June 28 — 
reflected in this issue's charts — the 
impact is great. 



MICHAEL 
JACKSON 
NUMBER 

ONES 



All of the top nine positions on the 
chart are Jackson-affiliated sets. Jack- 
son himself has a record eight out of 
the top 10. while a Jackson 5 compi- 
lation is the ninth title. His "Number 
Ones" hits compilation leads the 
charge at No. 1 with 108.000 (an in- 
crease of 2. 340%). 



All told. Jackson has 1 1 albums on 
the 50-position chart, while the Jack- 
son 5 has two at Nos. 5 and 11 and the 
Jacksons are No. 19. 

While Jackson's 1 1 out of 50 isn't a 
record — the Beatles once had 12, on 
the Dec. 9. 1 995, chart— Jac kson does 
set a record for the most concurrent 
albums in the top 10. Previously, the 
record was five titles, achieved by 
AC/DC (Nov. 8, 2008} and the Beatles 
(April 6. 1996). 

BIG WAVES: Michael Jackson's 

death lias shaken up the charts more 
than that of any superstar artist since 
John Lennon or Elvis Presley. The 
only other recent artist thai would be 
a good comparison to Jackson is 
Frank Sinatra. 

01' Blue Eyes also died on a Thurs- 
day—May 14, 1998. On the Pop Cat- 
alog chart dated May 30 (which 
reflected the tracking week that 
ended May 17). six Sinatra albums 
appeared on the tally. The highest 
was "Sinatra Reprise — The Very 
Good Years" at No. 2 with 18.000. 
Had the title been eligible to chart on 
the Billboard 200. it would have been 
No. 73. Sinatra's cumulative solo al- 
bums sold 123,000 that week, up 
compared with the 2 1.000 sold in the 
previous frame. 

Comparatively, Jackson's catalog of 



solo albums moved a whopping 
422,000 in the week that ended June 
28 — an extraordinary number, con- 
sidering he shifted about 10.000 per 
week earlier. 

Of those copies, 241 ,000 were 
downloads; physical albums ac- 
counted for the rest. 

It would be more appropriate to 
stack Jackson's physical sales of 
181 ,000 next to Sinatra's 123,000, since 
the latter passed away in 
a nondigital world. 

In 1998, in the first 
full week after Sinatra's 
death, his albums sold 
202,000. Will Jackson 
follow suit next week 
with a number greater 
than 422.000? 

According to Sound- 
Scan's Building chart 
data, more than 110,000 Jackson al- 
bums were purchased during the first 
two days of the new tracking week 
(June 29-30). Billboard estimates that 
the seven merchants that report to 
Nielsen SoundScan's Building chart — 
Trans World Entertainment. Best Buy. 
iTunes, Starbucks. Borders, Target 
and Anderson Merchandisers — make 
up about 60% of all U.S. album sales. 

NO. 1: Don't think we didn't notice that 
this week marks the first time since 



OverThe 
Counter 

CAULF 




Nielsen SoundScan began tracking 
sales in 1991 that a catalog album out- 
sells the No. 1 current album on the 
Billboard 200. 

In fact, Nos. 1-3 on the Catalog tally 
all outsell the Billboard 200's No. 1. 
The Black Eyed Peas* "The E.N.D." 
moves back into the penthouse on 
the latter list with 88,000 (down 
40%). 

The feat almost occurred last year, 
when in February 2008 
Michael Jackson 
reissued "Thriller. " The 
set sold 166.000 copies, 
enabling its re-entrance 
at No. 1 on the Top Pop 
Catalog chart. That week, 
Jack Johnson's "Sleep 
Through the Static" led 
the Billboard 200 with 
180,000 while Amy 
Winehouse's "Back to Black" was No. 
2 with 115.000. 

DIGITAL THRILL: Michael Jackson's 

total volume of song downloads this 
week — including his tracks with the 
Jackson 5 and the Jacksons — ac- 

counl for 2.6 million downloads, a re- 
markable number considering last 
week's cumulative sum was 48.000. 
Jackson becomes the first artist to sell 
more than 1 million song downloads 
in a week. 



3. 



Market Watch 

Weekly Unit Sales 



A Weekly National Music Sales Report 

Year-To-Date 
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OVERALL UNIT SALES 


Mounts 204.641.000 
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-14.7% 


Digital Tracks 542.639,000 
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SALES BY ALBUM FORMAT 






CD 172.166.000 


135.658.000 


-21.2% 


Digital 31.593.000 
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Casseltf 50.000 
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CHART 
BEAT 

Gportje Michael returns to the 
Mainstream Top 40 airplay chart- 
as a writer. Saathar's cover of 
"Careless Whisper," pen ned by 
Michael with former Wham partner 
Andrew Ridgeley, debuts at No. 
40. Mlchaal last draw credit on the 
list whan his own "Fast love" rose 
to No. 14 In 1996. 

-• 1 Michael Jackson shatters the 
mark for most simultaneously 
charted titles on Hot Digital 
Songs, with 21 (along with four by 
the Jackson 5 and one by the 
Jacksons). The previous record 
was 14, by David Cook, one of 
which was a cover of Jackson's 
"BllUeJean." 

>>Check out a special bonus 
edition of Chart Beat devoted to 
the chart achievements that helped 
the King of Pop don his crown. 

©Read Chart Beat 
every week at 
bill board.com/chartbeat. 
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6 


25 


II 


5 




AVENTURA _^ 

'■' ■ '.1 I 1 1 ,. 1 T. Jr.: . |. '.II . 1 ,:1 1 1 -1 ..1 , 


, 


26 


a 


2S 




1 AflV AMTCPPI 1 1 1 Ml 

, . Lady Antebellum 


• 4 


27 


26 


24 




um>i« hIumhbu iubswimi - •■■ M , 1 Am...Sasha Fierce 


B 1 


28 


30 


a 




VARIOUS ARTISTS N0W 

UNWEli^-VEU ,'S0h v irllSG'ZDWFs 012B54.'1JWE (It) S8t 


• t 


© 








29 


30 


32 


27 




PINK ,„ Funhouse 


■ Z 


31 


36 


32 


mm 


L H 5°"«™«"° MAN Scars * Souvenir, 


• | 


© 


44 






PETE YORN Back s Fourt „ 




33 


a 


37 


mm 


SUGAR LAN D Love On The Inside 




34 


31 


29 




KEITH URBAN D.fying Gravity 

JflPITLlL NASHVILLE 35 51 1 1 B.&t, ° 


B 


35 


M 






BEYONCE Above And Beyonce: Video Collection & Dance Mixes (EP) 


35 


36 


34 


31 




JIIf-fSS-rrtK -.I „ a . "n A Perfect World., 

HQSlEY/IDNl ArWItRSCOre Jl. IiUU'ldfl IIJ 96> 


4 


37 


11 


36 




A* S ° «" R *u « . We Sing. We Dance We Steal Things. 




3S 


14 






MICIIACL BUGLE Michael Buble Meets Madison Square Garden 










14 1 RfPflr : ,EV" tr rtir.Tl* 3 t/F 1 e . '24 99 CD'OVDl *' 


39 


46 


36 


um 


TAYLOR SWIFT _ Taylor Swift 




40 


3J 


39 




CHRISETTE MICHELE Epip[lsny 




41 


24 






f^mStl "ttSSIfoL it. »i Lel " R o" ; s ""9 ! B Y G «°'9« "■"■•on 


■ 


42 


43 


66 




THE FflAY 

;nr .. .... .. :;|r . , !(H . ine rray 




43 


27 






LAURA IZI30R Let Th. Truth Be Told 


• 


© 


E 


1 




PAULINA RUBIO r . _„„ 

MICH*. WJIC L*lllll J1»IS.U»t£ III II) * G,,n C "» P °P 


44 


45 


a 


g 


□ 


SS!?^.(..«, 


« 


46 


33 


23 




',f;.,?° S l ELL ° S4«r«. Profane S Sugarcane 


,3 


o 


54 


SO 


□ 


HOLLYWOOD UNDEAD Swan Song. 


22 


46 


45 


62 




B . ILLY , C ,, JRR ! N °T° l f,., 1 ,, M| Little Bit Ol Everything 


1, 




E 


a 




S°". N b D iI- R *f«M M ins.) Transformers: Revenge Ol The Fallen: The Score 


4. 


50 


40 


10 




PLEASURE P ^ The Introduction Of Marcus Cooper 


1. 




The elaborate pack- 
age—the band's 
first top 10 albtim- 
was available in 
multiple configura- 
tions, including a 
deluxe collector's 
edition Dial retailed 
for $132. 




TIm act's first 
album fof Warner 
Bfos.-att.er 
spending its entire 
chart career with 
Universal labels — 
starts wttri 10,000. 
Its last sel,2008's 
"The Bedlam in 
Goliath," bowed al 
No. J with 54,000. 




to 

In the week after 
Father's Day, most 
dad-friendly 
albums that gained 
In the previous 
week fell like this 
set. which drops 
by 44%. 




THE BILLBOARD 200 ARTIST INDEX 

3 DOORS DOWN 162 ALEXBOWIRE II BEVDNCE 

JOtirJ 53 THE All AMERICAN CXArCSrROi 

311 73 REJECTS 1M THE BLACK EYED PEAS 

61 I0RIAM0S 1S(* CHRIS BOTti 

THE AIRBORNE TOflC AVENTURA K NEAL E BOYD 

EVENT 120 BflOKENCYOC 

AXON 126 IT^nk^Bkl ZAC 

JASON ALDEJ.fi !5 OIEBKE BEHTlIV 131 Vvj\.v_ . . . a \ 



The seventh-season 
"American Idol" 
contestant's first 
album arrives with 
nearly 5.000 sold. 
The set's first sin- 
gle, "Heart on Ny 
Sleeve," spends its 
eighth week on the 
Adult Contemporary 
chart (No. U). 



121 ERIC CLAPTON AND STEVE _ 

_ WMrVOOO ES DARKEST HOUR 

„„, KELLY CUWKS0N .58 DAUGHTHY 

" I I ll ; H.'.'.' i -■!.- ■ ' r 

,9 7 CAM RON . 199 C0LDPLAY 79 THE DEAR HUNTER . 1(2 EMINEM 

ROTJNEYCMRflGTON 144 KEYSHIA COLE in OEPECHEWDOE 19* 

CAST HtCOROHC 1M DANE COOK 62 DINOSAUR JR M _ 

RAY CHARLES 101 DAV1DC00K S' DIRTY PROJECTORS 106 f LD RIGA 

KEM1YCH[SNEY IT 3O0 ELVIS CDS TCLLO 46 DISTURBED 127 FL Y. |TA5T UFE 

CWCKEHFOOT .. 15 B I UY CUR RING TON i» WUDOWNMC tr VUHGSTAZi 

ERtC CHURCH Ill DREAM THEATER » COLT FORD 

CIARA . 132 JA.«f f-.kx 
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MMtTi £ '.UMBER I DISTRIBUTING LABEL (PRICE} 




= 32 


51 


39 47 


□ 


JAMEY JOHNSON 

MlSCUI(''r J /,SHVLL£C1-.:;?- IWGN (13.961 


That Lonesome Song 




S2 


49 30 


n 


WISIN & YANDEL 

A"i' M»CH:*t ni?ORT JML f ,!■! 9Si * 


La Revolucion 


■ 


53 


57 44 




PHOTO FINISH M11B1 413.94| 


Want 




54 


53 49 




JAMIE FOXX 


Intuition 




55 


47 55 




ALAN JACKSON 

ARB1A NABHVIUE 'S-Wl'SMN .;i* 98 1 


Good Time 




56 


56 46 




KATY PERRY 


One Of The Boys 










NEVER SHOUT NEVER 

^vHW ■-- : ':!.-.' -VJ-:mh Kn-i \i 9a i 


The Summer EP 


57 


58 


62 56 




KELLY CLARKSON 


All I Ever Wanted 


■ 


59 


55 63 




CARRIE UNDERWOOD 


Carnival Ride 


"I 


80 


64 54 




RICK ROSS 


Deeper Than Rap 




81 


67 83 




ADELE lf> 

XL'COLUMBA ri^'.iuK' VUi)Z H5 98] 


•I 


62 


50 43 




DANE COOK 


isolated INcldent 


■ 








THE NEW BROADWAY CAST RECORDING 


.3 


w 










64 


42 57 




BOB DYLAN 

COLJMBIA tjQLir 5C«f MJS C :'■! 9)1 * 


Together Through Life 




86 


19 - 




HANK WILLIAMS JR. 

Ci, 1 t -orw I1H .fi 


127 Rose Avenue 


1. 


66 


71 68 




PHOENIX 

EOYAUTE OWiCiLASSHOTE |11 96] 


Wolfgang Amadeus Phoenix 


37 


67 


22 - 




WILL DOWNING 

PEJ.K 3I2'8.CChCCflD ^i.SBl 


Classique 


■ 


88 


48 52 




CRIC CLAPTON AND STCVEi WINWOOD 

AUCBAfT CilCl.5CPPI5£ :■ 1 ■' ; 9( WARNER BROS 124.99} 


Live From Madison Square Garden 


■ 


69 


66 85 




KID ROCK 

-hp rarvMi mni: raii5hiiv*r, ni 9U ( * 


Rock N Roll Jesus 


"■ 




76 79 




L1L WAYNE 

case uiinv jii i'iHitt «ui::*h miq--' jrVH'j i i a 


Tha Carter III 


□ 1 








MAYLENE AND THE SONS OF DISASTER 


III 


■ 


72 


78 63 




GRIZZLY BEAR 

■■■ ; -* ii:. -iai 


Veckatimest 




73 


60 28 




311 

VOLCANO 41091 ' JIG (1 T SB) 


Up lifter 




74 


61 70 




DIANA KRALL 

V£RV£ D12431.V3 ill 96) 


Quiet Nights 


■ 


76 


75 76 


m 


SEETHER 


Finding Beauty In Negative Spaces 




76 


69 80 




KELLIE PICKLER 


Kellie Pickler 










BOB MARLEY AND THE WAILERS 

Ml- jUW ISlANL'UIJiMi'UME |13 6i| 


B Is For Bob 




78 


73 76 




C: , 0LDPLAY ., „, Viva La Vida or Death And All His Friends 


H l 


79 


70 48 




METHOD MAN & REDMAN 

Ali -i'ir. ?fF ;.Cij^D : I ; .HV il 1 24i"' - V \ZWZ U :JB- 


Blackout' 2 


7 


80 


82 88 




VARIOUS ARTISTS 


Disney Channel Play list 


■ 


© 






ALEXISONFIRE 


Old Crows | Young Cardinals 












82 


66 20 




TEENA MARIE 


Congo Square 


■ 


83 


58 35 




MITCHEL MUSSO 


Mitchel Musso 


1. 


84 


51 73 




GEORGE STRAIT 

UC4 HAlHi'ltli UTUUL'U JMlsS 1 13 SB ■ 


Troubadour 




jah. 
O 


■MM 




AL B. SURE! 

■nori'i !eacw 


Honey I'm Home 




86 


87 97 




ANTHONY HAMILTON 

MISTER S H use SO SO OEF ISMJfAA <1« 98) 


The Point 01 It All 


■ 


87 


74 72 




DAVID COOK 

19RCA r.i SB) 


David Cook 




88 


83 74 




SOULJA BOY TELL'EM 


ISouljaBoyTellem 


■ 


89 


66 33 




TAKING BACK SUNDAY 


New Again 


7 


90 


85 77 




THE-DREAM 


Love V, S Money 


■ 


91 


88 101 


D 


DAUGHTRY 


Daughtry 




© 


104 95 




MAT KEARNEY 

(„V.-.-r rr..!i,';.i,-i ki'.-" mi F.ir its 98) 


City Of Black & White 


■ 


93 


37 - 




TOM MORELLO BOOTS RILEY 


Street Sweeper Social Club 


,7 


94 


99 82 




T.I. 

QRANO HUSTLE/ATLANTC SliM/'.'AG (IB 9i| + 


Paper Trail 




95 


63 66 




U2 

iLi'ic iii'i^Ltfr a-y:K- vit, ]-J^?i • 


No Line On The Horizon 




96 


72 41 




RANCID 

HULCAI WS43* EFrtAPH |1E 9B| + 


Let The Dominoes Fall 




© 


D 


MICHAEL JOHNS 


Hold Back My Heart 




98 


92 69 




VAR 1 I i 0U .m. ART 1 S T | S Vans Warped Tour: 2009 Tour Compilation 


6, 


© 


105 94 




S1LVERSUN PICKUPS 


Swoon 










100 


90 99 




MARY MARY 


The Sound 


■ 



5I/3M S1^V;5 



THEfRAY 42 ANTHONY HAMILt ON B6 INCUBUS 24 JONAS BROTHERS 

HANK HYCLIAMS JR 6S INDIA AR IE HO JUCV J OF THREE B KAFtt LADY ANTEBELLUM 

, GEORGE HARBSON 41 IRON AND MWE 13S 17D LA0Y GAGA 

..■.■■■ill iiti'irjG 14fi IRON MAOEN 1B1 OREO LA SWELL 

[iiWvWit 9 KERIHILSON 3G UUIRAISKA 43 i^i^H^IIIIIIH THE LEWNHEAOS . 

CIOAIWHORE 190 HOLLYWOOD UNOEAO MAT nEAHtJtY 9? LL WAYNE 

_ 000 HELP THE GIRL MS t' 124 |^BJBJjHpr)jlBjilllH -.lith iss THE LONELY ELAND . 

!?g GREEN DAY 14 •WTTIRSOfti hXD 153 ALAN JACKSON S5 KID ROCK f3 DEM1UJVAT0 

GRIZZLY BEAR 72 RAHOY HDUSEH 172 MICHAEL JACKSON 191 KIDZBOPKIDS IBB 

.109 JADAKSS 115 THEIOUJiRS 1 

is." ■bjMKjBHbbV bVHbHBBHM MICHAELJOHNS 97 KINGS Cf LEDN n TEENAMAHIE 

54 HAJlESTORM 1S9 tlOM) W JAMEY XHNS0H . Si 0IWA KRALL 74 



38 l Go to www.billboard.biz for complete chart data 



Data for week of JULY 11. 2009 
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ARTIST 

IMPRlMT & NUMBER C IS^fl IB UTING LABEL (PRICE) 


Title 




X 

is 


101 


ss 


42 




RAY ; CHAH f;^f Bl Genius: The Ultimate Ray Charles Collection 




102 


80 


60 




MARILYN M ANSON 


The High End 01 Low 








m 


119 




CAGE THE ELEPHANT 


Cage The Elephant 






c 


E 


1 




DARKEST HOUR 


Eternal Return 






105 


84 


1D7 


□ 


CHARLIE WILSON 


Uncle Charlie 






106 


H 


BE 




DIRTY PROJECTORS 


Bilte Orca 






107 


81 


18 




SONIC YOUTH 


The Eternal 












SUNSET RUBDOWN 


Dragonslayer 






E 


1 




F.L.Y. (FAST LIFE YUNGSTAZ) 

MJ5IC UNl'OEf JAM MJI9MOJMC (12 96| 


Jamboree 






110 


hi 


108 




MGMT 

COLUMBIA tBSty.'SCNV WJSC ;-i Ul 


Oracular Spectacular 






111 


30 


91 




RASCAL FLATTS 

imc z'^tH oasm .13 an i 


Greatest Hits Volume 1 






118 


77 


58 




LIONEL RICHIE 


Just Go 






113 


li 


87 




THE LONELY ISLAND 


Incredibad 






114 


102 


31 




KAN YE WEST 

R0CA fELLA.T:-" JIM IL.JMG i ll 98 1 


aoss & Heartbreak 


■ 




116 


110 


'JO 




JADAKISS 

il'.-F" cvCEHi [ ELOU -;0: * r F.Ll <■ Ili' .',>.' ■ ^Li'." injVS 


11 g B ) ThB LaS ' K|SS 




® 


12] 


•F.- 




NEWSBOYS 


In The Hands 01 God 






117 


115 


O.I 


□ 


KEYSHIA COLE 

HlAH';ES ; ftH01?JS!. IQft 113 y*J. 


A Different Me 


• 




118 


91 


1 18 




YANNI Yanni Voices 




119 


122 


132 




LHIC CHURCH 


Carolina 








138 


130 




THE AIRBORNE TOXIC EVENT 

MAJOflaOtn.'SHn JTi fACTSIY.'SLANC- 0I2B2 T * (IUWC. IK' 55 


The Airborne Toxic Event 






121 


M 


67 


□ 


BUSTA RHYMES 


Back On My B.S. 




122 


117 


MS 




THE TING TINGS 


We Started Nothing 














123 


H 


93 




SEAL 


Soul 






© 






HOLLYWOOD UNDEAD 

aaimxtdm DNrflM BW* (1 9a i 


Swan Songs B-Sides EP 






® 


E 


a 




MIKE E. CLARK 

«MC«n "Ul.:[ .l6C.i r!iy.:"LlP6-»-.: ■■093i 


Psychopathic Murder Mix Volume 1 






128 


lit 


IM 




BRITNEY SPEARS 


Circus 


■ i 


127 


120 


113 




DISTURBED 

Aftr-fllS- 41111:" -AAHHhH MHOS illl 38, + 


Indestructible 


■ 




128 


124 


tod 




AKON F . 

MMCl LPraoij-.sd" univebsia^ MOTOWN BI&IVIMK M3 9B) 






129 


113 


81 




P^c^Ia^c EintVK <is sit * "VO.O.T.S. (Rout. 0( Overcoming The Struggle) 






130 


11? 


in 




METALLICA 

HUME)) =«0S 508732' |1B9S) 


Death Magnetic 


■ 




131 


107 


IH 




DIERKS BENTLEY 

EAPHCl KASHVIIK a?m |1B Ml 


Feel That Fire 






132 


110 


80 


D 


CIARA 


Fantasy Ride 






© 


170 137 


3 


ITOJflf SOUNDTRACK 

rarnra;^ »« i mr smso jw.mj 


The Hangover 




133 | 


134 


TiS 


92 


□ 


THE ALL-AMERICAN REJECTS 

H0GMOUSE.'ObC iKIEP!iCaV( UI.-JSMjA ill 98 


When The World Comes Down 




■ 


135 


97 


121 




VARIOUS ARTISTS WOW Hits 2009: 30 Ot The Year's Top Christian Artists And Hits 

tU: SMlifilC'Vlt'IHT 'iTCiiB 7> E"J l.-'AJl-L ;t, flli . 1 7 93 1 


• 


■ 


138 


ia 


96 




IRON AND WINE 


Around The Well 


■ 






11 DIVO 

SYCO'tDlUWBIA 3!lSf>H MUSIC (11 91 1 ■*■ 


The Promise 


• 


■ 


© 


140 


141 




MATT NATHANSON 

ahuhsi vAtojiPt '»h:'- 'a-.. &Ji 


Some Mad Hope 




■ 


© 


ISE 


131 




RISE AGAINST 


Appeal To Reason 






140 


12! 


50 




MONTGOMERY GENTRY 


For Our Heioes 




11 


141 


116 


lei 


□ 


DAVID GARRETT 


David Garrett 




116 


142 


134 


12S 




SOUNDTRACK 


Mamma Mia! 


■ 


■ 


© 


E 






THE VERONICAS 

'.' ii? '.'.- 1 m 1 . -..Mi!,- -i. 1 • l.h 


Hook Me Up 




■ 


144 


1 30 


111 




THE KILLERS 

SL AND D171PT-,|DJHQ |13 99) 


Day & Age 


• 


■ 


© 




D 


GOD HELP THE GIRL 

MATADOR W6" (14 BB> 


God Help The Girl 




■ 


148 


101 


M 




HILLSONG United: a CROSS , the EARTH: Tear Down The Walls 

"i.LJiOUj ll,lv,nr- C .SOfJ^' MU&f: I13.9BI 




■ 


147 


143 


117 


□ 


AS H E R ROTH 

5C-»O0vB0*,LOUOSHCUKVfB&AL MDTj'AH 01 JBIZ'UMBQ M3 


M| + Asleep In The Bread Aisle 




» 


148 


70 






RODNEY CARRINGTON 

CAPITOi NASHVILLE 062*1 118 95) 


El Nino Loco 




© 




□ 


TORTOISE 

-"PILL .0C«T21C 1 IS 3Bi 


Beacons Ot Ancestor ship 


,4. 


© 


182 174 


38 


UEM DEMI LOVATO 

HUH;! HOLLYWOOD 002132 (18 fill $ 


Don'l Forget 







The "Transform*rs: 
Revenge ot the 
Fallen" soundtrack 
al No. 7 (39,000) 
features the All- 
American Rejects 
(pictured), but also 
Linkm Park, Green 
Day, Nkkelbatk and 
Cheap Trick. 



After the quartet's 
June 26 performance 
on "Live With Regis 
and Kelly." its 
album lakes a 19% 
jump in sales. 
Keanwhite, at 
No. 153, the sound- 
track's physical 
release prompts a 
1S% irtaeaM. 



A starring role in 
the Disney 
Channel's "The 
Princess Prelection 
Program." wTtich 
premiered June 26, 
is behind Ih is set's 
8% gain. 



An ilunes promo- 
tion thai priced the 
album at SS.99 
likely gooses sales 
this week. Its over- 
all increase ts 112%, 
while digitally It's 
up 625%. 
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ARTIST Title 

•J PRINT * NUMBER | DISTRIBUTING LABEL (PRICED 


9 


M 


1S1 


114 


40 


Q 


D-BLOCK 

D-BUjCK. 5B9t.= i il r 9Bi 


No Security 






1S2 


13? 


16? 




FRANK SINATRA 


Nothing But The Best 


• 










PATTERSON HOOD 


Murdering Oscar (And Other Love Songs) 






154 


52 






SPINAL TAP 

THE LABEL MDUSTdV 10196 |18.98 CU'.'OVCt • 


Back From The Dead 






1S5 


140 






SAVING ABEL 

cnoniWMBw tMttvcivnoi. (i? mi 


Saving Abel 


• 




156 


140 






?fl?iLE*TBlst*fli!AG(tfl BB?i True Blood: MuB ' c From Tne HBO Original Series 






167 


I36 


10? 




TORI AMOS 

LiNlvERiAl REPJB.iC 0'2i;3' UMPC it] 98i 


Abnormally Attracted To Sin 






156 


121 


147 




RAPHAEL SAADIO 


The Way I See It 






© 


I8S 






HALESTORM 


Halestorm 






160 


in 


158 




SLIPKNOT 


All Hope Is Gone 


• 




181 


103 


34 


n 


IRON MAIDEN 


Flight 666 (Soundtrack) 






162 


163 


159 




3 DOORS DOWN 


3 Doors Down 


• 




163 


102 


131 




NE-YO 


Year Ot The Gentleman 


■ 




164 


IM 






CAST RECORDING 

BEP!|ISE SI 'AAH 1Ef> BROS t!A 9B) 


Chess: In Concert 






© 


171 


142 




VARIOUS ARTISTS 


1 Ml NOW 29 


■ 




© 


E 


1 




ALICIA VILLARREAL 


La Jefa 






© 






THRIVING IVORY 


Thriving Ivory 






188 


133 


in 




TOBY KEITH 

SHOW DOG NASrlVillE OlOiJI IVl ■ 1 S 38i 


35 Biggest Hits 


■ 




169 


142 


121 


□ 


YEAH YEAH YEAHS 


it's Blitz! 






170 


108 






JUICY J OF THREE 6 MAFIA 

[J tKJjv jtJ1>>?t,ijTi?[ MlhSS l.1<1 3B'i 


Hustle Till I Die 








re 


164 




YOUNG JEEZY 

CTE-OCr *U 01 1536* iOJMG M3.9S/ 


1 he Hccessicn 


• 




172 


161 


171 




RAN DV HOUSER 


Anything Goes 






173 


135 






CHRIS TOM LIN 


Hello Love 






174 


IS6 


151 




PAPA ROACH 

PES mteucoK mwvan m esi 


Metamorphosis 






176 


145 


124 


MB 


SOUNDTRACK 

Hitusc :if: [ii?!,nr ■>> ,u hh 


Slumdog Millionaire 




i 


176 


151 


105 




TENTH AVENUE NORTH 


Over And Underneath 






© 


E 


1 




THE LEMONHEADS 


Varshons 






178 


174 


191 




SOUNDTRACK 

WALT DISNEY 0C2 " H 1 1 B 98) ■* 


High School Musical 3: Senior Year 




: 


176 


116 


108 




CHRIS BOTTI 

coumBM unsown viusic mi * 


Chris Botti: In Boston 






160 


167 


141 




INDIA. ARIE 

,....! .Kiv^sal i-U-iiu: j jwb.j 


i3Cl5 , ^ Testimony: Vol. 2, Love & Politics 






<$ 


E 


1 




GREG LASWELL 

VAW JARC -BB54 "ft'tJ.*: [16.HI 


Three Flights From Alto Nido 




: 








THE DEAR HUNTER 


Act III: Life And Death 






183 


147 


168 




KATE VOEGELE 

y>V''i:;- J r -_i rj llf'iHv::!^! ii.t n;i >:: 


A Fine Mess 






184 








BROKENCYDE 

BOEAKSlif SCE i:3 |14 9J| 


I'm Not A Fan But The Kids Like It 






186 


in 


155 




STEVE MARTIN The Crow New Songs For The Five String Banjo 




: 


© 






VNV NATION 


Of Faith, Power And Glory 




- 


© 


IN 


166 




BLUE OCTOBER 

■BAMCVUMVERSAL MOTOWN 012.'2r.'UlfflG 1 


3M I Approaching Normal 






188 


164 


148 




PASSION PIT 

'PEMXISS *3886.:OLJMBiA .13 98l 


Manners 






169 


in 


175 


□ 


LILY ALLEN 


It's Not Me. It's You 














© 






GOATWHORE 


Carving Out The Eyes Of God 
















© 


HEW 


i 


MICHAEL JACKSON 


Gold 






© 


HEW 




COLT FORD 


Ride Through The Country 












AVERAGE .VIE S 100! (-16 981 






193 


103 


185 




TITO "EL BAMBINO" 

S1CHTS fiSiBBS'UMLE (13 30. 


El Patron 


o 




184 


186 


19b 




DIANE BIRCH 


Bible Bell 






® 


E 


1 


D 


NEAL E. BOYD 


My American Dream 














KIDZ BOP KIDS 
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While the Catalog 
and Comprehensive 
charts are Hooded 
with oldei Jackson 
albums in the wake 
ot his death. Ihis 
"Gold" set- 
released in July 
2008— Is still eligi- 
ble to chart on the 
Billboard 200 
(3,000 sold). 
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41 


24 | 


MICHAEL BUBLE i: s nit 




42 


34 759 


BOB SEGER & THE SILVER BULLET BAND Greatest Hits 


□ 






43 


311 300 


JIM) HENDRIX Experience Henrjnv The Bsa! Of Jimi Hendrux 

•(PER EttCE HENDP.IK iri't' UMC itU 95 l? « 




44 




KENNY CHESNEY Greatest Hrts 


□ 


45 


I 


ORIGINAL BROADWAY CAST RECORDING Jersey Boys 


• 


46 




METALLICA Metallica 

ElEKTRA 6H13"'AG 


♦ 






KORN Grealest Hrts Vol 1 

iWUDBtAL'EPIC K.'DCs'KIl' MUSIC 18 38 CD/CHOi • 


■ 


48 


28 239 


MICHAEL BUBLE Michael Bublc 

'13 flM'^lSt 'H:r : '/,'.-H-tzH ,irj y; 


■ 


© 




LINKIN PARK [Hytirirj Theory| 

wnsNEfl Mas r.; w ■; sai 








© 


Hl-lJtrsr 


LUTHER VANDROSS The Ultimate Lulher Vandross 

l;i*icy epc . 677oc,sciy music. :-:nv mjsic rmg mb sb;. 


• 









ftl lop Pop Catalog Album. Michael Jackson- related titles 
almost lock up the entire top 10. The sole outsider is Rhino's 
40th-anniversary reissue o! the "Woodstock" soundtrack, at No. 
10. The album was released June 9 but makes an overall gain of 
184S this week-arid a 281% Increase at mass merchants-after 
Target launched a ''Summer of Love" in-store campaign that 
focuses on Woodstock- branded merchandise, movies and music. 
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More charts. Deeper charts. Go to billboard.biz/charts * ■ 

find Billboard's complete menu of more than 180 
charts— albums, singles, digital, mobile, and more- 
refreshed every Thursday. 



BETWEEN THE BULLETS 



MJ'S GREATEST HITS 

^Mi^H The Hot 100 Recurrent chart turns 
into a Michael Jackson countdown of 
hits as the legend takes the top 1 9 slots 
^^i^^B on die chart (viewable in full a! bill- 
I board.biz/charts) and 24 of the list's 
I ^0 positions, including his entries as 
I part oi'lhc Jackson 5 and the Jacksons. 
^^^Bp^| The chart, which ranks recurrent 
ja^L^Le^LmiS and gold titles no longer eligible for 
the Billboard Hot 100. shows the bigges I -charting hit of 
his career, "Billie )ean," beating out this week's top-sell- 
ing Jackson download, "Thriller." due to an edge in audi- 
ence impressions (4 million to 3 million). If allowed to 
rank on the Hot 100. Jackson would have three top 10s: 
"Billie Jean" (No. 5), "Thriller" (No. 6) and "Man in the 
Mirror" (No. 7). — Silvio Pietroluongo 



40 l Go to www.billboard.biz for complete chart data 
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BREAKING & ENTERING 



Best-known for the beats they've created for M.I. A., 
producers Diplo and Switch are now mashing up dancehall 
with electro-hip-hop as Major Lazer. 
The duo's album, "Guns Don't Kill 
People . . . Lazers Do," recently debuted 
on the Billboard 200. 

Go to blllboard.com/breaklng to 

.COm discover developing artists making 
their Inaugural chart runs each week. 
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PROGRESS REPORT 



Jessica Jarrell, "Armageddon" 

The T4-year-old singer's first Billboard chart hit debuts at No. 18 
on Hot Dance Airplay and rises to No. 38 on Hot Dance Club 
Songs. Jarrell began her career as a child model and has been 
singing since she was 3. 
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The No. 1 box-office 
opening tor 
"Translormen: 
Revenge of Hie 
Fallen" and the 
release of its 
soundtrack spur a 
114% digital spike 
(to 115.000) for the 
featured track, 
bringing it back 
into the top 10 for 
the first time since 
its debut week. 



The countdown to 
breaking the all- 
time chart 
endurance record 
continues (only 
seven weeks to go) 
as the track moves 
up in lis 61rd week. 
It's the fourth- 
longest stay in the 
list's 51-year history. 

EO 

The trade's video 
premiere during the 
debut airing (June 
26) of her new 
Disney Channel 
movie, "The 
Princess Protection 
Program." leads to 
49,000 downloads 
and a strong debut. 
The cut is the title 
track to Lovato's 
new album, due 
JtHy 21. 



Following the title's 
video debut song 
downloads triple to 
53,000. It's the 
band's eighth Hot 
100 appearance and 
its 19th Alternative 
top 10 (7-6). 

The follow-up to 
"Second Chance," 
the band's first 
Alternative No.l, 
becomes its fourth 
top 10 on that list 
(12-9). 
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BETWEEN THE BULLETS 



BACK-TO-BACK BLACK EYED PEAS 

I Tin- Black Eyed Peas become the fourth duo or group and ninth act overall in the 
history of the Billboard Hot 100 to succeed itself at No. 1 as "! Gotta Feeling" re- 
places "Boom Boom Pow." Other groups to swap No. Is are OutKast (2004), Boyz 
II Men (1994) and the BcaUcs (three in succession in 1964). The Peas arc also the 
fourth group to occupy the top two slots on the ( lot 100 in the same week, along 
with OutKast. the Beatles and Bee Gees (1978). With 20V0O0 downloads. "Feeling" 
prevents Michael Jackson from snaring No. 1 on 1 lot Digital Songs. 1 le settles for 
the next three positions, with Thriller" at No. 2 (167,000). — Silvio Pietroluongo 
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ALBUM CHARTS 



Sales data complied Tram a compfehesive pool of U.S. music 
merchants by Nielsen SourtdScan. Sales data for R&B/hip-hop 
retail charts Is compiled by Nielsen SoundScan from a national 
subset of core stores that specialize In those genres. 
O Albums with the greatest sales gains this week. 

Ml Where included, this award indicates the title 
mm with the chairs largest unit increase. 
Where included, this award indicates the title with 
the chart's biggest percentage growth 



PRICING/CONFIGURATION/AVAIL ABILITY 
CD/CjMMrtto prices are suggMted list or oqLuval«>nt prices, wt>ch 
tiro projected from wholosnle prices. 0 .ifter price indicates .ilbum 
only available on DualDisc. CD/DVD after prtco indicates CO/DVD 
combo only available. D DualDisc available + CO/DVD combo 
.waiLiblo. ' Indicates vinyl LP is available. Pricing and vtnyf LP avail- 
ability are not included on all charts. EX after catalog number indi- 
cates title Is exclusive to one account or has Hmltod distribution. 



SONG CHARTS 



See legends on respective chart pages for the Billboard Hot 10O 
and Hot RAB/Hip~Hop Songs. 

RADIO AIRPLAY CHARTS 

Hot IOO Airplay, Rock Songs. Hot Country Songs, Hot Rap 
Songs. Christian Songs, Hot Latin Songs and Latin Airplay charts 
are compiled from a national sample of data supplied by Nielsen 
Broadcast Data Systems. Charts are ranked by number of gross 
Impressions, computed by cross-referenctng exact times of air- 
play with Arbitron listener data, Mainstream Top 40. Adult 
Contemporary, Adult Top 40, Alternative, Triple A, Active Rock, 
Heritage Rock, Mainstream R&B/Hip-Hop, Rhythmic, Adult RS.B, 
Hot Christian AC Songs. Hot Gospel Songs, Hot Dance Airplay, 
and Smooth Jazz Songs are ranked by total detections 
0 Songs showing an increase in atxlience (or detections) 
over the previous week, regardless of chart movement 
r'*n;;i) Where Inckuded. this award indicates the title 

MVii.yl IIH with the chart's latyest airplay increase. 

RECURRENT RULES 

Songs are removed from the Billboard Hot IOO and Hot IOO 
Airplay charts simultaneously after 20 weeks on ttio Billboard 
Hot IOO and if ranking below No 50. Songs aro removed from 
Hot RSB/Hip-Hop Songs after 20 weeks if ranking below No. 
SO. Songs arc removed from Hoi Country Songs after 20 weeks 
if ranking below No. 10 in detections or audience, provided that 
they aro not still gaining enough audienco points to bullet or if 
they rank below No, 10 and post a third consecutive w.cek of 
audience decline, regardless of total cfsart weeks. Songs are 
removed from Mainstream Top 40, Rock Songs, Mainstream 
R&B/Hlp-Hop. Rhythmtc. Hot Latin Songs and Latin Airplay 
charts after 20 weeks If ranking below No. 20. Descending 
songs are removed from Adult Contemporary and Adult Top 40 
after 20 weeks if ranking below No. 15, after 26 weeks if ranking 
below No. 10, or after 52 weeks if ranking below No. 5. 
Descending songs are removed from the Adult R&B, Christian 
Songs, Hot Christian AC Songs, Christian CHR, Hot Gospel 
Songs. Hot Dance Airplay and Smooth Jazz Songs charts after 
20 weeks and If ranking below No. 15. 

CONFIGURATIONS 

9 CD single available. ® Digital Download available. O DVD 
single available. O Vinyl Maxi-Slngle available. O Vinyl single 
available. O CD Maxl-Slngle available. Configurations are not 
included on all singles charts. 

HITPREDtCTOR 

Indicates title earned HitPredlctor status In that particular 
format based on research data provided by Promosquad. 
Songs are tested onlino by Promosquad using multiple listons 
and a nationwide sample of carefully profiled musk con- 
sumers Songs are rated on a 1-5 scale; final results are based 
on weighted positives. Songs with a score of $5 or more (75 
or more for country) arc judged to have Hit Potential: 
although that benchmark number can fluctuate per format 
based on the strength of available music. For all current 
songs with Hit Potential, commentary, polls and more, visit 
hitpredictor.com 

HOT DANCE CLUB SONGS 

Compiled from a national sample of reports from club DJs, 

# Titles with the greatest club play increase over the previous week , 



AWARD CERT. LEVELS 

ALBUM CHARTS 

9 Recording Industry Assn. Of America (RIAA) certification for 
net shipment of 500.0OO albums (Gold). ■ RIAA certification for 
net shipment of 1 million units (Platinum). & RIAA certification 
for net shipment of ID million units (Diamond). Numeral within 
Plabmim or Diamond symbol indicates album's multi -platinum 
level. For boxed sets, and double albums with a running time of 
100 minutes or more, the RIAA multiplies shipments by the num- 
ber of discs and/or tapes. Certification for net shipments of 
100.000 units (Oro). Certification of 200.0OO units (Platlno). 
i Certification of 400.000 units (Multi-Platino). 

SINGLES CHARTS 

• RIAA certification for 500.000 paid downloads (Goldx 

■ RIAA certification for 1 million paid downloads (Platinum). 
Numeral within platinum symbol Indicates song's muRiplatlnum level. 
RIAA certification for net shipment of SOO.OOO singles (Gold). 

MUSIC VIDEO SALES CHARTS 

• RIAA gold certification for net shipment of 25,000 units for 
video singles. RIAA gold certification for net shipment of 
50.000 units for shortform or longform videos. ■ RIAA platinum 
certification for net shipment of SO.OOO units for video singles. 

. RIAA platinum certification for sales of 100,000 units for 
shortfoim or longform videos. Numeral wrthin platinum symbol 
Indicates song's multlplatlnum level. 

DVD SALES/VHS SALES/VIDEO RENTALS 

• RIAA gold certification for net shipment of 50,000 units or $1 mil- 
lion In sales at suggested retail price. ■ RIAA p^urum certification 
for sales of 100,000 units or 52 million In sales at suggested retail 
price. IRMA gold certification lor a minimum sale ol 125,000 unrts 
or a dollar volume of 59 million at retail for theatrically released pro- 
grams; or of at least 25.0O0 units and SI million at suggested retail 
for non-tjtwatncal titles. iRMA p^twium c<»rtrtkatic>n for a minimum 
sate of 2S0.O0O units or a dollar volume of 516 million at retail for 
theatrically released programs, and of at least 50,000 units and 52 
million at suggested retail for non-theatrical titles. 
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Ahead o( ihe July 14 release ol Daugtilry's sophomore album, "leave 
This town," the set's lead single, u No Surprise," mows 11-9 on the 
MA Top 40 chart. 

The act moves up on the list ol groups with the most top 10s in the 
chart's 13-year history, Goo Goo Dolls lead all groups (and acts overall) 
with 1! top 10s, followed by Matchbox Twenty (12), NkkHback (nine). 
3 Doors Down and Maroon 5 (seven each), Train and now Daughter 
(sli each). 

Daughlrv's sell- 
titled first album 
became the first debut 
release to deliver five 
Adult Top 40 top 10s 
and three No. Is ('It's 
Not Over," "Home" and 
•'Feels Like Tonight"). It 
spends a 1J6th week on 
the Billboard 200 (No. 
91) and has sold nearly 
4.5 million copies, 
according to Nielsen 
SoundScan. 
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Chevelle previews its fifth album, "Sci- 
Fi (rimes," due Sept. 8, as "Jars" opens 
on Rock Songs al No. J6 and Active Rock 
at No. 25 (the group's second-best bow 
among 11 entries). The song also begins 
at No. 31 at Alternative, viewable at 
billboard, bii/cfiarts. 
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Toby Keith 
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George Strait 

© MCA NASHVIi IE 




15 


ICS I 


© 


H 


41 




ROCKIN THE BEER GUT 
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SOLITARY THINKIN' 
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I'LL BE THAT 
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SHE NEVER GOT ME OVER YOU 
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KELL1E PICKLER 


Kellie Plckler 
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ERIC CHURCH 
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BLAKE SHELTON 
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Here With Me 


1) 


o 


43 


33 


4 


iLaM "YAN BINGHAM ft THE DEAD HORSES 

mtOft "UMGM03H1 ta * lu » &n 




39 


35 


35 
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It's America 
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Easy Does It 
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BETWEEN THE BULLETS 



ROBISON RETURNS 

Charlie Robison lands tht- Hot Shot 
Debut on Top Country Albums 
with his first set of new songs in five 
years, as "Beautiful Day" opens at 
No. 33 and debuts on the I teatseek- 
ers list at No. 25 (2.000 copies). The 
new set marks liis filih appearance 
and second-highest bow on the country chart, where he most re- 
cently appeared with "Good Times" in October 2004. His best start 
happened when "Step Right Up" moved 5,000 copies and bow r ed 
at No. 27 on the April 28. 2001 , chart. The new collection is Robi- 
son's second outing for the independent Dualtone label, and he 
has concert dates booked through early October. — Wade jessen 
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It has been a year of comebacks (or chat! 
veterans at Adult R&B. Maxwell, 
Ginuwine, Al B. Sure and BeBe & Ce(e 
Winans have all returned alter long 
absences. This week Chko DeBarge joins 
the list as "Oh No" (No. 35) becomes his 
first debut in six years. 
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JACKSON JOLTS R&B LISTS 

With Michael |ackson"s catalog domuiatinLj purchases, overall sales 
activity on 'Ibp R&B/I lip-I lop .Mbiims was light. Aside from 17 de- 
buts or re-entries on the list, bullets were awarded to albums that lost 
no more than 20% from the previous week. Ginuwine makes the best 
debut: I lis album "A Man's Thoughts" crowns the chart. 

Meanwhile, Jackson dominates the Top R&B/Hip-Hop Catalog 
chart (viewable at billboardbiz/charts), placing tides in the top 12 
slots. Overall his name is attached to 17 albums (either as a solo 
artist or with the Jackson 5 or the Jacksons) on the 25-posilion chart. 
"Thriller" is the top seller, re-entering at No. 1 (its 21st week there 
since 1997). Other Jackson catalog albums make posthumous de- 
buls. "Blood on the Dancenoor." first released in 1997, bows at No. 15, and 2001 s "Invincible." 
his final studio album, enters at No. 11. — Raphael George 
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With attention pti- 
marih/ lotused on 
Michael Jackson's 
catalog, most 
debuts suffered. 
Albums from F.L.Y. 
(pictured) and MB. 
Sure tall outside the 
top 10 on Top R&B/ 
Hip-Hop Albums, 
Landing at Nos. 13 
and 16, respecUvely. 
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Among female 
artists, leToya is 
only the second this 
decade to Lake 14 
qe more weeks to 
reach the top 10 of 
Mainstream R&B/ 
Hip-Hop (13-10). 
Hivea hit the lop 10 
in 15 weeks with 
"Okay" In 2005. 
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BETWEEN THE BULLETS 



JACKSON'S LASTING LEGACY 




Mitiiat'I Jacjkson's charl career on Hoi R&B/Hip-Hop Songs stands as one of 
the most successful ones in the chart's 65-year history. His collection of hits, 
which spans almost four decades, includes 20 No. Is as a member of the Jack- 
son 5 and as a solo artist. With 1 3 chart-toppers on his own, Jackson is tied for 
the fourth-most No. Is by a male artist. Perhaps his greatest feat is a streak of 
12 consecutive top 10s, which includes seven No. Is, from 1984 to 1992. In all. 
Jackson earned 30 top 10 solo hits, liis last being "Butterflies" (No. 2) in 2001. 

— Raphael George 
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Michael Jackson's chart career on Hot R&B/Hip-Hop Songs stands as one of 
the most successful ones in the chart's 65-year history. E lis collection of hits, 
which spans almost four decades, includes 20 No. Is as a member of the Jack- 
son 5 and as a solo artist. With 1 3 cliart-toppcrs on his own, Jackson is tied for 
the fourth-most No. Is by a male artist. Perhaps his greatest feat is a streak of 
12 consecutive top 10s, which includes seven No. Is, from 1984 to 1992. In all. 
Jackson earned 30 top 10 solo hits, his last being "Butterflies" (No. 2) in 2001. 

— Raphael George 
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"El Culpable Soy Vo" jumps 17-9 on Hot 
Latin Songs (9.2 million in audience, up 
26%) to become (ristian Castro's 25th top 
10 on the tally. The sum ties him with 
Enrique Iglesias for third-most top 10s in 
the chart's history alter luis Miguel (39) 
and Chayanne (26). 
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Alicia Villareal debuts atop Regional 
Mexican Albums with "La Jefa" (3,000 
copies). The set marks her first No. I debut 
and her best start since "Orgullo De Mujer" 
opened at No. 5 in 200S. The new set also 
gives her a career-best bow (No. 4) on Top 
Latin Albums. 
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BETWEEN THE BULLETS 



RUBIO DEBUTS AT NO. 1, AGAIN 




Sixteen ye.ars after her first Top Latin Pop Albums chart appearance, 
with "La Chica Dorada" peaking at No. 2 in March 1993, Paulina Rubio 
returns with her latest set. "Gran City Pop," debuting on top (9.000 
copies). This is her third consecutive No. 1 debut on the chart, tying her 
with Shakira for the most consecutive chart-toppers by a female. Only 
Ricky Martin has had more consecutive No. 1 debuts on Top Latin Pop 
Albums, with four. — Rat-Jy Ramirez 
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S 


EROS RAMAZZOTTI 

ALI E HADICI RCA 


8 


s 


PAOLO NUTINI 
sunny side (PATLANTII 


9 


NEW 


DANIEL SCHUHMACHER 
THE ALBUM ' : .:.i|.' 


io 


MEM 


MICHAEL JACKSON 

NUMBER DUES ■■ 


11 


8 


A-HA 

FOOT Of THE MOUNTAIN UNIVERSAL 


12 


7 


JONAS BROTHERS 

LINES. ViNES AND TRYING TIMES MM IV71IW 


13 


11 


SOUNDTRACK 

HANNAH MDNTANA ■ THE MUUIE WW Dir-'il'' 


14 


10 


KAVAHI AN 

WEE" HYE=F "A.IPEH L.INATin ASY.IIW .. " ; i" 


15 


KM 


GOSSIP 

MUSIC KIRME-h'- .1 -:i:'.K : J.P' : . „V-m.', 




EUROPEAN 82_ 
AIRPLAY 




ii 


IDLTI, BOI 


1 


5 


WHEN LOVE TAKES OVER 

OAVK) DUETT* FT KiLiY HOlAKD V3 AISH UMVHl'l 


2 


1 


1 KNOW YOU WANT ME (CALLE OCHO) 


3 


3 


BOOM BOOM POW 

THE ILACK EYED PEAS /'ILL 1 AM N'EPSLOF; 


4 


2 


AYO TECHNOI OGY 

MI10W HDMERUN 


5 


4 


PLEASE DONIT LEAVE ME 
PINK JIVEi'JLG 


6 


6 


POKEH FACE 

LACY GAGA HRMMDUI "■GP'TPEL'NTI^aPE 


7 


7 


JAI HO! (YOU ARE MY DESTINY) 
AN RAHHAHfUSSYCC DOLLS FT NCOLE S NTKOTt 


8 


17 


RELEASE ME 

-ll,- .-..!',' 


9 


8 


HALO 

beyonce MUSK WORtAnSOUNUM 


10 


10 


BROKEN STRINGS 

JAMIS M3RR SDN 'T NELLY FLRTADO . i 


11 


13 


WE MAOE YOU 

EMINEM : 1.- . - 1 


12 


11 


RIGHT ROUND 
FLORIDA POE BOY ATLANTIC 


13 


16 


TA MAIN 

USE GOi RE MY MA.'DFI COMFAN"' 


14 


is 


SHOW CE SOIR 
BISSO HA 8ISS0 JP 


IS 


s 


KNOW YOUR ENEMY 
GREEN OAT REPRISE 
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1i MINUTES 

lAiac ASCAP.tl/i Hi. w:.:-: U.jyc h: BMH. HL 
CSZ7 

21 GUNS arm -. . r....i.'11'Ji 
wwamiooss 

5 SIM pa \Si Me ASCAP.topfiigtt Conlnil MB- 5? 



AIN7 NO REST FOR THE WICKED 
ALL 1 ASK FDfl ANYMORE i^i-,' ap 



|i,tti!A1ii-..: P.I. 
ASCAP! Hl.ViH 

ALL UP 2 YOU I 



ALWAYS STRAPPED '. 

Fumstwin:, 8Mi<W<i 
BMlOarTKrW FvtJislwg. BMH. WBM H10D ■ 



'0 I i' , .,: MiIliIiikj 
A ,1 A- f. 'ull^.L:. AjLA-vILIIiI I.Uuu 

cSfSACilTS 



BAD HABfTS |SonfHTV Turns LL". ASCAP.'Muembi. 

A3CA 0 .&nAnu VIj;,:. ti^P EV1I A;rl Music In: . 

ASCAP) HL P8H 72 
ELBALEADD Nn' isW'.LUa 
BAREFOOT AND CRAZY ,M.'.' 

ASCAP.,t/elai^ '.Vnr, Uusi: Ikl A Lwd a 

Hi . ',1. . . AfUF ':M H.,:>> ! l/'.:.i In: 

t.M.'HlKtl-^'M.'.c-'Wl^nttq iiPte-«' Musi:. BPA 

hl\w.i tsH mool 

BATTLEFIELD iVini- I .- '.-,'., - , ., !,',. n, f , 



^U s '^r.v'Ar,'- u r>i,.LC.^^?:EJD#rheSp»*- 
M ASCAPi rL H10030 



BM HUH 
BELIEVERS 

01 WrffiMKi 



cn'.lji.: AWFAIus.: 
wis Music. 
mi Burta 

BMt'ThisTiMn Muwr 



BEST I EVER HAD 

THE BEST PART OF THE DAY '.'■■■ ■ . 

I.'.V>: ■M:li-.:,n,| A'CAPl HBH H.1 



UuJd,,:.:. t.y.'-eet I. U V , . iMIUI '. tnw- 
lanmsfil. .K EM 'fid IVipinJv. A- ' ^ F «,2D P.t- 

h-hrrjfrrt.TV i c AbFAP.^t VrCWll And ASSO- 

' <,CSt9HI0053 
, JiunPuMiftngO 

L.:I,jrjKth:h.- l : iMl ■..fiq:'LriJr,Wj| h. -HI 
HLW8M HIDfl 8 RBH 5 
BLAME fT y v AiAF<«MuEit I-.: ., 3Mtftia\1uji:. 
liKnipottfBc'm«ite(t3{iji:rMiae ASOiPWl 
Ajrt Muvt In , ASCAP.ftflB ftWislwig, 
ASCAP/Jarnw T EiTMTt RM.3i.Tdcin R 
IAf' 1 | 1 iLlk.':ASI^Cj:(l i ,.;,;l,V ll AXU'TI-H^fMI, 

l/us..: bVHLiii.fcsa Muni - ■ ire:. W,l.'.tiun« r j: 
PutH'J-iru BM rAsicfW .'.n] ASCAP.WB 
r/.^-r "litp ASCAF.S^tiMjsi: AScAPrwrw 

unk 9 <.-A9M.Hiooawa 

BLAME IT ON ME u. >.f.,-, . Ml , I : 

h,:<!i,.!i:. I i-I^Ll.'i l/ii.-Fr. Mu:i: 

^it-LTMi A:ri Mu:i[ Int . ASCAP.'Sltajss Cd LLC . 
X-,ix--UymH:V ,!,\. ,:-'.t .:v.- vj. Ji;,:t 
HEr-rfuM'nu^-vh-vmj ASCAP.SWoBeafl 
Muse BMW»noT»nf!rUnt FWil ihinj Ctrp BMfl 

BOI! rtto i, UkljBHri PAisic BMI^PIifB AiNah- 
iru tM.Wifnff-lMrartiiK FuUieJii-c Ure . BWrs 
On , it.:i.i Van: *M 3 Fate Lu.r; Mueii Oo.c 



BOUMBOUMPOW ,', ii .... i:, BM.tl*aihj 
M-ttrarts. BM.'Jwdi Mum Hi -iMlH-aJfiarfi 

. n.r riiM-Jiii.; i-J.V V TtiyR^i Murif Crj 

eW'.-iM if«IMu:-i: l-<: ASCAFi CLMHL HI002 LT 

34. RBH 60 
BOOTS OH .. : : i 

T^^.Ii'bMuh: MA.KfliKvEn-piieMituc EM.tQ 

BUnCS13;H10067 
BOOTY DEW ivm, i-nl, ■. 

EAIVjo Fr-lrttinrr-*. AF iivrryn;. -, Oih Viri] 

Ufi (M M nwli HCIMl8jMn Tiw LLC. 
ASCAPj HI P3H68 
BOYFRIEHD #2 :hwlft*5S»IIAtiat(w. 
3SHffammk Im iEBJOBMiriiBMfVb- 

lislirg. SEW.:,tH3ji:t-tHuii: -t LA. .^.n ,j M. ... 



111. rv. 

rtBini s rw puui jiiiy Mi 

liaiMCarwny. K . AS CAM Ml April MH nc , 
^LAi.SftifLir.t^d P.ttiihf? dMI HLHIOttoi 
RBH 11 



CANT LIVE WITHOUT YOU " 



CARELESS WHISPER ; | 



CKAMPIOH ..ur.-.M-;.:-.. -Ml ',-1 .;.| ■ 
I.itithI .If A.jU^'Unflnarai: Jimjllnc. 

X'.;'A^Ti-r..j iini .iui M f,, : AWSp.-'uitnnJ Mu:jc 
FlililJiity Irr: ASCAf.^M.t: T,f* Miwt ASCAP/IJ-i 
Mfu Uac - i Tiiwi IL C ASCAP.T ru V Gold Pub 

PAj-jc rr H.l.Wjrrti'ilkUiC BMl^pr Hil Uuat 



liOiRUirtj; Fj:;i:Jii-c ^-V-'!. h. WV Pb-tJ 
THE CLIMB . ■ V ■- - . ■'- ■ ■ ■ ■■ 

Mi. it i-v^Wu-^lSlwrlhiTv- WIAWirin.j 

HMh I'M i 'ASM. CS7& HTO0 16 
CUDSETOYOU ■■ - . . ' !.'l - '- - 
COLO V.- . I V 

COME BACK TO TA£ . ,. . 



COMO UN TATUAJE '- I ;:■ 7 I ■ 

COMPHENDEME 

COOL I n - W *Ws Mu-.il WAOj-usO! Jnf*it al 
He. EftlWuii, tit-: eMlEMi du L .-«:od Musk, He. 
ei;iKim:i- P/i.nij:ii V-.tl i -;.'WM Hl-n J) 
EL C0RRID0 DEL PEPO i M\i r i, 
COUNTRY FOLKS LTVIH LOUD ■ b£ P ^ rh^wy,; Mu'ir 



EL CULPABLE SOY YO ; 



DAY N' UTE ; • : . E-:vF\iti.^ii> 3 ASCAP/0#o 
&«un ^bliiTirvq . ' r rv |i = n . A'.r.tF '.nri«%jl Mi]'-: 
F.flrJir.; »,r. J.SCA' HL'AFH HTIH ?1 FSH -1= 

OEAD FLOWERS ".TiR^nhna BMlPrk 



THE OEDICATlOH |AY OJj 



tr,':JFi 



lAP.-tMlAlHMuac 
, Wuac FaranurKfT 
CAP/AH Ffl Aits BJU 
ASCAP.Hu-lhirt! 



« ii.. ( -.htjijn-.; s:-::.V'-tm Mn-j. 
t:i;.'/r, .i . )■ y/;Un .t.^^n M jii: He 
BM). HL HIO0 21 RBH 61 
OOli-'.o-'-Vjri.i efAl.'.rr M.sc L'uiporajm 
Fi;iFii;Minr -"iriv,- il-,- ^/l^.i-riT.i'TnliiT 
PuMllliHij Cot WI WnnFUU I lSP^,Ji»ig. 
WAUrtHjAitoJMji.: EMl AHM :^3i 
DO NT TRUST ME lUiiKf FdonMuUt BMKM 



D0WUL0AD 

DREAMING LOVE iFI.' '-. - .a.. -»«„■. h; 3ML-Tm 

h ^WtK Tlul. fur M -.K ^MlF'Hi! « Uii'Ji 
HIAIlxm, Mtuci Win.: W 21 bl 



ECHO 

Owu ASCAP.Coiib/atMuac BMlWd.i Mart 
Muu: WA •A'rrfi is St,ie Muut AiCAP, Hi IXI 97 

EQO if mi u» Muuc BMkM BtckMod PAisc Inc. . 
ri; ' i- :.«.■. 'A.,.. riVllUI SylVluuiInc 
ASCAPA-CU) Putnifina ASAC?, HL H100C RfiHI 

EIGHT SECOND RIDE -.ts* Music ■ C«C«. 
BML$hAiktPA«tiPulilnr>ig RMtTJme I Hunt Musr 
M)lijnna he WRELTSWSl Mfta-Slile One Muuc 
«irw^BM) Hi. WW CS A3 

EPIPHANY iiMLEAVhGi 
BMtFw H>« GiDU-riPumd-.TO ASCAP/CMHB> 
r»crvi waiwftJUnlwQ ASCAP/SUuwCo LLC. 
AKAP/EUIAtriMuwclK ASCAP) HUW8M RBH 

EBOlCK JanD BMlf «mn UuiK. BM) I T 24 

ESTC C0RA?J1N(M U91HIIT4& 

EVERY CM. ^Uon^ftMMMhit.BMWhw 
Idmw^ns P-jH. #rq Cap . Bf*Vfc-i &Mil limn Pufr 
Hina ASCAP,W«Dd»*cits Muuc Pumping 
BfAS-fuiO'Unwwl .m Wil Umwr-wi »Asc fJ> 
Idling in: ASCAPI.KAWM.H1COir.R6H2 



FIGHT LIKE A GIRL i u . ■ , 

Mujul BM..^ J ii,ii' J ii,;iilih.-ii.j Ry.-Sft-i Hlh. 
Mu;ti.A^::*>Miiti--Hii:,M/,.:Gn:ii|i ll: IMh.. 
lu^Hnixi 1*^11. M— . CJ:li;ln'ij ASCJPl 

N8JM.es 30 

FIRE BURNING . I . r' .. :u - ■■■ 

1-TIW.Lj: 3MLS*-n -.rr/.-rn ; ^ h :-i.nq >'q-i-. 

pui. ml urn: 

riUHKY 

FROM MY HEART TO YOURS I i±a=: P/u^LLinite:l 



FUNNY THE WAY IT IS 



FUTURISTIC LOVE |ELF«Y) -Ula-fl Austin Pubksinnq 
b-name BML'H,;:::, i;n n:. M..H -o:.A J l'-r,:'*T'» 
Muyt ^-.APiJinj-niJIrFubi-J-ini ASCAP-1AS 
Mii'-ir r-<;. l-VTA?: ABM R?M 



GIVE IT TO ME RIGHT 

ASCAF,'Son,.'ATVTum; 
IJBAIH Ml [WW 
GIVES YOU HELL : 

GOO IN ML 
GOODBYE i. - i. 



GOOD GIRLS GO BAD i i - , i 7 ASCA^MI 
tpnIM.-;.: he ASCA' Lrfi tiT Futii^itn 
Wl' l V.vrir,i:..-,l,,-r-->.l!li-,t.iv J r<:ir HMl-^iri'tirr 
>n.i:f;M..'..: r'MI^-ii Mil'.: l . • . ll-.: ;, t/l . 

f.*.~<si C iiian g i -:->=. HL/'AIBM. HlODSfl 
THE G000 LORD AND THE MAN . 

ASCAPiCSte 



HALLE BERRY (SHES FINEi 

ivtnc; hM.t-AWMi,.: BMlVwfnfcr.ulJi'^u'Ji 
WA P.W. BMI8uiUm 2 Mac . 
BM Codn amIUII i . i ASCAJ Ifihi >.uv •/■.-.- 
HMMm AXW.'PUs Far Phi N Shi/. ASCAP M 
fiBrtUwWPfeJflM ASCAP'Jr.lApiiMiiwcht 

ASCAPl M HI0DB3 HfiH 19 

HALO ...... 

aSCAP Vim, 3 1 m). t$C*P toMi PAs-c Publo-ina 
Amtnu b: . ASCAP.Hwi^ Lcctal M *u IQrJj MiMC. 
WA-feliiM-fTi: l^:.t b'.l i,tfi th' Lmix -LL 
BMIHChIOO U R9HA5 
HATERS ll ,t- 1- FiiWirJ-itrj ASWCphs ■CHP1ZZCT 
Fjbtli GEMA.ThimusT CHUUHtH' Clpjrch 
B MA/Sta ^i]lii Hil«*jrini>'l &cH'Miii(iiirMu!ic 

HENRY CARTVJRIGFfT S PflODUCE STAND H:o 



HE QUERIDO QUERERTE It;. : : M 
HER DIAMONOS U ■ 

mi ASCWi H HI0O32 

HERE I STAND , - l, .. ■ i i . .. 



duOQfB. ASCAP. A And L NWc ASCAPflrt, Drs 
UMk UCAf MM BCMI ASCAP.'MySoilmJt 

Yr ia.-ji: ,v-:i-Ar ih,\hkm n«ni,' 
HERE WE DO AGAIN IHH **.cii;7ina ASl4P,Hb f Kt*k> 
PAsc ASCtF.'ttai Muiit Fuhii'mjAninra. int. 



HOTEL ROOM SERVICE I 



tattwIPAsc «ii BPA-Scrv-'ATi 1 & 



ICE CPE AM PMBff JQ8 irjcmonh Uu$K Pit.,:).™ 
Cumuni ASCAPMndcr Mac PuUuimg. ASCAn 

I CO NOT HOOK UP i. 



IF TODAY WAS YOUR LAST DAY . , , Tjirrlwe 

PklilM^raConi BMlAfr-.'nouiCWkiPtbltVMig Ini 
SXAf«.7fn>G to $CCAN«KkDNnl 
■.'■•■..•,H-I > U» VI . . '. .'A', H'MI. 

If U SEEK AMY ■ ■ •. :.' 

Bi8cflAnMta in: tSCAP.OriSuUMjii: BME Ml 
Biidwcod Music, he . BMynrna Chtppel] Uusk 
S:^Jru,u STMi HLW8M H100M 
I GOTTA FEELING ■ ■<- Uuui ks BMI ;wcmv 
UMlC'r.rv 
fVibbTing 

iCAP.tPJtpnlAV«rc ASCAPGcw* SW Puo- 

NMn Wlffimmfmmik wtp-y^a 
Bems&ti&Co We ASCAPfluW fanuni SACIM, 
CLM-HL HIM t 
I JUST CALL YOU MINE ■< - . 
ASCAP.1if.Mi*,' Uu'j, Af.lAfHjl* ..ii 
ASCAP-t»A tpnUljw re ASCAPTvMiARiw 
PAw; ASCAP«Jrtn Mirk ASCAP/K^bI PAjse Puh- 

I KNOW YOU WANT ME ICALLE OCHO) <• J'. 

MWCtWHI BWfMttMMh wiiymooiwrt 
AA_-,e (UUJ-ii; A«£»p1.1iuW«. ASCAP Don 

»»w«iMtfcMS.ti mt&m*iim- 

nn BMI fit ■■ s ',i... <. i. ■ -v v..- 
teo rAsc PUdahng ACAPAInhtfUl Muuc aim 

I HLViBM H1O06.U1O 

ILL BE THAT. Vindn) OywWe ASCAP ftj«.M..'.' 

Pljiiahr^ A5CAPUn.*r»ilAVflt ikncu »Ul! 

HLWTW "f,47 
ILL JUST HOLD ON .'.''.<;; i .. '■).'. ■■..!■ 

p.^Mijs>: A^AP'foiAUtadOITkisMiiic. 

ASCAP.EirKnt^rln-.jrirflTnLC MBt tUm 



.. .: B8WHCBlKj>Jjk-^ 



1-7.1 M 



I LOVE IT (PAPI AYE AYE A' 



IMPAA PUT IT OH HER v- 

P-ililrfinj A^FAF ,iiii,:rr..n.:i^.l:lr,liu.j ^MITMI 
Apr! P/uac In: ASCAP.'Gonnv Mm ^tlisKitcj. 

RViaUil Vl"r. Mm: F7.Vy,'.,r,.T-. 1 m n .rr F'.r 
I i - ■.' Ff.M'.i y ■ ill ■■ ll PI/ 7, ■ .i> 

>:..tti LkiiLd-.un F'u:.iJi.-.i Lt^L.-LMj-« 

^ihl-r.nn ■:.= ">Arirr, l .Jin-.H,t)i->ir.] Ful- 
M.lr.linj M Hi.:. Ulj'ji 'Mil .'...J 

IMMA STAR (EVERYWHERE WE ARC| -m 

■VM: ; f :;,:;.I/»HI, hrr r' F Ml'l.ri; 

-.u ••: Ef7iVr.ir.ill; i-ira FJ.i.Sii-.ii'Jl 

ijnr^fiil Int .eWli HLW.l R3H4& 
IM ON A BOAT |Ui I irilairiH-l Anc.5P,'5t K |ia 

'.V.»: M-.M '» .> '-H7..1, ' i ." ' i. ^ .i 

PAse - Z Sonjs BMI|. HL**BM. H10O 78 
i PA YOURS .1*1 .v- n r.-..r Mtrn ?1 
INDIAN SUMPAER-: Ml ATV t-=« Moling, bMLbil- 

PacPiarcs.-.-.;:. F.'.l ^i.-«i-i r U.:-.: -Mllr.r 

'.\.ilr,M,r.; 17,' "I 

I NEED A GIRL i.4- : ■ 1: . 
V;f :f -Ih-r.) M.r.-: P.tlnhrq AK*P'Soir ( .-irv 
Tunc. 11C ASCAP,WJjrSarv.Ld W.V1M (. ( .i.I 
P.1ACI1C K, A- tl. HI F«H8 

IN LOVE WITH ANOTHER MAPJ ;i. !.i . 

A5CAP-yiif*frMlM.r,< L T T,i-r:.L-C A^f/.P . .jr. ,ct 
■ ■ g BMI i Hj'AfBM. ftBH 56 



IT HAPPENS ■ r i .[.. i -i 
Bart«TOdMr..: nr EM Ortf.! M r.c 3MlVu:in 
CH Star Thw BMIfoHi/s Sang And Siktge. BMI 

I THINK I LOVE HER (Mot Losd} RBH ii 

ITS A GH. THING ... - ' i |. 

HMUri!* Lir '.V-.,.: IHll Kk L ... .. i-illA-Mnl 
.:,-lr'.' f.HKhna .IF ^FA^ fc\l :.^. ;c 
ITS AMERICA .im.. rum SMl^ -i Mitti; E-r.j-px]! 
r.t HMiVinu. .( i.i.^vi •'J..'-: tf/IVj* ii-n* 
$atas. A£CAP.-B«f Jjmes :omiliui Muss. ASCAP] 

I WANT MY LIFE BACK :: . .I-n : .li. . P.V:n: HVII-Tmii. 
PtVws Vlusi: WIMyfin Enl;rjrirert Gojp, He 
.V -IMF '7>r,rr 7, r,-r Urn,: r,r.j(i iFAXAPl CS 34 

I WAS HERE . I I.M- 

Scrip he. SESAC-Avifci Music, he 

House USA ASCAP wi Sengs, ASCAP] CS SB 



t RM^:n, ATV 
V l-uhlu Miiui IW1CS46 
lira ASCAP-jcerje ktu-it 
n±r. ASW-lmWata, 



ASCAPfljaiouj?. JS:AP| HJW3W PB- IS 
JUST DANCE -.'ii :-■ ■ : . ■ . --]■ 

'.. i-t; tj r rfj hu.ijiiLiir.ii.: '.^ap.'SuffciATv 
Tum&LLC.ASCAP|.Hl,Him42 



KISS A GW. ... ... .i -I.L-._ ... ,...,1.1 

Ml int P7A.T_iimVilryM.-,ic SESAC-fAn/Rose 
htoc . SMITPiiiI Tin PAtut LLC. BM'. Hl/WfiM CS f 



KISS ME THRU THE PHONE 



IAisc ASCAP,UnwisilMu»: Pitdshnj. He 

S2 i Go to www.billboard.biz for complete chart data 



M erA-'ttitnet- 
IMIHLtWutiKlMjie 
■nslKJa-Mju: 
i1,Tj.rTjm CI aim 
III Hj'AHHM H1CO50 



KNOCK YOU DOWN ■ nl" 

l/u:ii i M r.: aiJAfvi.i-iwra Mu:-r. 

Fit>i:iir* he ASCAP.WMiBicPtUishrw 
E7.1 7. urci- im« j-« filiifii-g L.Jip BMt&««( 
id, r Mil. r.r.j t-V Vsi,w Music FllU^W) in: . 

J::.: VU?..1\1 Ffrlitd :sq PC ASCAP.-PImm 
i,. , r. 1,1,1 ..I;.. ■iMilUlULiiwiuodMuu: 
k..8Hn.HL/WWH1004.RBH] 
KNOW YOUR ENEMY A: Mun: .... 
DiffP/mirASCAP.'AgM H1CO60 



LAST CHAPICE V, ".I ■ - :.; 

|:^:<BFLil ml ii'J,L.'Veiiln-aiifiJh.SESAC.EM 
Ccntinc Muse SESACToai Music he , 
'■j^i;;| ff ,'Hi,.vi ..iiM ll -Jt PnMd.i(»j SESAC'Wnsl 
i,n :..:mii' Fjiiiitu .. !iy.:;.yx ir*.h. j.,:.^: 
HLmiHiOOR 

El IATIDO DE Ml COflAZON iNn< .,'11,11 .7 41 

LIKE A SURGEON ■ : r - 
listing AStAF.:vii f/u:u -ij-fii .-.ni ASCAP-'iVB 
PiusicCo'P ASCAP) ABM RBH 67 

LIVING FOR THE NIGHT ilnnoje SMflH WM*ng 

1.t:,,.m^V..!.M Jul I'iiim-Jii-u U. dim AlV 

a *-.■.■■■.: 3Mi l_n*..:u'.: l/uuc &MH H. CS 

15. H10O82 
LOCO ranTlriMUdeclllTIT 
LDIHTEHTAMOS '. . i I : 
LONG LINE OF LOSERS *M F»1f Haiti 



LDNLi PAST GONE l/ejii. MJIiil. \1uii: KWIUI 

..:<■[. Vj^f.'Za \: -.-tfliirrsn; LLC BMI; <:i W. 
LOST YOU ANYWAY ■ r , ','ir. 1 

Sj^'liiw °MIT^Iil, F '-.r,<nj'.ii:l:jl.a^ EWUCS 



St nr.pvl Mii-r ;:;.iii|' r It -rrun: 

• J . I > .. AbLaPMfr, A''( Im^LJ. A^AF :M 

'-nlMuiKl-.: AUAH.tl.l Mul.; ^msminlJl. 

S ASCAPl. H.PEH 46 

JisJmg ASCAP) BBM Sf 
PAAKE HER SAY ;i ..- :■. ■ Eu. ! n:.i^ . ..i 
AiL^V-n, ...:! f.i:. :A>.-i.h... .n .. 1 
F7.1 .'yn:DBa Ptoe he . BMCSonBsCt UnirtrsJ He 
fm a iv : ;: l , ; ,n:: iMM'i ■« :, '..iu.' 
1LC BMlM^L»G*g»PuaifJiiiialfc BMI* 
MHmc .BMMWmM Music -ZSotuBPAcm 

A, ..I Mil'..: I"-: •..''•■.,'-• -V . 

A.SCAP.'SI)'taAfe«Mufjt Iik .BMIIactKjnyEnltf 
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Send submissions to: execabillboard.com 

PUBLISHING: Ole in Los Angeles names David Weitzman 
director of business development. He was a freelance 
music supervisor. 

Alfred Music Publishing names Bob Durkee director of 
distributed products. He was buyer of technology acces- 
sories products at Guitar Center. 




DIGITAL: The peer-to-peer service LimeWire names Jason 
Herskowitz VP of product management. He served in the 
same role at Total Music. 

MTV Games names Scott Guthrie executive VP/GM and 
David Cox senior VP of sales. Guthrie was executive VP of 
publishing at THQ, and Cox was senior director of sales and 
merchandising at Sony Computer Entertainment America. 

RELATED FIELDS: MTV Networks International promotes 
Jose Tolosa to senior VP of strategy and business develop- 
ment for MTVNI and MTV Networks Latin America. He was VP 
of strategy and business development at MTVNLA. 

The FastTrack board of directors names BMI president/CEO 
Del Bryant chairman. He succeeds outgoing chairman Jurgen 
Becker of the German collecting society Gema. 

Imax names Gary Moss COO, effective July 20. He was 
COO/CFO at the Live Nation subsidiary Concert Produc- 
tions International. 

Razor & Tie Media names Robin Rifkin VP of media buying 
and sales. She was VP of direct response/media director at 
Zenith Optlmedia. 

—Edited by Mitchell Peters 



GOODWORKS I 

FREEFEST OFFERS VIP TICKETS FOR SHELTER 
VOLUNTEERS 

All 35.000 tickels to this year s Virgin Mobile FreeFcst have al- 
ready been given away, but organizers of the summer music 
event have announced that additional free VIP tickets will be 
given to coiicertgoers who volunteer at homeless youth cen- 
ters in the United States. Music fans can go to virginmobilc- 
freefest.com and sign up to volunteer al a designated 
organization for 1 3 hours in exchange for a free ticket. The 
offer is valid while supplies last. 

FreeFest is also encouraging attendees to donate $5 to help 
youth homeless shelters by texting "freefest" to 20222. The 
program is organized by RE*Generation, Virgin Mobile USA's 
initiative to aid homeless youth. 

"We wanted to throw a killer party to make people feel good 
about themselves on one day and also hope those people give 
back some of the karma by donating S5 to youth homeless ness," 
says Ron Faris, senior director of brand marketing and innova- 
tion at Virgin Mobile USA. "When people are so focused on 
their personal economic problems they really cannot help those 
less fortunate, so we wanted to kill two birds with one stone." 

The festival wili be held Aug. 30 at the Merriweather Post 
Pavilion in Columbia, Md.The lineup includes Weezer, Blink* 
182, Franz Ferdinand, Public Enemy, the Hold Steady, Jet, Girl 
Talk, the Bravery, St. Vincent, Wale and Taking Back Sunday. 

Seth Hurwitz, chairman of I.M.P. Productions, which op- 
erates the Merriweather, says, " It really comes from a sincere 
desire to make people happy." 

Kyocera Communications also is a major sponsor of the 
event, with others to be announced. Kyocera will chronicle 
RE*Generation's efforts through episodic videos that will be 
released at a later time, according to Paris. — Mitchell Peters 
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German 

Chancel lot Angela 
Merkel chats with 
Universal Music 
Germany CEO Frank 
Briegmann at her CDU 
party's annual Media Night 
event, which allows mede 
and creative industries 
executives informal access to 
CDU politicians. The event 
was held recently at the 
CDU's Berlin headquarters- 



Samsung 
Electronics 
Amenca president/ 
CEO CS Choi 
(right) presents 
John Legend (cen- 
ter) and Regis 

n with 
Samsung Spint 
Awards during the 
eighth annual 
Samsung Four 
Seasons of Hope 
Gala Legend per- 
formed for 500* 
plus guests at the 
event, which raised I 
money for his Show I 
Me Campaign and 
other charities that 
Samsung supports. 



f 




9 



SONGWRITERS HALL OF FAME 

The 2O09 Songwnters Hall of Fame's 40th Anniversary Awards, held June 19 
at New York's Marriott Marquis, celebrated some of the key songwriting 
•cons of popular culture. The inductees were Jon Bon Jovt and Richie 
Sambora; Felix Cavaliere and Eddie Brigati (the Young Rascals); Roger Cook 
and Roger Greenaway; Crosby. Stills & Nash. Gait MacDermot. James Rado 
and Gerome Ragni. and Stephen Schwartz. Honored with special awards 
were Brian Holland. Lamont Oozier and Eddie Holland, who received the 
Johnny Mercer Award. Andy Williams, who was presented with the Towering 
Performance Award; Jason Mraz. who received the Hal David Starlight 
Award. Tom Jones, who was presented with the Howie Richmond Hitmaker 
Award; and Maxyne Lang, who was honored with the Abe Olman Publisher 
Award. The Towering Song Award went to "Moon River." photos courtesy of 

LARRY BUSACC A/WIRClHACE COM 

LEFT: Jon Bon Jovl (left) Tom Jonas (center) and Rlchla Sambora 
BELOW: From left Eddie Holland Jr.; new artist Feltsa Martsol Brian 

Holland Barry Gordy who presented Holland-Dozier-Holland with their 
award: Lamont Dozler: and Upfront Megatamment CEO Devyne Stephens 
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INSIDE TRACK 



MARIAH'S 'MEMOIRS' 



For her 12th studio album, "Memoirs 
of an Imperfect Angel," Marian Carey 
began work in early 2009 and pulled 
in a host of contributors, from top 
songwriters and producers she had 
never recorded with before to some 
longtime favorites. "My main goal 
was to work with people I could col- 
laborate with without it being redun- 
dant or stale," Carey tells Track. 

The singer continued her creative 
spark with the-Dream and Tricky 
Stewart, who co-wrote and co-pro- 
duced the album's lead single, "Ob- 
sessed," as well as other tracks. 
"Tricky is one of the most underrated 
major producers out there right 



now," Carey says. "I especially liked 
writing with the-Dream because we 
both love having fun with lyricsand 
melodies, and we're also capable of 
getting more serious on deeper 
songs." The trio previously collabo- 
rated on the song "My Love" that ap- 
pears on the-Dream's current re- 
lease, "Love vs. Money." 

Carey describes her first collabo- 
ration with producer Timbaland as 
"really fun" and hints at what her 
songs with Big Jim Wright and 
Randy Jackson will sound like: "I 
wanted to have a 'live' feeling on cer- 
tain songs, and they contributed 
their musicality." 
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ASCAP RHYTHM & SOUL MUSIC AWARDS 

ASCAP's 22nd annual Rhythm & Soul Music Awards were held June 26 at the 
Beverly Hilton Hotel in Los Angeles and drew a crowd of more than 650 music 
industry heavies to honor the top songwriters and publishers of 2008. Special 
tnbutes were paid to Smokey Robinson, who received the Rhythm & Soul 
Heritage Award, and Alicia Keys, who received the Golden Note Award, given 
to songwriters, artists and composers who have attained monumental career 
milestones. The songwriter of the year award went to Stargate's Mikkel Eriksen 
and Tor Hermansen, as well as C "Tricky" Stewart and the-Dream. The two 
duos tied with five award-winning songs each. EMI Music Publishing, which 
was honored for 20 award-winning songs, won publisher of the year for the 
15th consecutive time; in the 22-year history of the awards the publisher has 
received the honor 17 times Other winners included the top R&B/hip-nop 
song, "Like You'll Never See Me Again," wntten by Keys and Kerry "Krucial" 
Brothers; the top rap song. "Lollipop.'" co-wntten by Darius "Deezle" Harrison 
and the late Stephen "Stattc Major" Garrett: and the top gospel song, "I Trust 
You." co-wntten by James Fortune and Terence Vaughn, photos courtesy of 

LESTER COHCN/WIREIMAOE COM 

ONe-Yo performed "Lady in My Life" as part of a special tribute to Michael 
Jackson and sang "Tears of a Clown" in honor of Smokey Robinson. Ne-Yo 
also collected four awards for co-writing "Bust It Baby (Part 2)." "Miss 
Independent." "Spotlight" and "Take a Bow." 

Q From left: ASCAP president/chairman Paul Williams and senior VP of 



domestic membership Randy Grimmett, EMI Music Publishing president of 
West Coast croative Big Jon Piatt, ASCAP assistant VP of membership for 
rhythm and soui Nicole George .mri CFG John LoFrumento 

©From left; Stargate's manager Tim Smith, who accepted the songwriter 
of the year award for the duo; Stargate's Tor Hermansen and Johnta 
Austin, who presented the songwriter awards. Austin also earned honors for 
co-writing two songs with Stargate 

O ASCAP senior VP of domestic membership Randy Grimmett (left). Wyclef 
Jean and ASCAP assistant VP of membership for rhythm and soul Nicole 
George 

©From left: Ne-Yo. ASCAP assistant VP of membership for rhythm and soul 
Nicole George and senior VP of domestic membership Randy Grimmett 
C. "Tricky" Stewart. the-Dream. ASCAP senior director of creative affairs and 
membership for rhythm and soul Jay Sloan and senior director of creative 
affairs and membership for rhythm and soul Alonzo Robinson 

OFrom left Motown legends Eddie Holland Nickolat Ashford Berry Gordy 
Smokey Robinson and Valerie Simpson 

OTimbaland. a three-lime Rhythm & Soul songwriter of the year honoree. 
introduced co-songwriters of the year C "Tricky" Stewart and the-Dream. 

OFrom left: ASCAP president/chairman Paul Williams and senior VP of 
domestic membership Randy Grimmett. Alicia Keys, ASCAP assistant VP of 
membership for rhythm and soul Nicole George and CEO John LoFrumento 
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INTERNATIONAL MUSIC SUMMIT 

Some 400 industry professionals attended the sophomore edition 
of the International Music Summit May 27-29 on the Spanish 
island of Ibiza. U.S. delegates joined members from across Europe 
at the dance- and electronica-onented conference and its related 
showcases. 

LEFT: Berlin-based techno p.oneer/DJ Richie Hawtln (left) with Ben 
Turner. IMS partner, artist manager and director of Graphite Media, 
after his keynote interview by Turner. 



ABOVE: The IMS program featured industry notables taking part in 
"presidential debates." including one titled "Digital Dreams So Hard to 
Meet," which featured (from left) Tag Strategic managing director Ted 
Cohen: Nasserl Music Business Solutions attorney Kurosn Nasserl. who 
moderated; and Ministry of Sound U K. head of Internet and innovation 
Rudy Tambala. 

RIGHT: Jason Bentley. music director at noncommercial KCRW Los 
Angeles and a stalwart of the L A. dance scene, was presented with 
the IMS Pioneer Award for his outstanding contribution to the dance 
music business. 
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